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FDA Modifies Flood Salvage Rules 





MILLERS, FEEDERS TO JUDGE 
GRAIN’S CONDITION FOR USE 


Preliminary Order Brought About Costly Delays in 
Salvage Operations; Grain Salvage Methods 
Outlined for Trade 


KANSAS CITY—A modification of 
the rules embargoing movement of 
flood-damaged grain and feeds was 
made this week by the Food and Drug 
Administration after a conference 
with representatives of the Kansas 
City Board of Trade and the Depart- 
ment of Agriculture. 

In general, the modification permits 
the livestock feeder and certain other 
buyers to judge the feeding value of 
the damaged products. This will ex- 
pedite the clean-up work in the flood 
area and eliminate much of the in- 
spection and paper work required un- 
der the original regulations, which 
were reported in Feedstuffs last week. 

The following eight points were de- 
cided on at the conference: 

1. No flood-water damaged grain 
will, in any circumstances, be used 
for human food purposes. 

2. Owners of flood-water damaged 
grain may sell it as flood-water dam- 
aged grain in the wet condition direct 
to animal feeders, whether from ele- 
vators, mills, railroad cars, or on the 
ground. The Food and Drug Adminis- 
tration inspectors will issue releases 
for this purpose on a signed statement 
by the feeders or their representatives 
at the time of the release. 

3. Release for sale of either wet 
or dried flood-water damaged grain 
for sending to a distillery will be 
issued when the Food and Drug Ad- 
ministration is furnished with the 
name of the distillery which has 
agreed to use the grain for alcohol 
manufacture. 

4. Release will be issued for flood- 
water damaged grain to be dried in 
the equivalent of an alfalfa dehy- 
drator at a temperature sufficiently 
high to toast the grain and kill all 
molds. Grain so dried will be released 
without restriction for any feed use. 

5. Grain will be released for drying 
in ordinary grain type driers upon 
notification from the claimant that 
he will dry the grain and will sell 
it as flood-water damaged grain with 
the following notation on the sales 
agreement: 

“This flood-water damaged grain is 
not to be used in mixed formula feed, 
but must be marketed only as flood- 
water damaged grain. The U.S. Food 
and Drug Administration is being no- 
tified of this sale.” 

6. Flood-water damaged grain which 
the claimant desires to destroy will 
be released for that purpose. 

7. To expedite the handling of 
freight. cars handling flood-water 
damaged grain, claimant wishing 
prompt disposition will notify the 
Food and Drug Administration of the 
car numbers and location of his cars 
of grain and the disposition he desires. 





The Food and Drug Administration 


| will promptly issue a release to the 


railroad’s claim agent for such dis- 
position. 

8. Grain owners will notify the Food 
and Drug Administration of the sale 
of dried flood-water damaged grain. 


The above rules also apply to feeds. | 


| 


| 


| 
| 
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They do not apply to flour or other 
human foods which are still under the 
embargo and require close supervi- 
sion and inspection of FDA before 
disposition. 

melee Reniteay 


F. K. PATTERSON IN NEW 
NATIONAL ALFALFA POST 


LAMAR, COLO.—Ford K. Patter- 


| 
| 


son has been appointed by the Na- | 
tional Alfalfa Dehydrating & Milling | 


Co., 
in the territories previously handled 
by O. E. Nelson. 


Lamar, to be in charge of sales | 
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Flood Damage to Feed Industry 
in K.C. May Exceed $1 Million 


KANSAS CITY—The job of digging 
out the feed industry from the messy 
residue of the flood that covered 
parts of Kansas City is making some 
progress, but there are plenty of 
problems for the numerous companies 
in the water-logged areas. 

The total damage to the feed indus- 
try in this city probably will exceed 
$1 million, without including any 
losses of the big terminal grain ele- 
vators or flour mills. Such estimates, 
of course, are largely conjectures now 
because few can tell how much loss 
they may have in stocks and how 
much may be recoverable. 

Flood insurance is practically non- 
existent. Premiums are prohibitive 
in river bottom areas, and on higher 
ground the insurance is superfluous. 
Most of the merchandise in railroad 
cars is covered by all-risk transit in- 
surance, although even here there are 
some not covered and others whose 
total lesses will much exceed the 
policy limits. There may be some sub- 
stantial insurance recoveries, how- 
ever, on “use and occupancy” policies 
in a few cases. 


Indirect Costs 

Then, in addition to the direct 
losses, there will be substantial 
amount of indirect cost which hardly 
can be measured—such things as pen- 
alties taken to supply feed to deal- 
ers during the shutdown, time and 
expense involved in clean-up and the 
like. One firm whose direct loss may 
be around $500,000 estimates that an 
additional $150,000 to $200,000 may 
be incurred indirectly. 

One of the knotty problems involves 
the ownership of grain in public ele- 
vators. Under the state warehouse 
law grain that goes out of condition 
in storage is assigned to the oldest 
outstanding warehouse receipts. 
Warehousemen are taking their stand 
on the state law, but there is a dis- 
agreement on the part of the own- 
ers of these warehouse receipts who 


contend that all should share the loss | 





proportionately. The matter probably 
will have to be settled in the courts. 

Most of the older warehouse re- 
ceipts in the Kansas City area are 
owned by the Commodity Credit 
Corp., and the agéncy probably had 
a major share of all wheat in the 
water-soaked terminals. In addition, 
it owned considerable wheat in flood- 
ed country elevators. 


Salvage experts estimate that there’ 


are about 2,000,000 bu. wheat in Kan- 
City elevators that were below 
the water line, plus another 600,000 
bu. in railroad cars that were sub- 
merged. The bulk of this will sell at 


Sas 


between 30¢ and 60¢ bu., they esti- 
mate. Some may bring more than this 
if the damage is, light. This would 
mean an over-all loss of about $4.7 
million on the grain. So far no grain 
has been removed from the elevators, 
except from basements, because the 
machinery is not yet cleaned up and 
in operation. One mill that was flood- 
ed has gotten into its wheat tanks 
and found that the wheat above the 
water line was undamaged. 

There was a considerable volume 
of various feed ingredients stored in 
warehouses in the central industrial 
district by jobbers, mills and others 





Price Relief for Dehydrators 
Planned; Ceiling Order Awaited 


WASHINGTON — Relief for the 
flood-damaged alfalfa dehydrating in- 
dustry is currently being planned by 
the Office of Price Stabilization. OPS 
officials stated that a recent session 
of the industry advisory committee 
with OPS was the most effective 
meeting of an industry group since 
the price agency was organized. 

A brief analysis of the industry 


problem was made by a responsible | 


OPS official who asserted that the 
General Ceiling Price Regulation 
freeze found great variation in de- 
hydrators’ alfalfa meal prices. 

Here is the approach that OPS will 


follow in a specific price order for 


the relief of the dehydrators. Officials 
intend to determine first the parity 
price for alfalfa and then bring the 
price ceiling for dehydrated alfalfa 
meal into line with the relationship 
which existed under the OPA order 
for that commodity. 

This solution will reflect the dam- 
age loss of the alfalfa crop, it is said, 
and at the same time iron out the 
uneven pricing which existed under 
the GCP® freeze. 


Several new grades and classes of 
alfalfa meal have come into commer- 
cial channels since the previous price 
ceiling regulation was in force after 
World War II. Adequate provision 
will be made for these products in 
the new order. 

OPS officials are hopeful that the 
alfalfa meal order will set a new rec- 
ord for speed in issuance of OPS 
orders. 

Members of the alfalfa products 


| industry committee which met with 
| OPS last week were Joseph Chris- 


man, Cerophyl Laboratories, Inc., 
Kansas City; John Caple, A. B. Caple 
Co., Toledo; Jerry Fielder, Dixon 
(Cal.) Dryer Co.; Charles Hurst, Ev- 
ergreen Farms, Raymondville, Texas; 


| Florence Lewis, Fernando Valley Al- 
| falfa Milling Co., Van Nuys, .Cal.; 


Ken Morrison, Morrison & Quirk, 


| Hastings, Neb.; R. E. Nye, National 


Alfalfa Milling & Dehydrating Co., 
St. Louis; W. J. Small, the W. J. 


| Small Co., Kansas City, and Bruce 


Varney, CarO-Green, Inc., Kansas 


' City. 
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Convention Programs 


T was our personal reaction that the formal program presented at the 

convention of the International Baby Chick Assn. in St. Louis last week 
was one of the most practical we have observed. The sessions were shortened 
by eliminating much of the usual convention oratory and restricting the 
presentations largely to informative discussions of matters that have a daily 
dollar-and-cents relationship to the business of producing poultry and its 
products efficiently and profitably. 

As reported in a news story in last week's Feedstuffs, a considerable 
number of the discussions dealt with subjects of as direct interest to the 
feed industry as they were to hatcherymen or poultrymen. This in itself is 
not startling, of course, inasmuch as some 60% of the formula feed business 
is in poultry feeds, and feed men naturally are interested in any conditions 
that affect such a large part of their market. Thus, aside from the strictly 


| nutritional talks, such as Dr. Bechtel’s on antibiotics, there was high infor- 
? mational value in the panel discussion on the pdssibilities of commercial egg 
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farming cutting into the farm egg market. There was similar interest in 
quality egg programs, in the great expansion in commercial broiler grow- 
ing, and especially in the extent and nature of broiler financing. All of these 
are important to feed sales and feed company profits, and would be as 
much in place on a feed convention program as on that of the IBCA (or 
the American Poultry & Hatchery Federation, Inc., which is the organiza- 
tion’s new name). 

But our point is that almost every presentation on the program was 
one that showed or*told the audience practical things which directly concerned 
the operation of a business. Personally, we welcome this type of convention 
program planning, and wholeheartedly recommend it to all associations. As 
an increasingly decrepit veteran of convention-going, we have been hip deep 
a good many times in the past 30 years in flowery phrases and eloquent 
gestures, and could have learned as much and been better entertained by 
going to a ball game or the bathing beach 

As someone remarked to us once, conventions seldom kill a man, but 
they can make him awfully tired. Those are true words, and there should be 
compensation in the way of a practical program for those who can be coaxed 
into the meeting place. 

* * * 


Ode to Homer 


S announced in Feedstuffs last week, Homer Huntington will retire as 

general manager of the Poultry & Egg National Board, effective next 
Jan. 1. We think that this announcement should not pass without paying a 
tribute to the work of this unusual gentleman. 

We do not recall any other similar endeavor that has achieved the tre- 
mendous success, at such low cost and in such a short period, as has the 
drive of the Poultry & Egg National Board under Mr. Huntington to make 
the consumers of the United States egg and poultry conscious. In a period 
of 10 years the per capita consumption of eggs has increased 30%; of chicken 
45% and of turkey 92%. It is almost impossible any more to pick up a 
woman’s magazine or a newspaper that carries a woman's page without 
seeing eggs or appetizing poultry dishes featured in advertising displays 
articles and recipes. A variety of egg and poultry dishes are on almost every 
restaurant menu. A tremendous poultry industry, which has not yet reached 
its peak, has been developed from this demand for its products. 

It would not be accurate to attribute all of this sensational develop- 
ment to Mr. Huntington and the Poultry & Egg National Board. Other groups 
and other men did their share, and numerous natural factors worked in favor 
of a rapid increase in the demand for eggs and poultry. Yet anyone who has 
observed Mr. Huntington and his organization at work cannot fail to have 
been impressed by the drive, the persistency, the unflagging enthusiasm and 
the single-mindedness displayed. Such efforts were bound to win cooperation 
and results, and we think there is no doubt that the consistent zeal for the 
cause shown by the PENB has been contagious as far as others in the poultry 
and allied industries are concerned. There is no way of telling just how much 
of the poultry industry’s growth should be attributed to the leadership of 
Mr. Huntington and the PENB, and there would be little practical purpose 
in trying to make such an appraisal, but we doubt if any qualified observer 
would dispute that it has been large. 

The effect of poultry industry expansion on feed volume is obvious, 
and feed men in all categories owe thanks to the PENB. The promotion work 


| will be continued, of course, perhaps even expanded, but we doubt that 
it will find another leader quite like Homer Huntington, who seemed never 
to run down, and never to lose enthusiasm. To express it in slang, he is a pistol 


FORMULA FEEDS: HOW’S BUSINESS? 








The volume of formula feed business has started to decline in most areas, 
although special circumstances have delayed the usual seasonal tapering off in 
others. Dry pastures in the Pacific Northwest have stimulated trade there, 
and the disastrous floods in the Southwest have resulted in larger production 
there as well as in adjoining sections. However, this pent-up demand is gradu- 
ally dwindling. Production held up well, although backlogs of orders were 
reported smaller in some areas. Excellent turkey, broiler and egg mash sales 
were noted by many concerns, with hog feed business also getting consider- 
able attention. Gains in oilseed meals offset millfeed declines, and the index 
of wholesale feedstuffs prices compiled by the government advanced slightly 
to 242.8. The feed grain index was about unchanged at 241.9. (Details of in- 
gredient markets are on pages 62-65.) Here are area formula feed summaries: 


Northwest 


While formula feed business in the 
Northwest is off from the peak of 
June, volume continues well above 
seasonal expectations. 

A feature of this increased trade 
is the exceptionally late demand for 
chick starter feeds, with several man- 
ufacturers reporting continued vol- 
ume buying of this type of ration. At 
the same time, egg mash sales have 
started to expand, and turkey feed 
business continues to provide a good 
volume of trade. 

Hog ration sales are fair to good 
among the various concerns, but dairy 
feed business is still slack. Use of pas- 
tures almost exclusively by some 
dairymen appears to have hurt milk 
production, feed manufacturers point 
out, and dealers are being urged to 
stress this point in promoting dairy 
concentrate sales. Failure to supply 
adequate rations now could prevent 
normal production of herds later on, 
it is said. 

Business is running well ahead of 
a year ago, and while some plants 
now have reduced their operating 
schedules and have smaller backlogs 
of orders, production at other mills 
is still full time, seven days a week. 
Feed is still being shipped to the 
Southwest to replace lost production 
in that area, although the amount is 
smaller this week. 


Southeast 


Production of formula feeds has 
generally slowed up in the South- 
east. Most mills are now complaining 
because sufficient orders are not com- 
ing in to permit a full production 
week. Actually, feed business is about 
normal for this time of the year, but 
manufacturers previously have en- 
joyed an unusually good summer 
season due to heavy poultry feed 
consumption. 

With continuing steady prices, the 
chick-feed ratio is profitable, but de- 
mand for manufactured poultry ra- 
tions has slackened somewhat. This 
is apparently due to consumers hav- 
ing acquired surplus supplies before 
the Korean peace move and buyers 
now being willing to contract for only 
vearby requirements. 

Pastures are now in fair to ex- 
cellent condition, which has resulted 
in further decrease in formula dairy 
eed demand. 

Production of formulated swine 
rations is holding its own, but a fair 
supply of stored corn is still avail- 
able and the early corn harvest will 
give the farmer a further supply 
within five or six weeks. 

Most mills are now averaging 
about four days a week production, 
with a full work week being the ex- 
ception. 

Some notice is being taken of new 
crop cottonseed oil meal which will 
be available in the southernmost 
areas about Aug. 10, although most 








buyers are content to await actual 
production before making booking 
commitments. Fishing along the south 
Atlantic and Gulf coasts is now poor. 
This, combined with a fair demand 
has strengthened the Menhaden Fish 
Meal market. Both soybean oil meal 
and peanut oil meal from southeast- 
ern sources are rather tight in supply, 
but this has had little effect upon the 
market because feed manufacturers 
generally are comfortably fixed on 
their current requirements. 

New production of rice bran will 
begin about the second week in Au- 
gust. A few manufacturers have 
booked small tonnages, but so far 
neither producers nor buyers are 
willing to make a commitment on the 
basis of current asking prices. 


Central States 


Demand for formula feeds continues 
unabated in the central states area, 
and the backlog of orders for manu- 
facturers remains at a week to 10 
days. 

Leading in the volume of movement 
are poultry and turkey feeds. Chick 
hatchings are at a fast rate, and 
broiler production is large, promising 
a continuing demand for these rations 
for some time to come. 

Some buying, manufacturers be- 
lieve, might be going on to acquire a 
backlog of supplies against a possible 
price rise later. It is believed by some 
industry officials that advances in 
feed prices are almost inevitable be- 
cause of the tremendous amount of 
feed grains lost in midwestern floods. 

Manufactured feed prices were 
slightly lower this week, but it was 
expected the decline would be re- 
gained later, since most ingredients 
were hiked during the period. 

Turkey feeds move readily. This is 
explained by the fact that produc- 
tion of the birds this year is expected 
to exceed 50 million, a gain of around 
15% over the number produced last 
year. Production in 1930 was less 
than 18 million. 

Cattle and dairy feeds continue to 
move slowly, reflecting the nearly 
ideal pasture situation which exists 
in this area. There are fewer cattle 
on feed, too. In Illinois alone, it is 
estimated that 21% fewer cattie were 
on feed July 1 than for the same date 
in 1950 


Southwest 


Heavy production of formula feed 
and demand on a broad scale was 
the rule in the Southwest this week. 
Some mixers noticed a slight easing 
of demand late in the week, as pro- 
duction lines were beginning to get 
caught up on the backlog of ship- 
ments delayed by the floods. These 
manufacturers had thought that it 
would have taken longer to get their 
customers satisfied with supplies, but 
the trend back to normalcy was 


(Continued on page 66) 





FEEDSTUFFS, July 28, 1951——3 














Available / 


CORN DISTILLERS 
DRIED SOLUBLES 


THE APPROVED NUTRITIONAL BOOSTER FOR 
POULTRY, TURKEY, CALF AND HOG FEEDS 


AVAILABILITY... 


Guaranteed IMMEDIATE SHIPMENT . . . will also 
accept orders for August, September, October delivery 


PRICE e e e(SACKED-100's) 
RATE BASING POINTS 


Roch. Utica Balt. Phila. Albany New York Boston 


Syr. Va. Cities 
$61.50 $61.80 $62.00 $62.20 $62.30 $62.60 $63.00 


ESTIMATE YOUR COST AGAINST DESTINATIONS LISTED BELOW: 





Indianapolis 
Kansas City 
Knoxville 


ALL OFFERINGS SUBJECT TO CONFIRMATION 














Write, Phone or Wire Your Order to: 


PUBLICKER INDUSTRIES INC. 
CONTINENTAL DISTILLING CORPORATION 


FEED SALES DIVISION, 1429 WALNUT ST., PHILADELPHIA 2, PA. 
PHONE-—LOCUST 4-1400 
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Stock Report Is Basis for More 
Optimistic Corn Supply Outlook 


WASHINGTON—The July stock 
position for feed grains gave the 
feed outlook a more comfortable as- 
pect, according to U.S. ‘Department 
of Agriculture sources, who now fore- 
cast that the Oct. 1 corn carryover 
can exceed 750 million bushels. They 
base this estimate on the prediction 
that the July-September corn disap- 
pearance this year will not reach 
the record-breaking level of 1950, 


when USDA reported a disappear- 
ance of nearly 539 million bushels, 

Disappearance in July-September 
last year exceeded disappearance in 
previous comparable periods by near- 
ly 100 million bushels, a rate which 
cannot be entirely accounted for on 
the basis of increased grain consum- 
ing animal units. 

USDA experts believe that a corn 
disappearance rate for the remainder 





of this crop year in the magnitude 
of 450 million should be anticipated, 
contingent upon some other qualifica- 
tions. 
Estimate Possible 

Should this anticipated reduction 
in last quarter disappearance mate- 
rialize to the extent of 75 million 
bushels below last year, it is easy to 


| show a probable carryover of 775 mil- 


lion bushels or better. 





ments. 





New 


RAY EWING BROILER MIX 


helps meet the extra vitamin require- 
ments of Hi-energy Broiler and 


Fryer Rations 


Chicks grow more rapidly. on hi-energy broiler and fryer rations. But 
the high calorie, low-fibre content of these rations necessitates a specif- 
ic, precise level of vitamin fortification to obtain best results. In fact, 
nutrition authorities indicate that because of the more rapid growth 
on these hi-energy diets, chicks require approximately one - third 
more of the essential vitamins than they do on conventional diets. 
In Ray Ewing Broiler Mix you have these essential vitamins in one 


convenient form—prepared especially to help meet these require- 


Into Ray Ewing Broiler Mix goes the know-how that is the result of 
hundreds of tests with various hi-energy formulas—conducted over 
a period of many years. Get the full benefit of this experience. Order 


your supply of Ray Ewing Broiler Mix now! 


Our Formula and Nutritional Service is FREE! 
distributor of Ray Ewing Products will gladly help you 
build better, more profitable feeds for you and your cus- 


tomers. Contact him today! 


THE “Ray Ewing COMPANY 


Your local 











1097 SO. MARENGO AVE., PASADENA 5, CALIFORNIA 





Here is. the rough balance sheet 
these officials are using to base their 
estimate: The July 1 stock position 
total is approximately 1,270 million 
bushels. By deducting from this 
amount an estimated domestic dis- 
appearance of about 450 million 
bushels and generously estimated 
exports of 20 million bushels, they 
arrive at an indicated carryover of 
800 million. These officials concede 
that this level is too high and should 
be reduced by another 25 million to 
permit a margin of error, thereby 
producing a more conservative figure 
of 775 million as of Oct. 1. 

If such a carryover is attained it 
poses an interesting study in the dis- 
tribution of corn ownership. Latest 
figures compiled at USDA show that 
the Commodity Credit Corp. prob- 
ably will own nearly 520 million 
bushels of the carryover, leaving in 
free market channels at the énd of 
the crop year approximately 250 mil- 
lion bushels of a potential carryover 
of 775 million. 


Distribution Detailed 


USDA officials analyze the CCC 
share of the corn carryover approxi- 
mately as follows: 318 million owned 
and held by CCC in bins or other 
owned storage facilities: 100 million 
in terminal and other warehouses 
and 40 million taken over from the 
1948 crop and 60 million resealed 
corn of the 1949 crop. 

(Some interesting background in- 
formation on corn utilization trends 
appears in an article on page 13.) 

The 1,270 million bushels of corn 
in all positions on July 1, while about 
11% less than on July 1, 1950, was 
nearly up to the July 1,. 1949, reserve 
and otherwise larger than any July 1 
in the nine years of record. Of the 
current total, 455 million bushels 
were in off-farm position—more than 
one third and much more than usual 
because of the 319 million bushels 
owned by CCC and stored in its own 
bins. 

Oats stocks of 298 million bushels 
are the largest carry-over of record 
by a small margin. The off-farm por- 
tion of nearly 34 million bushels is 
largest of record also. Barley stocks 
of 93 million bushels are a slightly 
larger carryover than average, with 
the off farm portion of 53 million 
bushels largest of record. 

Off-farm stocks of sorghum grain 
of nearly 60 million bushels is about 
9.5 million less than a year earlier, 
but much larger than for any other 
July 1. 


CARL D. FERGUSON 
TO OPEN BROKERAGE 


FORT WORTH — Announcement 
has been made of the opening, on 
July 30, of the grain brokerage of 
Carl D. Ferguson in the Sinclair 
Bidg. in Ft. Worth. 

For the past 19 years Mr. Fergu- 
son has been associated with the 
C. M. Carter Grain Co., Ft. Worth, 
as a grain broker, and his industry 
experrience dates back 40 years. 
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period is at hand on bran 
for winter needs. What do you need? — ferry Parks 
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TIME-TESTED... 
TIME-HONORED... 


Smaffs 


DEHYDRATED ALFALFA MEAL 











In the dehydrated alfalfa meal industry, 
time is measured from a day in 1932 when 
the W. J. Small Co., Inc., began operations in 
a plant at Neodesha, Kansas. 


Since that day, constant improvements in NS 
~S 


product and service have helped Small’s Dehydrated : 
Alfalfa Meal retain and expand its leadership. The 


Small Company was first to assure a dependable supply of 

dehydrated alfalfa meal . . . first to guarantee Carotene content year ‘round... 
first to work out a system of storage geared to the buyer’s shipping schedule 

. +. first to safeguard Carotene content by cold storage. Today, as always, 
Small’s Dehydrated Alfalfa Meal is processed, stored and shipped with that 
extra care that insures top quality. Today, as always, Smail’s Dehydrated 
Alfalfa Meal is First Choice with discriminating buyers. 


THE W. J. SMALL COMPANY, INC. 
KANSAS CITY, MISSOURI! 1200 GAK STREET 
SALES DIVISION 


DEHYDRATED ALFALFA MEAL 
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LABOR 
SHORTAGE 
AND COST! 


With this popular new 


BURROWS 


Featherweight Portable 
Aluminum Elevator 


For Ear Corn, 
Grain, Feed, 
and Many 
Other Materials 


Loads and unloads trucks, 
cribs, bins in a fraction 
of the time usually required. 
Hurries along farm pickups at 
a rapid clip. 

Weighs less than 100 Ibs. Easily 
= and quickly positioned by one 
BURROWS EQUIPMENT COMPANY man. . . Gnd enables one man 
1316-C Sherman Ave., Evanston, Ml. to do the work of two. Can be 
Send free literature describing your NEW profitably employed the year 

Featherweight Portable Elevator "round indoors and out. 
Rugged, durable construction. 
16 and 20 ft. lengths. With gas 
engine or motor . . . or with- 
out either. Send coupon today. 


Lick labor shortage and cost. 


EQUIPMENT COMPANY 
1316-C Sherman Ave. Evanston, Ill. 








ADDRESS 














BOATING DOWN THE HIGHWAY—Loyd M. Faris of the W. J. Small Co., 
Kansas City, commuted to work by rowboat during the recent flooding of 
the Kaw River Valley. Mr. Faris, who lives at Lake of the Forest, a suburban 
community near Kansas City, was completely cut off by the rampaging 
waters. Pictured above, he is floating down State Highway No. 32 about 1', 
miles from his home. On the day after this picture was taken, the rising 
river was above the corn field shown in the background and stood 15 ft. 





CASH IN ON A 
QUALITY PRODUCT 


Sell Your Customers 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, iln 
dried—air floated and correctly graded. Strictly a Quality product 
for Quality Dealers. Write, wire or ‘phone for prices. 


PACKAGED IN BAGS NOW IN MAYO’S NEW 
10 Ib. “FEED-O-MAT” 


Something new — the “Feed-O-Mat” 
Package. A handy, economical, 10-Ib. 
box that is an Automatic Feeder. You 
need this package. Packed (6) to case. 


MAYO SHELL CORPORATION 
P. O. Box 784 Houston 1, Texas 


Paper 
25 Ib. - 50 Ib. - 80 Ib. 


Burle 
100 Ib. 

















over the highway at this point. 





USDA Plans Incentive Price 
for Cottonseed Oil and Meal 


WASHINGTON The USDA is 
planning an incentive price for cot- 
tonseed oil and meal under a price 
support program discussed this week 
by Production and Marketing Admin- 
istration grain branch officials and 
an industry committee 

These are the prices for end prod- 
ucts which are now considered on 
the basis of cottonseed support at 
$65.50 ton at the gin: meal, $56 ton; 
cottonseed oil, 154%4¢ 1b; linters, aver- 
age of 9¢ Ib.; hulls to accrue to the 
account of the processor. 

It is understood that the contract 
terms presented to the industry com- 
mittee required that processors sell 
back to the government all of the 
end products of cottonseed except 
hulls at the above prices. The proc- 
essors are reported to be disputing 
this contract arrangement and in- 
sist that they will not agree to it. 

Feed branch officials at USDA say 
that there is a region of compromise 
in this matter. For instance, there 
can be a firm contract with the proc- 
essors at the above mentioned levels 
with an agreement on the part of 
USDA that it will take off the mar- 
ket the surplus which is indicated by 
the processors’ offer to sell all or 
nothing to the government of the 
cottonseed crush. 

The price levels discussed at the 
recent industry advisory committee 
session are said to reflect the sup- 
port problem for soybeans and their 


PY 3 





end products. The price relationship 
between soybean oil and cottonseed 
oil is set forth in the Office of Price 
Stabilization price regulation for 
those commodities which reflects ap- 
proximately 3¢ lb. on a crude basis. 
OPS officials say, however, that this 
relationship was based on the mar- 
ket conditions which existed at the 
time the OPS order was issued and 
should not be construed as a stand- 
ard. 

At the USDA there is a disposition 
to consider a 1¢ spread between cot- 
tonseed oil and soybean oil as nor- 
mal. The cottonseed program and 
the price contract for end products 
is a hot issue at USDA and is not 
likely to be decided before late next 
week. 


GUS ACKERMAN AIDS 
VICTIMS OF FLOOD 


KANSAS CITY—Gus Ackerman of 
the Oyster Shell Products Corp., New 
Rochelle, N.Y., upon reading of the 
havoc created by the eastern Kansas 
floods, sent to a Kansas City friend 
last week a check for $1,000 to be 
distributed to flood sufferers. The 
money was turned over to the Sal- 
vation Army workers for their flood 
relief activities 








Use Feedstufls WANT ADS for RESULTS 


a 





Time o° Harvest 


BALER 


¢ LIMITED QUANTITY 


TWINE 


* CARLOAD LOTS ONLY 
* EARLY SEPTEMBER DELIVERY 


Wayne Fish & Co. 
a 1455 Rand a aie oo : 





Feed School Pledge Card 





Feed Technology 


PLEDGE 


PAYMENT PERIOD 





In consideration of the gifts of others, we 
following amount of money to be paid Kansas State College 
for the specific purpose of building a mill and school for 


DATE 


pledge the 


COMPANY 


REPRESENTATIVE 








Contributions should be sent to Maurice Johnson, chairman, Feed Tech- 
nology School Advisory Committee, Staley Milling Co., Kansas City 16, Mo. 


Eight New Contributions Raise 
Feed School Fund to $104,350 


Eight new contributors to the fund 
for the establishment of a National 
Feed Technological School at Kansas 
State College last week added $3,500 
to the growing total, brirging the 
aggregate so far collected to $104,350 

The committee in charge of the 
school fund hopes to reach the $125,- 
000 mark by the end of July. At 
that figure, work can be started on 
building the feed mil] which will be 
the nucleus for the specialized course 
leading to a full college degree. The 
mill will be the training ground for 
students who intend to make the 
feed industry their life work 

Considerable interest already is 
evident from prospective students, 
according to college authorities, and 
the four-year course is now being 
charted 

Contributions to the fund should 
be sent to Maurice Johnson, Feed 
Technology School Advisory Com- 
mittee, Kansas City 16, Mo 

New contributions reported by the 
committee last week were as follows 
Consumers Coop. Assn., Kan- 

sas City ; s 
Dreyer Commission Co., Kan- 

sas City 
Feed Age, New York 
Fernando Alfalfa Milling Co., 

Van Nuys, Cal. ..... 

Key Milling Co., Clay Center, 
Spartan Grain & Mill Co., 

Inc., Spartanburg, 8.C. 500 
Van Camp Laboratories, San 

Pedro, Cal. bebe ‘ 100 
J. F. Weinmann Milling Co., 

Little Rock, Ark. 300 
Previously reported 100,850 


2,000 


Total .. $104,350 


Contributions previously reported 
are as follows: 


Allied Mills, Inc., Chicago, $3.00 Arcady 
Farms Milling Co., Chicago, $3,000 
B & D Mills, Grapevine, Texas, $25 F 
w Balley & Co Montpelier vt $200 
William Lee Bailey, Topeka, Kansas, $10¢ 
Batchellor’s, Inc Sioux Falls, 8.D $50 
Beacon Milling Co Cayuga, N.Y., $1,000 
Blatchford Calf Meal Co., Waukegan, I!) 
$1,000 Bruce Milling Co Kansas City 
Kansas, $100 
lcium Carbonate Co Chicago, $600 
Feed Mills, North Little Rock 
Central Soya Co, Ft. Wayne 
2,500; Chase Bag Co., Chicago, $2,000 
Cochran Co., Little Rock, Ark., $200 
Colorado Milling & Elevator Co., Denver 
$1,000; Columbia Quarry Co., St. Louis, $500 
Cooperative Grange League Federation Ex 
change, Buffalo, $1.5 Commercial Solvents 
Corp., Terre Haute, Ind., $2,000;-Corn In 


dustries Research Foundation, $3,000; Chas, 
M. Cox Co Boston, $2,000; O A. Cooper 
Co. Humboldt Neb $1,000; Cooperative 
Mills, Baltimore Md $1,000 
Dannen Millis, Inc. St. Joseph, Mo., $1,- 
000; Darragh Co., Little tock, Ark., $500; 
Dawes Mfg. Co., Chicago, $500 Derby Grain 
Co., Topeka, Kansas, $200 
Rudy Eschenheimer Co.. Chillicothe, Mo., 
$300; John W. Eshelman & Sons, Lancaster 
Pa., $1,000 
Farmers & Mfrs. Beet Sugar Assn., Sag 
inaw, Mich., $500; Farmers Mutual, Inc., 
Durham, N.C., $250; Faultiess ling Co., 
Springfield, I! $100 Feedstuffs, Minne 
apolis, $100 
General Mills, Ir Minneapolis, $5,000; 
Gooch Feed Mills Lincoln Net Salina, 
Kansas, $5,000; J. T. Gibbon Inc., New 
Orleans, $200 
Hales & Hunter Co 
Honeggers’ & ©o., In 
Hubbard Milling Co . : 
Humboldt Elevator Mills, Humboldt, 
Kansas, $200 
International Minerals & Cheniical Corp., 
thicago, $1,000; Iowa Farm & Home Reg 
Des Moines, $500 
Toledo, 5 Perey Kent 
King Midas 
M. D. King 


Chicago, $2,500; 
Fairbury, » $1,- 


ILL. $6500 

can Cyanamid 

estone Products 

rporation of America, Newton, N.J., $100. 

Maritime Milling Co., Buffal $1,000 

Nutrena Mills, Inc Minneapolis, $3,500; 
National Alfalfa Dehydrating & Milling Co., 
Lamar, Colo $300 

Omaha Cold Storage Co Omaha Neb 
$20¢ Oyster Shell Products Co., St. Louis 
$500 . ‘ 

Pacific Molasses Co., Ltd n Francisco, 
$2,000; J. P. Parks Co., Kansas City, §2,- 

Pay Way Feed Mills, Inc., Kansas City, 
Chas. Pfizer & Co In Brooklyn, 
$ ; Pioneer Bag Co., No. Kansas City, 
$1,000 

Quaker Oats Co., Chicago, $5,000 

Ralston Purina Co., 8t. Louis, $10,000 

Joe Schafer & Sons, Springfield, Ill, $100; 
Schenley Distillers, Ine Cincinnati, $500; 
Schultz-Baujan & Co., Beardstown, TIii., 
$1,000; Schreiber Mills, Inc., St. Joseph 
$1,000; Security Mills, Knoxville, 

00; Shawnee Milling © Shawnee 
$50 Shellabarger Feed Mills, Salina, 
sas, $250; W. J. Small Ce Neodesha, Kan 
sas, $500; Southland Cotton Oil Co., Paris, 
Texas, $200; Spencer Kellogg & Sone., Inc 
Buffalo, $1,000; Staley Milling Co., Kansas 
Cit 500; Stone Mountain Grit Co. Li 
thonia, Ga., $250; Superior Feed Mills, Okla 
homa City, $1,500 

Topeka Mill & Elevator Co 
eas, $500; The Tommy Thompson ( 
Worth, Texas, $50 

United Mineral Oo., Omaha, $500; United 

operative Farmers, Inc., Fitchburg, Mass, 

0; Ultra-Life Laboratories, Bast St. Louls 
I $500; Unity Feeds, Boston, $250 

Vitamins, Inc., Chicago, $260. 

H. K Webster Co. Lawrence, Mass 
$1,000; Wendland Grain Co., Temple, Texas 
$200 Werthan Bag Co., Nashville, $1.000 
Wilbur-Ellis Co., San Francisco, $250; Win 
terecheidt Grain & Feed Co., Seneca, Kan 
sas, $500 L. C. Worth Commission Co 
Kansas City, $200 


Topeka, Kan 
Ft 





D. A. MERRICK DIES 
DUNBRIDGE, OHIO—D. A. Mer- 
rick, father of Don E. Merrick, pres- 
ident of Central Mills, Inc., of Dun- 
bridge, died July 26. Funeral serv- 





ices were held in Toledo July 28. 





Production of Millfeed Gains 


Production of milifeed in tons for the 


current and prior tw weeks, together with 


season total of (1) principal mills in Nebraska, Kansas and Oklahoma and the cities of 
Kansas City and St. Joseph; (2) principal mills of Minnesota, Iowa, North and South Dakota 
and Montana, including Minneapolis, St. Paul and Duluth-Superior; (3) mills of Buffalo, 


N.Y. Production computed on the basis of 72% flour extraction 
——Northwest*—, 


-——South west *——. 


-— Buffalot— —Combined**— 


Weekly Cropyear Weekly Crop year Weekly Crop year Weekly Crop yr. 
production todate production to date production to date production to date 
: 9.789 7 


July 15-20 21,586 65,283 14,043 
Previous week $22,93 864 
Two weeks ago. 20 7 92¢ 
19560 j 


average 27 


*Principal mili 


114 45,418 
£44,371 
39,437 

7.366 57 49,886 135,656 

‘i $23 333 02 52,307 163,563 

47,059 ,353 b32 58.678 

61,399 5.125 56,367 

‘ lf 631 


36.833 129,230 


tAH mill*e. [Revised 





Dollar for Dollar .. . 


THERE ARE NO FINER 
OAT PRODUCTS THAN FRUEN’S 


We're not bragging. We're just positive of what our long experience 
and fine milling equipment can do in turning out the finest oat prod- 
ucts, dollar for dollar, that money 


compare! 


Mixed cars shipped at straight car prices 
Our Teletype number is: MP 477 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 


GLENWOOD FEEDING OAT MEAL 


FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


FEEDSTUFFS, July 28, 1951——? 


can buy. Just try Fruen’'s and 


STAR BRAND PULVERIZED: 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND STEAM CRIMPED 
OATS 
OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BARLEY FLAKES 
(Max. 24% fiber) 
GLENWOOD BARLEY (halled) 
STAR HULLED BARLEY ORITS 
STEEL CUT DURUM WHEAT 











ll 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


MANGANESE SULPHATE 


HIGH UNIT 
For Animal and Poultry Feeding 


BONEWITZ CHEMICALS, INC. 


BURLINGTON, IOWA 
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Cargill’s Northwest Elevators 
Get Price Control Exemption 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


WASHINGTON Cargill, Inc 
grain warehouse facilities in the 
North and South Dakota, 
Montana, Minnesota and in the cities 
of Superior and La Crosse, Wis., have 
been declared to be exempt from 
price control, according to an official 
statement delivered to the grain 
firm's attorneys by the Office of Price 
Stabilization 

In a brief on behalf of Cargill the 
attorneys set forth a statement 
charging that the operations of the 
firm’s warehouses and elevators in 
the locations enumerated were pres- 

tly under public utility law regu- 
ition as to rates and consequently 


states of 


under the provisions of the Defense 
Production Act of 1950, as amend- 
ed, should be exempt from price 
control. 

The statement of the price agency, 
made by William R. Pierce, counsel 
of the transportation and public util- 
ities division of OPS, acknowledges 
the position claimed for Cargill and 
grants the exemption from price con- 
trol for those facilities. 

However, in granting the exemp- 
tion the price agency stipulates that 
the exemption applies only to Cargill, 
Inc., in the specific areas named in 
the brief submitted by the attorneys 
for the company. 


Others May Qualify 
Mr. Pierce explains this qualifica- 
tion on the grounds that he has 





ruled in a specific matter brought to 
the attention of OPS by the company 
and that the qualification is one of 
formality. In other cases of grain 
warehousemen where the facts are 
the same in those states as in the 
case of Cargill, warehousemen would 
be entitled to the same exemption 
from price contro] as has been grant- 
ed Cargill. 

OPS officials say that copies of 
rulings of this nature are filed with 
OPS regional offices, and grain ware- 
housemen wishing to obtain copies or 
extracts from the ruling can do so 
at these offices. 

The OPS attorney, in discussing 
the ruling calls attention to certain 
phrases of the language as important 
to warehousemen in ascertaining if 
they would be entitled to the same 
exemption granted Cargill. In this 
ruling these are the vital essentials: 

‘Therefore, inasmuch as the grain 
warehouses or elevators ... are ap- 
propriately classified as public utili- 





INDEPENDENCE 


DEPENDABLE 


eceeES CREKETED 


Oxeee Tees 1a 


Plants at 
St. Marys 
Georgia 
and 

fet Tite 1a) 
Vermont 


Sead your product to market in a'KRAFT BAC 


Our total 
independence 
from outside 
sources for 

pulp and paper 
and other 

bag components 
ensures for 
KRAFT BAG users 
the consistent 
high quality and 
year-in-year-out 
dependability 
they require. 


Wholly-owned 
integrated plants 
make the kraft paper, 
the crepe kraft, 
the kraft tape, 
the crepe sleeves 
and L.C. sleeves 

. prepare 
adhesives ... 
make printing 
plates... 
on our own 
modern presses. 


print 


Every step of 
manufacture is 
marked by 
quality-control 
methods to keep 
the quality up — 
come what may! 


That is why YOU 
can depend on 
KRAFT BAGS! 


the container for a 1000 uses! 





| kota, 
| nesota and in the cities of La Cross¢ 


| tion of their control by the 


der the 
is as follows Any rain warehouse 


} control by the 


ties and their maximum rates or 
charges for storage or warehousing 
services are established or otherwise 
regulated by state authority having 
jurisdiction over such rates or 
charges, they are exempt from con- 
trol by OPS. ¥ 

It is suggested to grain warehouse- 
men that they may obtain similar 
exemption in the states mentioned as 
rapidly from regional OPS offices as 
they can from the national office 
since this ruling should be on file in 
those offices. Frequently the regional 
office is the more appropriate spot 
for action as the national legal office 
may be swamped with other matters 
and therefore subject many inquiries 
to delay. 


Appeal Method Commended 


OPS officials in commenting fur- 
ther on this action note that the 
Cargill petition for relief was han- 
dled in an orderly, regular manner 
setting forth all the facts and con- 
sequently received appropriate action 
which in this case was the exemp- 
tion. They say it represents “how to 
do business with OPS.” It has been 
reported that some grain groups 
have been urging members to appeal 
to OPS through political chann 
action. 

Following is the statement for- 
warded to Cargill's legal representa- 
tives in Minneapolis by Mr. Pierce 

“Reference is 


ls for 


made to your let- 
ter of June 12, 1951, with whict 
was included a memorandum con- 
cerning the interpretation and extent 
of coverage to be afforded the 
‘other public utility 
402 (E) (V) of Title IV of the de- 
fense production act of 1950 
amended. 


phrase 
as used in Sex 


“Upon reading 
memorandum, it 


your letter and 
appears that you 


| are primarily concerned with (1) the 


Status of grain warehouses and ele- 
vators operated by your client, Car- 
gill, Inc., in the states of North Da- 
South Dakota, Montana, Min- 
and Superior, Wis., and (2) the ques- 
Office of 
Price Stabilization in view thereof. 

“The test that is employed by this 
office in determining exemptions un 
phrase ‘other public utility 


or elevator 
a public 
rates are 


appropriately classified as 
utility, whose maximum 
established or otherwise 
regulated by a federal, state o1 
municipal authority is exempt from 
Office of Price Sta- 
bilization. Therefore, inasmuch as the 
grain warehouses or elevators, or 
both, operated by Cargill, Inc in 
North Dakota, South Dakota, Mon- 
tana, Minnesota and in the cities 
of Superior and La Crosse, Wis., are 
appropriately classified as public 
utilities, and their maximum rates or 
charges for warehousing 
services are established or other- 
wise regulated by state authority 
having jurisdiction over such ‘rates 
or charges, they are exempt from 
control by the Office of Price Sta- 
bilization under the provisions of 
section 402 (E) (V) of the defense 
production act of 1950, as amended 

“This interpretation «is limited in 
its applicability to Cargill, Inc., and 
to the factual 
above.” 


Call... 
BupD HArpy /o-... 


@ MILLFEED 
@ OlL MEALS 
@ ALFALFA MEAL 
@ GROUND GRAINS 


H. E. HARDY 


FEED BROKER 
731 McKnight Bidg 
Minneapolis 1, 


storage or 


situation set out 





BR 2ii4 
Minn. 
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Walter C. Berger 
Heads Chicken of 
Tomorrow Group 


ST. LOUIS—Walter C. Berger, 
president American Feed Manufac- 
turers Assn., Chicago, has been named 
chairman of a committee to organize 
plans for the National Chicken of To- 
morrow Contest. Other members of 
the committee are Leslie Hubbard, 
Lancaster, Pa., Dr. T. C. Byerly and 
H. G. Shrader, U.S. Department of 
Agriculture, Washington, and D. D. 
Slade, Lexington, Ky. 

Plans call for a new three-year con- 
test beginning in 1952. 

The National Chicken of Tomorrow 
Contest was started in 1945 at the 
suggestion of Howard C. Pierce of A. 
& P. Food Stores to develep better 
meat type chickens. The result has 
been that chickens have been pro- 
duced in 10 to 12 weeks that formerly 
required 14 to 16 weeks. 

The A. & P. Food Stores has spon- 
sored and largely financed the two 
contests held thus far. Future con- 
tests, however, will be handled by 
representatives of various segments 
of the poultry and allied industries 





Fish Oil, Meal 
and Scrap Output 


Increases Sharply 


WASHINGTON — The Fish and 
Wildlife Service of the U.S. Depart- 
ment of Interior has announced that 
during May, the production of fish 
oils, exclusive of liver oils in the 
U.S. and Alaska amounted to 1,491,- 
296 gal. compared with 608,501 gal. 
during the same month in 1950. This 
is an increase of 882,795 gal. or 145% 
compared with May, 1950. Menhaden 
oil registered the greatest increase 
with a gain of 790,984 gal. compared 
with the corresponding month in 1950. 


_—_———$ 
GRAIN MERCHANTS 
CORN + OATS - RYE 
iGerstenberg & Co. 
MEMBERS OF BOARD OF TRADE 
Board of Trade Bidg. Chicago 4 


AMSCO Brand 


HIGH GRADE 
MEAT & BONE SCRAPS TANKAGE 
50%, Protein 60% Protein 
CARLOADS AND TRUCKLOADS 


American Mill Service Co., Inc. 
Howard M. Wilson, Gen. Mer. 
116 Portland Ave., Minneapolis 1 

Telephone: AT 0571 














Plants operating in the Gulf recorded 
the greatest increase. Groundfish oil 
from New England recorded a gain 
of 49,566 gal. compared with May, 
1950. 

The May production of fish meal 
and scrap by firms which normally 
account for about 90% of the total 
output amounted to 12,587 tons com- 
pared with 8,748 tons for the same pe- 
riod in 1950. This represents an in- 
crease of 3,839 tons or 44% compared 
with May, 1950. 

Imports of fish meal for feed and 
fertilizer during April, 1951, totaled 
10,466 tons. This is an increase of 
4,124 tons compared with April, 1950. 


Imports of fish oils during April of | 


this year totaled 1,612,500 lb. com- 
pared with 843,377 Ib. during April 
of last year. 


= 


SWINE LOSS PREVENTION 


An inexpensive shelter from the 
sun can help to prevent unnecessary 





swine losses from overheating in sum- | 


mer, according to the University of 
Illinois. 


\ 
/} 
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®Lisued ~ 


second 


quarter-century 


KANSAS CITY © SUFFALO 


“= A quarter-century ago, in June, 1926, Charles C. Dawe, 
founder and president of Dawe’s Products Company, pioneered 
the idea of multiple vitamin fortification of feeds—a principle of 
nutrition that is universally accepted today. 

Twenty-five years is not old as companies go, but it is in the 
vitamin industry. While we are old in our field, there are no 
“gray hairs” in our thinking, research and manufacturing facili- 
ties. We enter our second quarter-century a young, vigorous 
organization, eager to meet the challenge of further research 
and progress into the mysteries of life as they relate to nutrition 
and the interrelationship of the various nutritional factors. 

In no other phase of animal production has research been 
more thorough, progress more far-reaching and results more 
spectacular than in vitamin nutrition. Down through the years, 
Dawe's scientists have made outstanding contributions to the 
science of nutrition. Dawe’s made the first multiple-vitamin 
concentrate for feed fortification. It was the forerunner of the 
full line of vitamins and vitamin products for feeds offered by 
Dawe's today. 

Dawe’s products are internationally known and used. With 
laboratories and plants in Chicago and Peoria, Illinois, Auburn, 
Washington, Denver, Colorado and Newaygo, Michigan, Dawe’s 
progress parallels that of the formula feed industry. 

It is with justifiable pride that we point to 25 years of serv- 
ice to feed manufacturers, years which have proved the original 
ideas and theories of Charles C. Dawe. His concepts, considered 
visionary 25 years ago, were so sound that they have made this 
company the world’s oldest and largest specialists in vitamin 


products for feeds. 


DAWE’S ARE BASIC PRO- 
DUCERS OF VITAMINS. 


P/K Custome 


° NEW YORK 


y PERCY KENT BAG COMPARY, /7C. 
SS 


(S 





I am especially interested in: 
READER INTEREST 
IS WHAT PAYS 
DIVIDENDS 


FEEDSTUFFS 


NAME___ 





FIRM___ 


C) Choline Chioride 

(CD A free copy of “Frontiers 
In Nutrition” 

(CO FREE formula advisory 
service 


ADDRESS 
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New Propverts 
e 


/ New Services 
* 


New Lrrenature 





A reader service feature ing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 


items discussed in this department F E E D S T U F F S 





may be obtained by writing the 
Reader Service Department of: 





No. 2262—Sprayer. 
Duster Catalog 

A new 32-page catalog describing 
sprayers, dusters and service parts 
manufactured by the Lowell Mfg. Co. 
has been issued by that firm. The cat- 
alog is printed in two colors and is 
illustrated. 

Copies may be obtained by circling 
No 2262 and mailing the coupon to 
Feedstuffs. 


Neo. 2263—Unit 
| pew Controller 


The Day Co. has announced a new 
junit dust controller designed to op- 
erate as an independent unit. Accord- 
jing to the firm, the product is espe- 
icially practical where central dust 
;control systems are not feasible 


= 
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Ne 115 Solvent 
No. 2258 Nest 
No. 2261—-Soybean Oil Booklet 


No. 2262--Spray, Duste 


(sTreast 


Steel Colony 


NAME 


COMPANY 


118 So. 6th St. 





118 South Sixth St., Minneapolis 2, Minn. 


Please send me information on the following items (circle numbers) 


ADDRESS... ccccccssccccccces: 





Minneapolis, Minn. 


The manufacturer explains the air- 
dust separation as a patented two 


stage action utilizing internal skim-*4 


mers. Units are available in four sizes 
and can be furnished with or without 
secondary filters. For further details, 
circle No. 2263 and mail the coupon 
to Feedstuffs. 


No. 3148—Varnish 
Stripper 

A non-inflammable seal and var- 
nish stripper has been announced 
by Multi-Clean Products, Inc., manu- 
facturers of floor machines and floor 
finishes. The firm reports that the 
product removes all types of spar 
varnish and regular varnishes, seals, 
shellac, enamels and paints. It works 
well on wood, concrete or terrazzo 
floors, lifting the old finish away 
from the surface in a dry and dust- 
less form, and it leaves no waxy or 
objectionable residues, the manufac- 
turer states. 

According to the firm, the product 
will lift off finish in from 30 to 40 
minutes with the aid of steel wool 
or a scraper, but the company sug- 
gests that an easier method is to 
apply stripper at night and remove 
it the next morning with a steel 
wool pad under a floor machine. 


No. 2261—Soybean 
Oil Meal Booklet 


“Soybean Oil Meal for Pigs” is the 
title of a research bulletin released 
by the Ohio Agricultural Experiment 
Station. It was written by W. L. 
Robison, who since 1916 has been 
conducting experiments with soybean 
oil meal as a protein concentrate for 
growing and fattening pigs. 

The bulletin contains chapters on 
such subjects as methods of manu- 
facturing soybean oil meal, methods 
of improving rations, use in dry lot 
feeding and use for pigs on pasture. 
For a copy circle No. 2261 on the 
coupon and mail it to Feedstuffs. 


No. 3153—Fiber- 
board Material 


The Armstrong Cork Co. has an- 
nounced the development of a new 
fiberboard material for use in re- 


% 


Unit Dust Controller 
Vibrator 

Varnish Stripper 
Fiberboard Material 


No 
No 
No 
No 


2263 
3145 

3148 
3153 


decorating retail business establish- 
ments. The material is known as 
“Perforated Temlok Tile.” According 
to the company it has strength and 
toughness and is painted at the fac- 
tory in white. It may be installed 
quickly and inexpensively and build- 
ing paper is not required in its in- 
stallation, the firm states. 


No. 2258—Steel 
Colony Nest 


A new double-deck colony nest with 
automatic egg collection is being mar- 
keted by the C. C. Jolly Co. The firm 
states that sloping metal screen floors 
of the nest roll the eggs into a sep- 
arate compartment away from the 
hens, and that black cloth curtains 
give privacy and afford easy entrance 
and exit. 

The product, called “Egg-O-Mat,” 
is 46 in. long, 20 in. deep, 38 in. high 
in back and 27 in. high in front. It 
accommodates 100 hens per unit. Lit- 
erature and further details may be 
obtained by circling No. 2258 and 
mailing the coupon to Feedstuffs. 


Ne. 3145—Vibrateor 


Three new patents recently were 
received by E. F. Peterson, presi- 
dent of the Martin Engineering Co., 
giving the company exclusive rights 
in the U.S. to the manufacture of 
the Peterson “Vibrolator.” The prod- 
uct is used in the aid of the move- 
ment of such materials as flour and 
food products that arch and resist 
movement toward the outlet of hop- 
pers and bins, or where wet mix- 
tures tend to entrain air. 

According to the firm, the product 
vibrates the storage bins and causes 
materials to flow steadily toward the 
outlet, and the vibration does not 
damage the hopper or bin. The vi- 
brator can be mounted in different 
ways and comes in different sizes 





a bP ee iain : 

to allow for variance in operating 
conditions, materials and equipment. 
The firm states that it is virtually 
noiseless in operation, self-lubricat- 
ing, light in weight, economical to 
operate, starts instantly without 
manual assistance and will not jam 


No. 415—Grease 
Selvent and Cleaner 


The Magnus Chemical Co., Inc., 
of Garwood, N.J., has just released 
details on a simple method of keep- 
ing warehouse tractors, truck en- 
gines and other mechanical equipment 
free from accumulations of grease, oil 
and plant dirts. The company manu- 
factures an emulsion-solvent cleaner, 
“Magnusol,” which is mixed with 
kerosene in the proportion of one part 
Magnusol to eight parts kerosene. 
The mixture is sprayed on the equip- 
ment'to be cleaned and allowed to 
soak for a few minutes, then the 
treated surfaces are flushed with wa- 
ter at tap pressure and temperature 
It is said that machine operators tend 
to take better care of clean units. 


Se 
COTTON GOODS INDEX 22.10 


Bemis Bro. Bag Co.’s cotton goods 
index, a composite figure reflecting 
wholesale prices of principal cotton 
cloth used in bag making expressed 
in cents a yard of cloth is 22.10, com- 
pared with 20.34 a year ago. Bemis 
burlap index 45.31 compared with 
25.25 a year ago. 





(Advertisement) 





ANOTHER RECENT 


“LABCONCO” KJELDAHL INSTALLATION is 
this unit in the complete new laboratories of the Peter Hand Foundation, 
Chicago. With this ultra-modern apparatus, Peter Hand Foundation can make 
rapid, accurate determinations of protein in their analysis and formulation work. 

This particular unit is a 12-fiask, combination digestion and distillation 
apparatus with electric heat. Many styles of “Labconco” Kjeldahl are available, 
from 6 to 96 flask capacity, gas or electric heat. 

If you are planning a modern feed laboratory, large or small, call first on 


urers specializing in laboratory 








Laboratory Construction Company, 


with plans and layout 








Missouri. 


THF 


equipment for the feed and allied industries for 25 years. We can help you 
can help you determine what you need in the way of 
specialized laboratory equipment. Write today, direct to the manufacturers, 
for full details. Laboratory Construction Company, 1113 Holmes, Kansas City, 





| 
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When farmer Huck Woodward asked that question at one 
of our “‘bull sessions”’ in front of the Bank, you should have 


seen the look on their faces. 


“What most of you guys don’t realize,” he continued 
quietly, “‘is that we farmers are in business just as much as 
the Bank here is. There’s not a farmer in this county who 
doesn’t hope to have money left over for himself after he 
sells his livestock or crops and pays his bills. He may not 
think of it as a profit, but that’s what it is: It’s his reward 
for hard work and the risks he’s taken. Any farmer who 
can invest his land, equipment and sweat in such a way as 


to make a profit is certainly entitled to it.” 


Huck’s serious blue eyes looked directly at young George 
Gregory as he said, “Here in America we have freedom: 
Freedom to succeed, freedom to fail. Profits are the reward 


Ly OFFICES IN 


© canciic.me 


MINNEAPOLIS 
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what's wrong with a farmer making a profit?’ 


of the man who succeeds. Under this system, a few people 
do fail; yet so many more succeed that we now enjoy a 
standard of living envied secretly by the whole civilized 
world—-even advocates of Socialism and Communism. 
Nevertheless, a tiny minority of our own people would 
have us surrender our precious freedom in favor of govern 
ment control of business and agriculture. Regulation by 
regulation, control by control, they would break the spirit 
Men bold 


enough to risk a loss in the hope that they may make 


of the men who have made America bountiful 


a profit. 


“Let us be on guard.”’ 


CARGIL 


SPECIALISTS IN 4 ¢ 
SERVING 


AND 35 OTHER CITIES 


This Advertisement also appears in The Farmer, The Dakota Farmer and 9 other publications. 
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*® Vacatone* 40 (Dried Molasses Distil- 
lers’ Solubles) — An economical, com- 
mercially proven source of riboflavin 
and other important B-complex vita- 
mins — made right on the West Coast, 
readily available to West Coast feed 
manufacturers. 


U.S.1. Condensed Molasses Distillers’ Sol- 
uvbles — This concentrate, derived from 
yeast-fermentation of blackstrap mo- 


For further data, write Department FS 


DUSTRIAL CHEMICALS, INC. 


60 East 42nd Street, New York 17, N. Y. 
Brancives in all principal cities 


lasses, does an outstanding job in hog 
and dairy rations. It contains approxi- 
mately twice the quantity of vitamins 
and minerals normally found in black- 
strap molasses. *Reg. U.S. Pat. Off 


OTHER FEED PRODUCTS 


U.S.1. Riboflavin Supplements 
* U.S.1. Feed Grade Methionine 
U.S.1. Vitamin Bo ond 
Antibiotic Feed $ 
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Will Handle Heavy Mate- 
rials that Would Tear Most 
Grinders to Pieces! 


BUILT FOR GREAT 
ENDURANCE... 


Here is the W-W Grinder for the larger op- 

erator who must have large capacity with- 

out breakdowns. Has feed openings 17” high 

and 24° wide and heavy-duty construction 
permits continuous service under even the most trying conditions. Has all our new 
features making it a perfect pulverizer and is built te stand the strain of grinding 
heavy compact material such as tankage, ear corn and all tough baled feeds with- 
eut pre-grinding or crushing. Weight 2,200 Ibs. 


Write for Complete Literature on the Complete 
W-W GRINDER LINE 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 





PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 








237 FIRST AVENUE NORTH 
MINNEAPOLIS ay MINNESOTA 
in 


WE BUY “AND SELL USED BAGS 

















FEED COMPANY 


Minneapolis 1, Minn 
Chicago Ridge, Ill 


Easiest to Use 
Most Nutritious 





A COMPLETE LINE OF 


FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 




















“SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 





Business Is a Machine 


> 
Le 


By James Acker 





who did a lot of his own office 

work. When I introduced my- 
self, he was busy trying out a new 
typewriter which he had just pur- 
chased. He seemed very happy about 
it—the swift, clean, easy way it 
worked. 

“I don't see how I got along with 
the old machine so long,” the retailer 
told me. “This one works a lot better. 
No more clogged letters, jammed 
keys or skipped spaces with this one. 
I think my customers are going to 
like the neat way our statements 
reach them from now on.” 

I wish I could have told this re- 
tailer that his business was a ma- 
chine, too. I wish I had had the nerve 
to tell him that just as he needed that 
new typewriter, his store needed 
cleaning, more lighting, better dis- 
play and some new fixtures. The front 
needed painting very badly, and the 
awning had a big hole in it and the 
edges were ragged. 

No businessman can see everything 
about his business which needs cor- 
recting so as to make for more effi- 
cient operation and more profit, but 
if he gets tough with himself, he has 
the opportunity to see some of the 
things that are wrong. 

Look at your feed business as you 
would the machines in your office, be- 
cause business is a machine. That 
mimeograph or duplicator—did some- 
one leave the cover off too long so 
that the ink dried too much on the 
pad, and dust settled on the gears, 
making it hard to operate? 

In Stores, Too 

Cleanup jobs are necessary with 
most machines to make them last 
longer, to make the next job easier. 
Cleanup jobs are needed in feed and 
other stores regularly, too, so that 
the next job can be done better and 
neater, with no wasted time. Sweep- 
ing, dusting, cleaning windows of 
flies, rearranging displays, taking 
waste paper and empty cartons out 
back and disposing of them, sweeping 
the sidewalks—these are all constant 
cleanup jobs which pay off in better 
customer appeal and increased effi- 
ciency. 

Most machines need frequent oiling 
so that the gears run smoothly with- 
out undue wear, so that rust does not 
accumulate. Business needs oiling, too. 
It needs the oil of advertising, dis- 
play, good lighting, friendliness, will- 
ingness to serve customers; the oil of 


(Continued on page 60) 


R wre aia's I visited a retailer 


EALERS 


When Your Customers Ask for MILK... Sell 


DARi-DRi-SOLiDS 


THE COMBINATION OF MILK BY-PRODUCTS AND VITAMIN FORTIFICATION 


Your Jobber Has It... or Call 
MIDWEST DRIED MILK COMPANY, DUNDEE, ILLINOIS » » PHONE 960 


Lowest Cost 
Dry in 50 lb. Bags 


All Food 


Why Buy Water 
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CORN UTILIZATION--The long-term downward trend in the horses and 
mules on farms has made available increasing quantities of corn and other 
feed concentrates for the production of livestock food products. Total corn 
disappearance has averaged a little over 3 billion bushels in recent years, 
about one sixth more than during World War I. Currently about 85% of this 
total is going into the production of meat, dairy and poultry products com- 


pared with only two thirds 40 years ago. 


Utilization Trends 





Less Corn Used for Power. 
More for Food Products 


AJOR changes in agriculture 

and food consumption in the 

U.S. over the past 40 years 
have been accompanied by a chang- 
ing pattern of corn utilization. Most 
important among the changes in 
agriculture has been the gradual shift 
from the use of horses and mules to 
tractors for farm power. Since World 
War I this has released about 20% 
of corn production for use in produc- 
ing meat, milk, eggs and other food 
products. 

These facts were brought out re- 
cently by the U.S. Department of 
Agriculture in its Feed Situation re- 
port. The following further observa- 
tions also are a part of that report: 

The total quantity of corn con- 
sumed by all livestock has remained 
fairly stable as a percentage of total 
corn disappearance. In most of the 
past 40 years livestock feeding has 
accounted for from 88 to 92% of the 
total disappearance. Of the non-feed 
uses, exports have been the most 
variable, ranging from less than 1% 
of the total in many years to as much 
as 4 or 5% of the total in a few 
years. Over the four decades there 
has been a steady downward trend 
in the use of corn for dry-process 
products, principally corn meal, but 





this has been largely offset by in- 
creased use of corn for starch, sugar 
and sirup. 

The total utilization of corn for 
domestic uses and exports followed 
a slightly downward trend from 
World War I to the beginning of 
World War II. This was partly the 
result of lower demand during the 
1930's. But it also reflects the short 
corn crops in that period, which 
forced the liquidation of livestock 
and influenced corn requirements in- 
to the late 1930's. 

During World War II corn utiliza- 
tion increased sharply and has aver- 
aged a little over 3 billion bushels 
annually during the past 10 years. 
This was a sixth greater than during 
World War I and a third greater 
than the low level of the 1930's. 
Larger corn) utilization in the past 
10 years reflects the strong demand 
during this period and increased corn 
production resulting from higher 
yields per acre. 

The total quantity of corn con- 
sumed by livestock has averaged a 
little over 2.7 billion bushels annual- 
ly in the past 10 years, about one 
seventh more than during 1910-19. 
The increase in the quantity of 


(Continued on page 16) 


INSIST ON UNIFORM PURITY 
You'll find it in 


COLUMBIA FEEDING CALCIUM 


CQ FEEDING CALCIUM is mined year after year 
from our immense high calcium limestone de- 
posit which is one of the finest in the world. 


You always get same high purity that has been 
pleasing feed manufacturers for many years. 


It's At Least GF \_k Soluble 


Guaranteed 97\f,% Caleium 
Carbouate* 
Offered Plain. or with 
inclusions of lodine and 
Manganese at customer 
specified levels. All 
iodized calcium is safely 
protected against oxida- 
tion and loss of iodine. 


Write for information 
ond prices «+. 


“In additien to the very high percent 
of Calcium Cerbonote, it also 
Contains minor quantities of such 
Recessory minerals os 














ONE CALL BUYS ALL! 


Just one call brings you in touch with 
experienced feed specialists who will fill 
your orders at |. S$. Joseph, whether you 
call for Linseed Oil Meal, Millfeeds, Clear 
flours, fertilizers, or other specialty items. 
38 years of friendly, efficient service at 
1. S. Joseph, your feed headquarters . . . 
Phone for market quotations today . . . 
Call Lincoln 8431. 


I. $. JOSEPH CO., INC. 


Flour Exchange Bidg. 
Minneapolis, Minnesota C= 
Lincoln 8431 | OTHER SPECIALTY ITEMS 








CLEAR FLOUR 





—s 





FERTILIZER 

















Your Customers Will Welcome 


DARi-DRi-SOLiDS 


The growth factors of milk plus add- 
ed vitamin fortification in 50 pound 
bags for feeding wet or dry. 


Call or Write... 


Profitable Mark-up . . . Year ‘Round 
Supply ... Complete Sales Program 


and Resale Service. 


MIDWEST DRIED MILK COMPANY, DUNDEE, ILLINOIS » » PHONE 960 
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Gross SO6OOLS A WEEK 
AND MORE BY MAKING FEED 


AT THE 


FARMER'S DOOR!! 


The MIDWEST COMPANY, Inc. 


200 FIRST ST. NO. » 


LINCOLN 0626 


PALA 
fiiveté 


MINNEAPOLIS 


- 








let us give you 
a HELPING HAND 


in promoting 
your feeds. 


There is no easier, more economical 
way of securing top feed promo- 
tional material than thru Simmonds 
& Simmonds, Inc 


For 43 years we have been turn- 
ing out profit-making advertising 
pieces for hundreds of mills through- 
out the country. Through this ex- 
perience we have gained priceless 
“Know-How” in preparing folders, 


SIMMONDS & SI 
\\ I f CHICAGO 
» j 


posters, displays, training courses, 
etc., that can INCREASE YOUR 
SALES! 


Yes, whether your needs are for full 
time advertising agengy service or 
specialized assistance, you will find 
exactly what you need at Simmonds 
& Simmonds. Let us give you a help- 
ing hand in boosting profits. Write 
for samples and complete details 


MMONDS, INC. 
° ST. LOUIS e DALLAS 


Z Qo bee ee ee en 


§@ SIMMONDS & SIMMONDS, INC. 

+ 201 North Wells St., Chicago 6, Illinois 

s Please send, without cost or obligation, detailed information 
@ on the items checked below 


. |. Hand-out Folders 

_. 2. Store Posters & Pennants 
. 3. Custom Built Posters 
4. Literotire Rocks 


5. Metal Signs 


_. 6. Mounted Displays 
7.“Modern Feeder” 
Mailing to Farmers 


8. Outdoor Billboards 

9. Radio Advertising 

10. “How to Sell Feed™ 

11. “Know the Answer” 
Nutrition & Management 

12. “How to Detect Diseases” 

_. 13. Advertising Agency 

Services 


| 


| 
} 
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International Baby 
Chick Assn. Votes 
to Change Name 


ST. LOUIS—The 35th annual meet- 
ing of the International Baby Chick 
Assn. concluded here July 20, with 
the membership voting to change the 
organization name to American Poul- 
try & Hatchery Federation, Inc. 

The organization was formed in 
1916, for the purpose of promoting 
and fostering the general welfare of 
the poultry industry, which included 
speeding along the acceptance by 
farmers of commercially hatched 
chicks. Today more than 93% of all 
chicks and turkeys raised come from 
hatcheries, the organization reports. 

Registered attendance at the 1951 
convention was 5,060 persons. Direc- 
tors voted to take the 1952 convention 
to San Francisco. It will be held the 


| third week of July and marks the 


first time the nation’s largest agri- 
cultural trade show has been held 
west of Kansas City, and the second 
time it has been held outside the 
Midwest. The 1937 convention went 
to Baltimore 

The 35 year old hatchery organiza- 
tion is made up of a federation of 41 
state hatchery groups. It has 5,288 
members. It is estimated that they 
produced more than 75% of the na- 
tion’s 1950 output of 1,250 million 
chicks and 45 million turkey poults. 


GRAIN SORGHUM TRADE 
APPROVED AT CHICAGO 


CHICAGO—By ballot vote July 23, 
members of the Chicago Board of 
Trade added another commodity— 
grain sorghums—to the list of those 
in which futures trading already is 
done. The vote was 431 for and 52 
against. 

The move extended the influence of 
the grain exchange far into the South- 
west, where the production of grain 
sorghums has expanded greatly in re- 
cent years. 

For the decade prior to 1940 the 
average domestic harvest was below 
60 million bushels. In 1950 the har- 
vest was. 237 million bushels. Texas 
is the largest producer, accounting 
for about 60% of the domestic crop 
last year. 

Under the rules adopted in the 
balloting, the unit of trade will be 
300,000 Ib. as a round lot, and 100,000 
Ib. as a job lot. Quotations will be in 
multiples of 4¢ for 100 Ib., which is 
equal to $7.50 a round lot. 

Approval for trading in soybean 
oil meal was given by members of the 
exchange July 16. The initiation of 
futures trading in the two new com- 
modities is expected to get under way 
at an early date. 


—— 


WHITNEY H. EASTMAN 
WEDS KAREN ANDERSON 


MINNEAPOLIS Whitney H. 
Eastman, vice president of General 
Mills, Inc., and president of the com- 
pany’s chemical division, and Miss 
Karen Anderson of Minneapolis were 
married recently. 

The marriage took place at Silver 
Lake Lutheran Church, Northwood, 
Iowa. Attendants were Mr. and Mrs. 
Morrow Peyton, son-in-law and 
daughter of Mr. Eastman 

PS Se ET 
CONVERTING TO BULK 

SACRAMENTO, CAL.—Philip R. 
Collins, proprietor of the Woodland 
Warehouses, Woodland, Cal., is con- 
verting his 500,000 bag storage facili- 
ties from sacked to bulk grain. 
The change will be accomplished 
gradually and will cost approximate- 
ly "$200,000. The Thomas R. Gibson 
Co., of San Francisco is the con- 
tractor on the conversion job. The 
Gibson company also has purchased 
four acres of land and plans to erect 
a plant to manufacture grain stor- 
age bins. 
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BES-K-PON 


PELLETS 


AMINO-MOR 


PREVENTS @ CONTROLS 


BLACKHEAD DISEASE 
Nu Turkey Fb chy 


Ready to use 


PELLET type 


WARFAR-MO 
Kills Rel Mice/ 


Producers of famous K-M 
Write for Catalog CL. and Prices Teday! 


LABORATORIES 
~ Wid; for Poult - 








718 Washington Ave. N., Minncapolis 1, Mine. 
} BURLAP 


COTTON 
Processed 24 Reconditioned ¢ 
Vacuum cleaned bags with dis- 
tinctive printing. Use your own 


printing plates 


> . . > > . 


Also Used Paper Bags 


“Call Des Moines Bag Co. 
for your bag requirements.” 


7 
DES MOINES BAG CO. ; 


Phone: 6-1139 
} 1930 Easton Bivd. DES MOINES, 1A. | 
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OPS Issues Price 
Order Amendment 
for Dry Dog Food 


WASHINGTON — The Office of 
Price Stabilization has issued an or- 
der which brings dry dog food man- 
ufacturers under provisions of the 
regulation which covers manufactur- 
ers of animal and poultry feeds. 

The action was taken in Amend- 
ment 1 to Supplementary Regulation 
7 to the General Ceiling Price Regu- 
lation. 

The effect of the order is to permit 
dry dog food manufacturers to price 
out ingredients on the basis of ingre- 
dient ceiling prices or market values. 

When soybeans and soybean oil 
meal were given specific ceilings, 
soybean oil meal rose to ceiling lev- 
els, but feed manufacturers could 
not pass on the increase because soy- 
beans had been removed from the 
parity adjustment list of commodities 
in the GCPR. 

Issuance of Supplement 7 relieved 
the squeeze on animal and poultry 
feed manufacturers, but dry dog food 
was inadvertently not included in 
coverage of the order. Now, however, 
the problem has been solved, and 
manufacturers of dry dog food obtain 
the same control conditions which 
govern formula feed prices. 

They may increase ceilings to re- 
flect increases in total ingredient val- 
ue, which is determined on the basis 
of ingredient ceiling prices, or reason- 
able market value if the market value 
is lower. 

Issuance of the amendment cover- 
ing dry dog food is attributed to ef- 
forts made by Dinsmore Worthing of 
the Chas. M. Cox Co., Boston, before 
he resigned recently as head of the 
feed section of OPS. 

Amendment 1 to Supplement 7 ap- 
plies only at the manufacttfrer’s level, 
OPS officials pointed out. They said 
that dry dog food prices at wholesale 
and retail come under the whole- 
sale and retail grocery price regula- 
tions which permit percentage mark- 
ups. 


British Columbia 
Feed Men’s Group 


Tours University 


VANCOUVER—A tour’ of animal 
and poultry husbandry and research 
facilities of the University of British 
Columbia was a feature of the annu- 
al meeting of the British Columbia 
Feed Manufacturers Assn. held hére 
recently. 

Donald McRae, United Milling & 
Grain Co., Vancouver, 
chairman, presided during the elec- 
tion of members of the executive 
committee, who, in turn will name 
the new chairman. 

Executive committee members in- 
clude Mr. McRae; J. K. Clarke, 
Buckerfield’s, Ltd; P. A. Moody, 
Ogilvie Flour Mills, Lt.; J. B. Mc- 
Curran, Brakman, Ker Milling Co.; 
B. H. Creelman, Surrey Cooperative 
Assn.; W. T. Rogers, W. T. Rogers 
« Co.; Granet Nix, Canada Packers, 
Ltd., and E. E. Peden, Scott & Pe- 
den, Ltd. Secretary of the association 
is R. V. Robinson. 

Mr. Peden reported on the recent 
convention of the National Feed Man- 





association | 





eVITAMINSe 


FULL LINE OF 
VITAMIN OILS 
and VITAMIN 
PRODUCTS 


MORRIS - McADAMS CO. 
Successor to 
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ufacturers Assn. in Winnipeg. Other | 
speakers included J. B. Robertson, | 


deputy provincial minister of agri- 


culture; Dean Blythe Eagles, Univer- | 


sity of British Columbia, and Dr. 
F. W. B. Smith, health of animals 
branch, Federal Department of Ag- 
ricultdre. 


> 


NATIONAL OATS NET UP 
ST. LOUIS—The Nationa! Oats Co. 





had a net income of $98,368, or 65¢ | 


a share, for the six months ended 
June 30. This compares with net in- 
come a year earlier of $93,884, or 
62¢ a share. 


DEHYDRATORS ORGANIZE 





NORTH CENTRAL GROUP | 


LUVERNE, MINN.—The North 
Central Dehydrators Assn. was or- 


ganized here July 13 by alfalfa de- | 
hydrators from Wisconsin, Minneso- | 


ta, North Dakota, South Dakota and 
northern Iowa. Ken Jones of the 
Northern Drying Co., Olivia, Minn., 


was elected secretary of the newly | 


created regional organization. 

Lloyd Larson, secretary of the 
American Dehydrators Assn., and 
Henry G. Moeller of Vermillion, S.D., 
who is a director of the national asso- 
ciation and chairman of the member- 


ship and dues committee, spoke at 


the meeting and outlined the new pro- | 


posal for a dues schedule for the 
American Dehydrators Assn. 

The dehydrators discussed the plan 
and adopted a resolution approving 
the 
and complete support to further its 


adoption at the next annual meeting | 
| Of the ADA. 


nagptingmnpelitileincnanddiats 
DR. JOHN STRAUSS 
JOINS GRAHAM FARMS 
WASHINGTON, IND.—-Robert C 
Graham, Jr., president of 
Farms, Inc., has announced that Dr 


Farms organization and will be as- 
sociated with Wendel Bond, chief 
feed nutritionist in the research lab- 
oratory 


new schedule and pledging full | 


Graham | 


| pumped and metered out 
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Dr. Strauss formerly was profes- 
sor of soils at Virginia Polytechnical 
Institute at Blackburg, Va. Produc- 
tion of Graham Farms feeds is being 
doubled with a plant expansion, in- 
cluding the installation of pelleting 
equipment, scheduled to be finished 
Aug. 1 
—_—_—_—_> 
COD LIVER OIL, FEEDING 
OIL DELIVERED IN BULK 
YORK, PA Midland - Western 
Inc., of York has developed bulk de- 
livery service for feed manufacturers 
in the East. Bulk storage tanks are 


John Strauss has joined the Graham | supplied to the feed firms, and cod 


liver oil and feeding oil will be de- 
livered by tank truck. The oil will be 
just like 
fuel oil 





a 
— 





i as PACIFIC COAST 


FISH MEAL + FISH SOLUBLES 


Drummed Solubles Stocks Available at ~ 
Saint Louis - Kansas City, Mo. - Hammond, Ind. 











You can save from 2% to 8 dollars 


per ton of finished feed! 


No matter whether you need help in design- 
ing new formulations or in lowering produc- 
tion costs of the formulations you already 
use, a Peter Hand Foundation feed consult- 
ant can show you—right in your own plant— 


how to save from 2 to 8 dollars per ton of 


finished feed! 


Working with your own equipment, our 
representatives can show you how to cut 
your buying, handling, storage and equip- 
ment costs to the bone! How to eliminate 


costly waste due to many-source buying, 


PETER HAND 


over-large inventories, spoilage and loss of 
vitamin and antibiotic potency, large in- 
vestment in expensive machinery and man- 
power, and possible human error. 

If you would like to learn—at no cost or 


obligation to yourself—how it is possible to 


save from 2% to 8 dollars per ton of finished 


feed —feed in which proper potency and 
exact level of fortification is positively guar- 
anteed — fill out the coupon below. An expe- 
rienced feed consultant is waiting to prove 


our claim to you—right in your own plant! 


FOUNDATION’ 


*DIVISION of the PETER HAND BREWERY COMPANY, 1632 N. Sheffield Ave., Chicago 14, Mlinois 


VITAMIN and 


ANTIBIOTIC PREMIX 
MINERAL BLENDS 
NUTRIENTS 


Gentlemen 


on me on——_ 


to explain to me the details of your 


NAME_____ 
COMPANY 
ADDRESS 


CIV cca 


Please have one « 


isultants call 


No-Cost Proof” Plan 


— | 


*Division of Pever Hand Brewery Co 
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Utilization Trends 





(Continued from page 13) 


corn going into the production of 
livestock food products has been 
much greater than this, however, 
since much less corn is now required 
to maintain the work stock on farms 
because of the steady decline in 





horse and mule numbers. It is esti- 
mated that of the average annual 
consumption of about 24 billion 
bushels by livestock in 1910-19, over 
600 million bushels was fed to horses 
and mules. In recent years horses 
and mules have consumed only 
around 100 million bushels of corn 
annually. The total tonnage of all 
feed grains and other concentrates 
fed to horses and mules in 1910-19 
was around 25 million tons, while 





FEED INGREDIENTS 


+ SOYBEAN MEAL 
COTTONSEED MEAL 
*UNSEED MEAL 

« ALFALFA MEAL 

+ BREWERS GRAIN 

+ OAT MILL FEED 
MILL FEEDS 








tureke-Bray 
Automatic 
Weigher 
—C€-100 


Eureke Duplex—Agitetor 
Mixer System 





currently it is less than 5 million 
tons. This has made possible the 
diversion of the equivalent of over 
700 million bushels of corn from 
farm power production to the pro- 
duction of livestock food products 
over the 30-year period. 
More Meat Animals 

The downtrend in the number of 
horses and mules has been accom- 
panied by increasing numbers of cat- 
tle, hogs and poultry. Milk and egg 
production has nearly doubled since 
1910, and hog production has in- 
creased over 50%. The total quantity 
of corn consumed annually by live- 
stock other than horses and mules 
has increased about 800 million bush- 
els. or nearly 50%, since 1910-19. 

Much of the increase in the pro- 
duction of milk, eggs and meat in the 
past three decades has been made 
possible by shifting from horses and 
mules to mechanical power. Since 
this shift is nearing completion, any 
further substantial increase in live- 
stock food products for expanding 
population will have to come from a 


"Snappy” Screen -Air Finisher 


No re-cleaning machine on the market today can ap- 
proach the speed, efficiency and powerful performance 


of the Eureka “Snappy” 


Screen — Air Finisher. 


Eureka’s new design and engineering features make 
screen and air separations on scratch grains and numerous 
feed mill stocks a simple, accurate and fast operation — 


and mark this: 


from top to bottom — inside and out — 


you'll find Eureka machines are built to give extra years 
of service in these critical times, 


Available in 7 sizes with either one or two runs of screens. 


Please write for Catalog F-167-A 


+ + most efficient, dependable and 
durable your money can buy! 





larger production of corn and other 
feed crops. 

Since the total acreage that can be 
put into feed crops is limited, the 
increase in production will have to 
come primarily from greater yield 
per acre. Additional feed for expand- 
ing the production of livestock food 
products in the future wil] depend 
more on improved practices, includ- 
ing the increased use of commercial 
"fertilizer. 


Domestic Non-Feed Uses 


The use of corn for food, industrial 
purposes and seed generally amounts 
to about 8 to 10% of the total dis- 
appearance of corn. Over the past 40 
years there has been a downward 
trend in the quantity of corn going 
into corn meal and grits for human 
food. Of the total quantity of corn 
going into dry-processed products in 
recent years, about one fourth has 
been used for producing brewers’ 
grits. Dry-processing of corn for food 
is currently only about one half as 
large as it was at the beginning of 
the century, reflecting a marked drop 
in the per capita consumption of corn 
meal and other dry-process products. 

The use of corn for producing 
starch, sugar, sirup and other wet- 
process products, on the other hand, 
has more than doubled since 1909. In 
recent years it has been a major non- 
feed use of corn, requiring over 100 
million bushels of corn annually. 

The quantity of corn used in the 
production of alcohol and distilled 
spirits has ranged from around 30 to 
50 million bushels in recent years, 
somewhat larger than in the pre-pro- 
hibition period 1909-18. In the three 
marketing years beginning 1947-49 
the quantity of corn used for indus- 
trial alcohol was comparatively 
small. Most of the corn distilling was 
for beverage alcohol. During the 
1950-51 season, however, production 
of industrial alcohol has increased 
considerably, and may make up more 
than one fourth of the total 50 mil- 
lion bushels expected to be processed 
by the industry this year. 

Exports of corn have varied great- 
ly over the past 40 years. In most 
of this period, exports have made 
up a very minor proportion of total 
corn disappearance. In one half of 
the years they accounted for less 
than 1% of the total disappearance. 
While exports ,of corn totaled well 
over 100 million bushels in each of 
the years from 1895 to 1900, they 
have exqeeded 100 million bushels in 
only seven years since 1900. One of 
these years occurred before World 
War I, two after World War I, and 
three after World War II. Exports 
also were heavy in 1937-38, when 
the Argentine crop was short, Euro- 
pean demand was good and the crop 
in this country comparatively large. 
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Farm Construction 
Costs in 1949 Total 
1.6 Billion Dollars 


WASHINGTON — Farmers spent 
1.6 billion dollars to build, improve 
and repair their houses and other 
farm buildings in 1949, the U.S. De- 
partment of Agriculture has reported 
on the basis of preliminary findings 
of a survey of farmhouses and con- 
struction made last year by the Bu- 
reau of Agricultural Economics. This 
total includes credit purchases but 
not the value of farmers’ own labor. 
The survey covered only farms of 
three acres or more with agricultural 
production valued at $150 or more in 
1949 or 1950 and having resident 
operators. 

Of the 1.6 billion dollars, 935 mil- 
lion went for house building, improve- 
ment and repair; and 690 million was 
for service buildings. This total for 
1949 compares with expenditures of 
13 billion dollars on farm construc- 
tion in 1946, the only other year for 
which there has been a nation wide 
survey. The expenditure in 1949 of 
935 million dollars for work on all 
houses compures with outlays of 695 
million dollars in 1946 for operators’ 
dwellings only. The expenditure in 
1949 of 690 million dollars for service 
buildings only compares with outlays 
of 619 million in 1946 for service 
buildings and tenant housing. 

The expenditure on dwellings in- 
cluded 294 million dollars for 83,000 
new farmhouses completed in 1949, 
442 million for major improvements 
to 807,000 existing farmhouses and 
199 million for repairs to 2,146,000 
farmhouses. Outlays on service build- 
ings included 459 million dollars for 
840,000 new structures completed in 





Contains five high analysis, purified 
phates—‘“se soluble they melt on 

your !" Eight vital trace min- 
! With your own salt 


in proper 

mix. For booklet on “ 

write to The Herman Nagel Co., 53 
W. Jackson Bivyd,, Chicage 4, Til. 





MOVING? . 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right eway. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


118 8. 6th St., Minneapolis 2, Mina. 


1949, 99 million for major improve- 
ments to 323,000 service buildings and 
132 million for repair of 1,187,000 
service buildings. 

Labor Cost Low 

Expenditures for labor were only 
22% of the outlay for labor and 
materials, a low figure in com 
with urban costs, reflecting the fact 
that farmers do much of their own 
construction work. 

A sample of about 380 counties 
was used for the survey and with- 
in the counties area sampling was 
used to specify the farms visited. 
More than 16,000 interviews were 
made, which represented 96% of the 
farms in the sample areas. 


— 


CONSTRUCTION APPROVED 

BALTIMORE—Construction of a 
feed mill for Southern States Taney- 
town Cooperative, Inc., costing $37,- 
850, has been approved by the Na- 
tional Production Authority's dis- 








trict office here. 
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When you buy 
VITAMIN D2 


be sure you get 
all these features 


A product easy to use and with 


good dispersion. 


y) Controlled quality, assuring de- 


pendability. 


3° product backed by constont 


research. 


Service helps for beth you ond 


your customers. 


5% product nationally known and 
accepted. 








6 A source of Vitamin D at low cost. 


MILLIONS of 


particles of FIDY 
Irradiated Dry Yeast 
make it easy to get 
uniform distribution 


of VITAMIN D, 
in your feeds 


This highly enlarged photograph contrasting minute 
particles of FIDY with ordinary table salt tells its 
own story. 

Each pound of FIDY contains millions upon millions’ 
of separate particles, and every particle is all yeast. 
FIDY is especially prepared for the feed trade as a 
free-flowing powder. Because of its small particle size 
it can be easily and uniformly dispersed through the 
feed —a factor so important to good results. 


FIDY is a low cost, easy-to-use, rich, dependable 
source of Vitamin D for four-footed animals. For the 
fortification of feeds, minerals and concentrates, the 
cost is small ... the benefits may be great. 


FREE FIDY MIXING TABLE 


For a sample of FIDY or for your FREE Mixing 
Table giving recommended levels of Vitamin D 
fortification in feed mixtures, address Desk FS-7A 
STANDARD BRANDS INCORPORATED, 
Agricultural Department, 595 Madison Avenue, 
New York 22, N. Y. 
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Number of Cattle on Feed in Corn 
Belt States Decreases 9% in Year 


WASHINGTON — The number of 
cattle on feed for market in the 11 
Corn Belt states on July 1 this year | 
is estimated to be 9% smaller than 
the relatively large number on July 1, | 
1950, the Bureau of Agricultural Eco- 
nomics has reported. While estimates 
of the number of cattle on feed have 
not been made for all states, indica- 
tions point to a decrease of nearly 
195,000 head | 

In the East Corn Belt the number | 
on feed is 17% smaller than last year, 
while the West Corn Belt showed a | 
decrease of 6%. All states show fewer | 
cattle on feed than last July except | 
Wisconsin and South Dakota, where | 
numbers are up 5%, and Michigan | 
where numbers are unchanged. Feed- 
ing operations were down substan- 
tially from the high level last sum- | 
mer in Illinois, Indiana and Kansas, 
which showed decreases of 21, 20 and 
25%, respectively. Feeding was 5% 

below last year in Nebraska and Iowa, 

while other decreases were as fol- 
lows: Ohio, 10%; Minnesota, 2%, and 

Missouri, 15%. In Colorado, numbers 

on feed on July 1 were about the 

same as a year earlier. Receipts of 
cattle into Colorado feed lots since 

April 1 have been smaller than the 

large receipts during the same period 

last year, while marketings have been 
larger. 

On Feed Longer 

Reports from Corn Belt cattle feed- 

F ers on the length of time cattle had 

been on feed show a larger percent- 

age of the total on feed over three 

months than was reported last year. 

The estimated percentage of the July 

1 total on feed over three months this 

year was 79%, compared with 76% 

last year. 

About 68% of the July inventory 
"is expected to be marketed before 
Oct. 1 if July intentions are carried 
out. The percentage of the total mar- 
ketings intended for market in July 
is greater than a year ago, while 
the percentage for August is rela- 
tively light and September is also 
smaller than last year. 

Shipments of stocker and feeder 
cattle into the Corn Belt during April- 
June were lower than a year ago. 
Total shipments for the three-month 
period from public stockyards and 
“directs” into the eight states for 
which such records are available were 
8% bélow the same period last year. 


MILO 


Poultry Wheat—Sacked Grain 
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NEW-DIFFERENT... 


when used os directed 
Order From Your Wholesaler. If he 
¢annot supply you, wire or write 





Laboratories, 
BOX 232 Madison |, Wisconsin 





INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, Iowa 


Inshipments since January were 2% 
larger than last year with increases 
being registered in January, Febrfi- 
ary and April and decreases in March, 
May and June. 

Strictly short term feeding is at 
the lowest level in several seasons. 
Only 4% of the fed cattle marketed 
between April 1 and July 1 had been 
placed on feed after April 1. Total 
marketings of fed cattle during this 
three-month period have been larger 
than last year. Producers marketed 
their fed cattle at a slightly faster 
rate than they intended last April. 

Records of shipments of stocker 
and feeder cattle from the five lead- 
ing markets since Jan. 1 show that 
a larger portion of the 1951 shipments 
were heavier weight steers (over 800 
Ib.) than was the case last year. The 





number of steers weighing 700 Ib. 
and less shipped from these markets 
was smaller than for the similar pe- 
riod last year. However, the number 
weighing over 700 lb. was greater. 
During June, the average cost of 
stocker and feeder steers shipped from 
the five markets was $6.03 cwt. high- 
er than in June, 1950. 

The number of cattle on feed July 
1 in the three important feeding 
states, Illinois, Iowa and Nebraska, 
was 1,264,000 head, 9% less than the 
1,388,000 head on feed July 1 last 
year. The reduced inventory on July 
1 this year compared with a year 
ago resulted from larger marketings 
and smaller replacements during the 
April-June period than in the corre- 
sponding period last year. On April 
1 this year the number on feed in 
the three states was 2% larger than 
a year earlier and on Jan. 1, 3% 
larger. 

The number of cattle placed on feed 
in the three states during the past 
three months is estimated to be 280,- 
000 head, 19% less than placed in 





the April-June period last year. In- 
shipments of stocker and feeder cat- 
tle and calves into Illinois and Iowa 
during April-June were lower than 
a year ago—being down 16% in IIli- 
nois and 9% in Iowa; but they were 
up 8% for Nebraska. Inshipments 
since January were the highest on 
record for Nebraska and about the 
same as last year for the other two 
states. 

Marketings of fed cattle from the 
three states during April 1 to July 1 
were 14% above those for this period 
last year. The number of shortfed cat- 
tle marketed before July 1 that were 
put on feed after April 1 was 34% 
below a year ago. Farmers marketed 
their cattle during the past three 
months at a slightly faster rate than 
they intended on April 1 

Cattle weighing 600-900 Ib. com- 
prised 55% of the cattle and calves 
on feed July 1, which was the same 
as in July, 1950. The survey showed 
13% of the total weighing 1,100 Ib 
and over compared with 16% last 
July. The proportion weighing from 











UNEVEN 
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DISTRIBUTION 


Here’s what you 
can expect when 
you use Merck 
Potassium Iodide. 
It spreads evenly 
throughout the 
feed. 


FINE for Feeds 


Because it's FINE 


MERCK ... SPECIALIZED SERVICE TO 


How 
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POTASSIUM IODIDE MIXTURE MERCK 


Contains Potassium lodide 90% and 


Calcium Stearate 10% 


POTASSIUM IODIDE MIXTURE MERCK 


Contains Potassium lodide 90% and 
Calcium Carbonate Precip. 10% 


POTASSIUM IODIDE MIXTURE MERCK 


Contains Potassium lodide 90% and 


Magnesium Carbonate 10% 


POTASSIUM IODIDE MERCK 


Free-flowing powder—Potassium lodide 99.5%; 
Magnesium and Calcium Carbonates 0.5% 


POTASSIUM IODIDE 
MIXTURES MERCK 
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900-1,100 Ib. was 28%, somewhat 
higher than the 26% shown on July 
1 last year. Cattle on feed weighing 
less than 600 lb. made up 4% of the 
total, compared with 3% a year earli- 
er. Steers accounted for 75% of the 
total on feed; heifers, 17%, and calves, 
8%. 


COMMERCIAL SOLVENTS 
TO START EXPANSION 


NEW YORK — Commercial Sol- 
vents Corp. has been granted a cer- 
tificate of necessity amounting to 
$20,458,000 to expand its ammonia 
and methano! production facilities at 
Sterlington, La. it has been an- 
nounced by J. Albert Woods, presi- 
dent. 

The construction, which will start 
immediately, will double the firm's 
present production capacity of both 
ammonia and methanol. In addition, 
a new unit will be erected for making 
ammonium nitrate, one of the solid 
forms of nitrogen for use in the fer- 
tilizer trade. 








ACREAGE GOALS FOR 1952 
GRAIN CROPS INCREASED 


WASHINGTON—Charles F. Bran- 
man, secretary of agriculture, has 
announced a national production 
goal for the 1952 wheat crop, as 
well as goals for barley, rye and 
oats—other grain crops for which 
fall seeding is important. 

The wheat goal is set at 78,850,000 
acres, a little above the big acreage 
planted for harvest this year. With 
normal yields, the 1952 goal acreage 
would result in a crop of about 1,165 
million bushels of wheat—nearly 100 
million bushels above this year’s es- 
timated production. 

The expected 1952 wheat produc- 
tion would meet all anticipated re- 
quirements. for the marketing year, 
both domestic and export, and would 
provide for some increase in carry- 
over reserve stocks at the end of 
that year, June 30, 1953, USDA said. 

The national barley goal for 1952 
is 12,865,000 acres, or a production 


of about 290 million bushels. This 
would be an increase of about 15% 
over this year’s acreage. 

A total of 1,828,000 acres of rye is 
called for in the rye goal. This acre- 
age would be expected to produce 
around 22,500,000 bu—about the 
same as this year's. 

For oats, the USDA is suggesting 
at least 6,035,000 acres for the 10 
southern states where oats are fall- 
seeded. This would represent an in- 
crease of about 5% for these states. 

Commenting on the goals, Mr. 
Brannan said, “The 1952 wheat goal 
calls for continued high level produc- 
tion to assure the supplies needed, 
both at home and for export to 
friendly countries abroad. It is kept 


| on the side of abundance to play safe 


in the mobilization period. The goals 
for other fall-seeded grains recognize 
the need to build up feed grain sup- 
plies as the basis for increasing live- 
stock production, 

“The guiding principle in all our 
goals, which are developed with the 
assistance of the state agricultural 
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Hunter Goodrich 


TAKES NEW POST—Hunter Good- 
rich assumed the post of assistant to 
the director of the comm dity divi- 


| sion of Merrill Lynch, Pierce, Fenner 


& Beane, New York, July 16. His of- 
fice is in the Chicago Board of Trade 
Bldg. Mr. Goodrich came with Mer- 
rili Lynch in August, 1950, and 
worked for nearly a year in the firm's 
cash commodity department in New 
York. Before that he was with the 
Archer-Daniels-Midland Co. for 25 


| years. When he left he was manager 
| of the Edgewater (N.J.) manufactur- 
| ing plant of that company. 


VITAMIN B,2 ano ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


Preferred because of the remarkable growth response 
obtained with this product in wide commercial use and 
in extensive experimental studies. Each pound contains 
2 grams of Procaine Penicillin—an outstandingly ac- 
tive antibiotic for promoting growth, in stable form; 
supplies 12.5 milligrams Vitamin B12 activity (L.L.D. 
cup assay method). Rigidly controlled. 





No. 54—RIBOFLAVIN 
MIXTURE MERCK 


No. 54—Riboflavin Mixture Merck is produced spe- 
cifically for the feed Industry. Extremely easy to use; 
economical because you save in freight, handling, and 
storage space. 





CALCIUM PANTOTHENATE 
DEXTROROTATORY MERCK 


Increasingly, feed manufacturers recognize the need 
for supplementary amounts of pantothenic acid to 
produce nutritionally adequate rations. Calcium Pan- 
tothenate Dextrorotatory Merck is supplied in the 
form of an easy-mixing powder. 





CHOLINE CHLORIDE MERCK 


Choline Chloride Merck, for high energy rations, is 
supplied as Choline Chloride (25%) Dry Mixture, 
produced specifically for the feed industry. 





SULFAQUINOXALINE 
MERCK 


Another outstanding contribution of Merck research— 
Sulfaquinoxaline is the only product available to feed 
manufacturers that prevents and controls coccidiosis 
outbreaks caused by seven poultry coccidia which may be 
found under farm conditions today. Because your cus- 
tomers’ flocks often are exposed to two or more of these 
coccidia at the same time, it is important that your 
feeds supply the maximum protection made possible 
with Sulfaquinoxaline. This versatile product also 
checks mortality in acute fow! cholera. Available in 
powder form, extremely well suited to feed-mixing 
Write today for full information. 








mobilization committees, is to meet 
all known requirements and provide 
for adequate reserve stocks to the 
fullest extent possible within a bal- 
anced crop pattern for our available 
acreage.” 

Goals for other crops will be deter- 
mined and announced later in the 
year, well before planting time next 
spring, USDA said. 


—_- 





FEED MILL FIRE 

WHITNEY POINT, N.Y.—Fire re- 
cently caused an estimated $10,000 
in damage to the Grange League Fed- 
eration Feed Mill here. The blaze 
destroyed about 12 tons of meal and 
burned sections of the wall and roof. 
The loss to the mill, formerly known 
as Parker’s Feed Mill, was covered 
by insurance. 





if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
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FEED MANUFACTURERS, 


Meat-Gro, as manv- 
factured by hundreds 
of leading feed manu- 
facturers, is helping 
them increase their 
broiler mash business 
two and three times 
over, because it gives 
such outstanding feed 
efficiency and rate of 
owth. you would 
ike to build your 
broiler feed business, write for details 


ULTRA-LIFE Laboratories tnc., E. St. Louis, 
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Farm Production Surveys, Visits 
Keep Regular Customers Satisfied 


By John 


ET us suppose that you have 150 

| customers who buy from you 
regularly and that you also 

have 150 prospects in your area. 
Which are more important to your 
business, year in and year out? Most 
feed dealers would agree that those 


A. Gibson 


150 regular customers are most im- 
portant. But the question arises: 
Where should you direct sales pro- 
motional work? To the regular custo- 

| mers? To the prospects? 
Some dealers seem to think that 
regular customers do not need any 





Add L& M YEAST CULTURE 


(Fortified with Riboflavin) 


to your feed formulas for that live spark which 
means improved efficiency and additional feed sales. 


L & M YEAST SALES « “oraui* 


sales promotion directed toward 
them. Some dealers take the trade 
of the regulars for granted, and de- 
vote most of their sales promotional 
time toward the prospects. 
However, most wise merchandisers 
realize that it is the regular custo- 
mers, who, if served well all the time, 
bring in repeat business, are kept as 
regulars and do not drift elsewhere. 


Sales Opportunity 

In the feed field, where the dealer 
and his salesmen have the opportu- 
nity to go to their customers and 
visit them on the premises, there is a 
wonderful chance to keep the regular 
customers satisfied. There are many 
retail merchants who wish they had 
the opportunity to visit customers 
like this, with the added chance of 
selling additional merchandise. And 
yet there are many feed dealers who 
do not as yet take advantage of this 
ales opportunity. 

I know a-very successful automo- 
bile dealer who spends 30% of his 
time visiting regular customers, just 
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Sales, service and complete warehouse stocks. Offices equip- 
ped with Bell System Teletypewriter Exchange Service: San 


Francisco, SF 757; Crawfordsville, Ind., Craw 198; Kansas 


City, Mo., KC 399. 


No matter where you are located, you’ll find a CPM 


representative within easy hailing distance. And you'll 


find this highly qualified sales and service organization 


ready to move on an instant’s notice to handle your par- 
ticular needs promptly and efficiently. CPM “main line” 


plant locations, too, mean that delivery of parts and 


spares can be made practically anywhere in a matter of 


hours. Teletype service helps speed your order on its way. 


So call on us at any time—whether yours is an emergency 


or the need of some special help or information. 


4 PM service i8 @s8 near as your phone, GI» 
an ee, / 


NIA 


x PELLET 
San Francisco 3, C 


MILL COMPANY 


calif. * 1114 E. Wabash Ave., Crawfordsville, ind. 


1728 Grand Ave., Kansas City 8, Missouri 


& Sales and service representatives 


THE CPM CENTURY— 

second to none in low cost per ton. Write 
for full details on this high capacity mill, or 
contact your necrest CPM representative. 


CALIFORNIA 
PELLET MILLS 


to see if they are satisfied with the 
cars they have bought from him and 
the service they get. 

“This is the best investment of 
time, that I make,” he states. “Cus- 
tomers like to talk about their cars, 
mileage achieved, mechanical per- 
formance and the like. I always find 
some complaints, too, and I have a 
chance to adjust them. Then, too, 
many customers give me tips on pros- 
pects, and these are valuable.” 

This dealer when he gets a com- 
plaint from a customer, digs out the 
car’s service record. One customer 
complained that he had spent $450 
on repairs and service on a car which 
was only two years old. This auto 
dealer showed the customer that he 
had spent only $64 for maintenance. 
The other charges were for oil, grease 
and accident repairs. When the cus- 
tomer was shown the breakdown of 
charges, he was surprised and con- 
vinced that his car maintenance was 
very low. 


Flock Surveys 

The feed dealer and his salesmen 
can do the same thing. Suppose a 
farmer or his wife say that there is 
no profit or not enough profit in rais- 
ing chickens. Here is the opportunity 
for the dealer to make a survey of 
the flock. Let him get the figures 
on what the feed costs were, the la- 
bor charges, the housing and the 
marketing. Then Vet him prepare a 
breakdown to show the farmer just 
what it costs to produce eggs on that 
farm. The chances are that the feed 
costs will be much lower than what 
the farmer guessed they would be. 
Also, his labor charges might mean 
more revenue for him and his wife 
from the flock. Then there would 
be the profit. Such a flock survey 
would clear up a lot of things for the 
farmer who undoubtedly has not the 
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time to make such a thorough study 
as the dealer. 

Can the dealer afford all this time 
to make such a survey? Viewed in 
terms of future sales, of testimonials, 
in terms of holding regular custe- 
mers and increasing their flock num- 
bers and formula feed requirements 
within a year’s time, the answer is 
an unqualified “yes.” 

Aside from this, there is the factor 
of valuable individual experience in 
handling such survey work. Armed 
with his facts and procedures the 
feed dealer can go to the next farm- 
er and perform a valuable service, 
and perhaps win him in the same 
manner. 

Too Busy? 

There is tremendous need for such 
missionary work in the feed field. 
Many feed dealers say they are too 
busy with other duties to do such 
work. But what other sort of adver- 
tising or sales promotion can build a 
better and more prosperous business? 

A certain amount of feed education 
work can be done effectively through 
advertising and through poultry and 
feed clinics, but there is no substi- 
tute for the work that can be done 
through individual attention to indi- 
vidual farm flocks through the flock 
survey. Such a survey wins the re- 
spect of the farmer. It also provides 
him with facts and cost figures on 
poultry management, costs and 
profits thgt he did not heretofore 
have at his command. When he has 
such facts, the poultry raiser becomes 
more convinced than ever before that 
he can make more money from poul- 
try operations. And he talks to his 
neighbors and convinces them, too. 

There is little doubt that if a 
dealer would take the time to make 
25 such accurate flock cost and profit 
surveys within a year or two period, 
it would have a marked effect on his 
feed business. It would create 25 
better poultry managers, and it 
would give the dealer 25 case 
studies to use in the promotion 
of better feeding. A collection of 25 
complete flock studies, too, might 
prove valuable sales ammunition for 
one to three years hence, even if the 
dealer made no more surveys of this 
kind. 

Case studies made for regular cus- 
tomers cement relations between the 
feed dealer and the farmer. This is 
the desired follow-through which 
solves the problem of how to make 
profit in poultry rkising, because it 
irons out most difficulties, shows the 
farmer what he must and can do 
with his individual flock to get che 
most profit. 
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METHIONINE TEST 
RESULTS ANNOUNCED 

WILMINGTON, DEL.—The organ- 
ic chemicals department of E. L du 
Pont de Nemours & Co. has an- 
nounced “the successful outcome of 
a series of controlled feeding tests 
demonstrating the nutritional value 
of methionine for poultry.” 

The firm which sponsored the tests, 
stated that “investigators in animal 
nutrition have long known that me- 
thionine is one of the essential amino 
acids. However, it remained for nu- 
tritionists collaborating in this work 
to prove the increased value of feed 
fortified with proper amounts of me- 
thionine. 

Results of these tests are being 
compiled now for publication shortly. 
“The data indicate that the added 
investment in methionine-fortified 
feed will yield poultry raisers a re- 
turn of several] hundred percent,” the 
firm stated. 
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FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 
For Quotations and Deliveries write 


WILBUR-ELLIS COMPANY 


334 California St., San Francisco 4 
CHICAGO 3 NEW YORK 6 LOS ANGELES 15 
Bankers Building 19 Rector Street 1206 S. Maple Ave. 
BUFFALO 3 SEATTLE 4 
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Pratts TRATES make any feed nearly perfect by 


supplying essential ingredients which are lacking, and 
by building to full strength those which are deficient 


Ben Franklin once wrote— “For want of 
a nail the shoe is lost; for want of a shoe 
the horse is lost,” etc. 

That wisdom might well be applied to 
feed mixing. For want of asingle mineral 
or essential vitamin, the nutritive value 
of an entire bag of feed may be limited. 

But, not when you use Pratts Poultry- 
Trate, Hog-Trate and Broiler-Trate— 
those amazing new concentrates devel- 
oped in Pratts Laboratory. 

With Trates, you continue to buy 
bulk feedstuffs from the most economi- 
cal source. BUT HERE’S THE DIFFERENCE: 
Pratts Trates take into account the 
minerals and vitamins which are already 
in your bulk feedstuffs . . . supplying 
only those which are lacking, such as 
antibiotics; building up those which are 


PROFITS ARE A-WASTING ... ASK FOR FURTHER INFORMATION 


BROILER GROWERS! 
Get faster growth . . . quicker 
profits...with BROILER-TRATE 


Broiler -Trate is o vitomin-troce 
mineral concentrate especially 


deficient ...so that you may produce 
perfectly balanced feeds, without waste 
or deficiency of a single nutrient. 

This perfect dovetailing of Trates and 
bulk feeds means a nutritionally better 
bag of feed every time . . . and often at 
lower cost. It means that you eliminate 
costly buying, storage and mixing head- 
aches of many small-quantity ingredients. 


USE PRATTS RESEARCH FACILITIES 


Pratts Laboratory will check your for- 
mulas without cost, so that your feeds, 
made with PoULTRY-TRATE, HoG-TRATE 
and BROILER-TRATE will measure up to 
any feed on the market . . . and yet give 
you more profit. We will also supply 
attractive advertising, tags and sales- 
helps to round out your program. 


prepored to enable you to mix 
specialized high energy broiler 
feeds. Every tested factor known 
to stimulate growth hos been built 
into Protts Broiler-Trate. 
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BROILER-TRATE 


The Practical Feedman's 


Vitamin-Mineral Concentrates 


FROM PRATT FOOD CO., 130 WALNUT ST., PHILADELPHIA 6, PA. 
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Efficiency Studies Pay 


Don’t Let Extra, Unnecessary Steps 
Rob You of Extra Profits 


By Martin Francis 


HE popular magazines like to 
publish cartoons and stories 


which take a crack at effi- 


ciency experts by showing the ex- | 
| basis. They use no guesswork; they 


tremes to which an efficiency expert 


might go in making recommendations | 


to management. But let no one fool 
you. Efficiency does pay. 
Forget about the jokes they make 





about the efficiency experts. These 
men really apply brains to the sub- 
ject studied, and they come up with 
recommendations on a_ reasonable 


have no “opinionated judgments” 
which the lazy man, or the man who 
boasts of his common sense, some- 
times has. 





Local Phone: 38-2544 





PEANUT MEAL 
CAKE « PELLETS * COTTONSEED HULLS 
Domestic and Export 
COME TO HEADQUARTERS 
THE BRODE CORPORATION 
is, Tennessee 
LD.271 


On request, we will mail you our frequent market bulletins 


SOYBEAN OIL MEAL 


Teletype: ME-260 











When the efficiency expert speaks, 
you can be pretty sure that he has 
studied the time element, the cost 
element and the possibilities for pro- 
duction. He may not be a whiz at 
sales, at customer relations or at dis- 
play, but he must be listened to 
when it comes to doing a job the 
best way, with the least amount of 
time and at the lowest possible cost. 

So, if the production efficiency man 
is ready to give us some pointers, 
let’s listen to him. It may mean more 
money in our pockets. 

Are your display, wrapping and 
other counters in your feed store so 
arranged as to save steps and time 
for you? This can be very important 
to you on rush days, when an extra 
two minutes per customer can lower 
the sales and working efficiency of 
well paid clerks. If by better display 
you can arrange counters and stocks 
so that you save an average of two 
minutes per customer, you'll benefit 
greatly over a long period. If you 
could save that much, it would pay 
you to bring in an efficiency expert 
and pay him $50 or more to make a 
study of your mill and retail] opera- 
tions. 

Look at it this way. Perhaps you 
are paying some key man in your 
organization $2 an hour to use his 
knowledge and sales personality to 
make more sales for you, and then 
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more profita 


ON ALL 5 BROWNING TURKEY FARMS in Win- 
chester, Ky., Broad Breasted Bronze Turkeys are 
fed a planned diet of Blue Ribbon Special. Feed- 
ing of Blue Ribbon starts in the brooder stage and 
continues for 5 months. Fall finds the Browning 
Pure-bred back on Blue Ribbon getting a quick and 


profitable finish for market. 


this proof of performance 


woos prot 


for turkey, duck, pig 
and poultry breeders 


write for 


ed turkey 


GREATER GRAIN INTAKE! 
petites, thus producing turkeys above average in 
health, weight and amount of white meat. This is 
the main reason for Blue Ribbon’s use on the 
Browning farm. Other important reasons are in- 
creased egg hatchability, and disease protection. 
Normal diet is 1 part Blue Ribbon and 9 parts 
grain, machine mixed. Turkeys with Coccidiosis and 


farm uses 


BUTTERMILK 


thier, heavier 
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RANGE VIEW ON THE 
BROWNING TURKEY FARM 


Blue Ribbon builds ap- 


other diseases are fed a special Blue Ribbon diet. 


TO INCREASE profitable poundage, egg hatchabiiity and to lower 
mortality order Blue Ribbon Special. It’s carefully compounded 


to give your stock the vitamins and minerals necessary for 
healthy, profitable growth. 3 types available. FORTIFIED PIG 
BUTTERMILK with vitamins D&G, FORTIFIED CHICK 


CIAL for general feeding. 


BUTTERMILK with vitamins D&G and BLUE RIBBON SPE- 


Blue Ribbor Speril 
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G. Richard Childs 


RESEARCH ASSISTANT — G. Rich- 
ard Childs has been appointed assist- 
ant in feed research for McMillen 
Feed Milis at Decatur, Ind. A gradu- 
ate of the College of Agriculture of 
West Virginia University, Mr. Childs 
has. worked as a graduate assistant 
in poultry nutrition at Purdue Uni- 
versity since 1950. Previously he was 
associated with the West Virginia 
Department of Agriculture, and he 
served with the Air Force World 
War II. 





you may ask him to load those pur- 
chases on a farmer’s truck each time 
he makes a sale. Or do you have a 
$1 an hour handy man around who 
can do this heavy lifting and loading, 
allowing the $2 an hour man to move 
on to the next customer? Whether 
such a procedure in your mill and 
store is practical is for you to deter- 
mine. But I wish to point out to you 
the importance of studying the ques- 
tion. 

A very successful automobile deal- 
er with a 25-mechanic shop told me 
some of his time and money saving 
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procedures recently, and they illus- 
trate the point. 

One body and frame man in a 
safety testing pit gets $3 per hour 
for his specialized work. But when it 
is time for another car to be put on 
the safety testing equipment, the $3 
per hour mechanic uses a pit public 
address system to tell the main office 
that inside of 10 minutes he will be 
ready for another car. 

The office then sends a $1.25 per 
hour man to the pit to drive the 
repaired car off and put another one 
on. If the $3 man had to climb up 
out of the pit and perform these du- 
ties, it would take much valuable 
time. Management saves money us- 
ing a $1.25 an hour man for such 
duties. Multipl# the per hour savings 
over a year’s operations, and you 
have an enormous saving per man. 

Likewise, the firm has 20 hoists. 
This means that one mechanic can 
easily and efficiently perform all re- 
pair operations on the average car 
without moving it to another loca- 
tion. No crawling under cars on 
creepers, no missing of inspection of 
small parts. Everything is lighted; 
flows are discovered, sources of new 
business uncovered. This firm turns 
out up to 40% more work per mun 
by using such hoists. The savings pziy 
for each hoist in a relatively short 
time, and then theisavings are extra 
profits after that. 

I have visited a number of feed 
stores in recent years where dealers 
use public address systems to talk 
to various departments of their busi- 
ness. They tell me that such systems 
save much time and are especially 
useful in busy periods. The office can 
talk to the warehouse and mixing 
room, instantly transmitting orders 
and speeding up the serving of cus- 
tomers. 

There may be ways of cutting 
your costs and improving your effi- 
ciency at the same time if only you 
could see it in the right light. An ef- 
ficiency expert is trained to study 
and see these things. The keen busi- 
nessman can also see and correct 
some operating inefficiencies, but 
usually the well trained efficiency 
expert can do it much better. 

I talked with one such man not so 
long ago. He told me that he had a 
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Use Blatchford’s Swinex— 
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factor Vitamin B,, and anti- 
biotic feed supplement—plus 
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fortify your sow, pig and hog 
supplements. Keep abreast 
with latest developments in 
swine nutrition—assure bet- 
ter performance — greater 
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number of small business firms which 
paid him from $50 to $200 a year to 
come in periodically to check the op- 
erating schedules of their firms. In- 
variably he was able to effect econ- 
omies for them which not only paid 
his fees but returned many savings to 
the firms. 

Studies in recent years have re- 
vealed that in many businesses there 
are potential economies in better 
ways of stocking materials and serv- 
ing the trade. While a standard way 
to lower costs is to study each care- 
fully and see if unnecessary costs 
can be eliminated, the cost structure, 
too, can be lowered greatly by more 
efficiency on the part of the feed 
dealer and his staff in their daily 
routines. 

Don’t let extra unnecessary steps 
rob you of extra profit that could be 
yours if you performed your tasks 
the way they should be handled. May- 
be you can work out the best way 
through your own studies. If not, 
why not call in a qualified efficiency 


xpert? 
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RYDE’S 


@ POULTRY 


A tested and depend- 
able mineral supplement 
for poultry, hogs and 
all farm animals. Ryde’s 
Nutritive Minerals pro- 
mote faster growth, 
greater productivity and 
resistance to disease. 


More Sales— 


NUTRITIVE 
MINERALS 


@ LIVESTOCK 


Ryde’s Nutritive Min- 
erals contain calcium 
from cooked and ground 
egg shells, egg albumen 
and other health-giving 
minerals. Can be self- 
fed or mixed in for- 
mulas. 


—More Profit 
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For SERVICE...' 
for PROFITS... 


Butler Bolted Stee! Grain Tonks ot Kewanee, Mo., provide 112,800 bushels storage copecity. 





BUTLER Bolted Steel GRAIN TANKS 
Meet Storage Needs 


Steel storage is the proved, modern way to 
store grain. And for more than 40 years, Butler 
Manufacturing Company has pioneered in this 
field, providing dependable steel equipment for 
grain storage. All over the country, Butler Grain 
Tanks keep grain.in first class condition safely, 
economically. 

Butler Tanks are built stronger to last longer! 
Heavy gage, precision-made steel sheets bolt 
together easily, tightly, forming a cylindrical 
wall with more than ample strength to carry all 
load pressures imposed by stored grain, wind 
and weather. 

For service . . . safety . . . profits ... you can 


depend on Butler Bolted Stee] Grain Tanks. 


7402 E. 13th St., Kansas City 3-£, Mo. 
908 6th Ave. S.E., Minneapolis 14, Minn. 
Dept. FD 17, Richmond, Calif. 
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How Much for Advertising? 


Here’s a Feed Dealer Who Established a 
New Store With the “5% Formula” 


By Edward Ritter 


ANY feed dealer wonder how 
much they should be spend- | 


ing on advertising and sales | 


promotion. Most of those with whom 


I have talked recently report that 


they are spending slightly more than 


1% on gross business. The percent- | 


age, however, varies with the mark- 


up a dealer receives and his volume | 


of sales. 

One feed dealer I know opened a 
beautiful new store 
8,000 and figured that an advertis- 
ing budget of 3% would help him 
establish the business in a relatively 
short time. At his grand opening 
he gave orchids to the ladies, balloons 


in a city of | 


and candy to the children and yard- 
sticks to the men. It was a highly 
successful beginning. 

Six months later he reported that 
his original estimate for advertising 
of 3% was too low and that he had 
raised it to 5%. His sales volume was 
well on its way towards the goal 
he set for his first year in business. 

The dealer explained that a talk 
with managers of chain stores con- 
vinced him that his advertising al- 
lowance was too low. One chain store 
manager told him that whenever the 
chain firm opened a new store, it set 


| up a 5% advertising and sales bud- 


get, based on probable sales for one 








year. This budget was followed no 
natter what happened during the 
year. 

Helped by the constant plugging 
away of advertising and sales pro- 
motion, the chain store manager said, 
such new stores usually begin to 
break even after the first year of 
operation. The second year, the 
store shows a profit, the advertising 
budget is cut to 4%, and as the 
store became established the budget 
was placed between 3% and 4%. 

Elated, the feed dealer told me 
that “this advice has helped me. I 
adopted the 5% budget and that is a 
big factor behind a profit that my 
store is showing.” 

A 5% advertising and sales promo- 
tion budget for a new feed store may 
be too large, unless the dealer also 
sells farm and home appliances and 
other items which carry a higher 
markup than feed does. However, 
the moral of the story is that every 
dealer who opens a new store can 
profitably adopt a set advertising 
budget (larger than ordinary because 





the store is new) and stick to it 
through the first year. 

When some merchants open a store 
and run into one or two months of 
rough selling, the first tendency of 
many is to cut the advertising budg- 
et. Usually, in cases like this it 
would be far wiser to increase the 
budget. If a dealer has a set budget 
and is determined to stick to it for 
that entire year, the cumulative ef- 
fect of advertising and sales pro- 
motion may find its way into his 
cash register before the end of the 
year in the way of extra profit 
dollars. 

People need to become acquainted 
with a new store. They need to 
have their attention called to it 
twice as often at first as they do 
the name of the older, established 
stores. They need to be brought in 
by special sales and displays so that 
they get the habit of shopping there, 
and so that the owners may have 
the opportunity to meet them. 


Consistent Advertising Needed 

Once a feed dealer is established 
in his community, the need for a 
fairly representative advertising and 
sales promotion budget is usually 
continuous. Many dealers advertise 
only haphazardly, whenever they think 
of it, or when an advertising solici- 
tor calls upon them. But this should 
not be the case. Advertising is too 
good a tool to hang on the shelf 
or let become rusty. The merchant 
who invests in good, well thought 
out advertising is like the gardener. 
He will harvest more than he sows. 

“A 2% advertising budget is too 
rich for my blood,” some old time 
feed dealers tell me. “Why I've never 
spent more than 1% in any year I 
have been in business, and still I've 
done all right.” 

It is possible to do “all right” on 
a small advertising budget, but it’s 
often possible to do a lot more 
business on a slightly larger budget 
where a dealer can advertise con- 
sistently. And who likes to think of 
the business he has lost by not ad- 
vertising more? 

Eee 

NEW ELEVATOR PLANNED 

BLYTHEVILLE, ARK. — Blythe- 
ville businessmen and farmers have 
formed the Farmers Soybean Corp 
to erect a 550,000-bu. soybean and 
grain elevator and storage plant here 
at an estimated cost of $300,000. The 
building is to be of reinforced concrete 
similar to rice elevators. It will have 
a drier, cleaner and an air-cooling 
system. It is planned to license the 
firm under the Federal Warehousing 
Agency of the Production and Mar- 
keting Administration and to oper- 
ate as a government-bonded ware- 
house and storage plant. 





LIMESTONE BENTONITE 
LIMESTONE GRIT 


Calcium Carbonate for Feed Mixing 
v. M. C. CALCIUM CARBONATE comes 
from our Weeping Water, Nebraska, de- 
posit. Pure white—Not off color—Over 98% 
Calcium Carbonate—Ground to your speci- 
fications. Submit your samples for prices. 


UNITED MINERAL PRODUCTS CO. 
Omaha, Nebraska 
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with 
SEA-COLL 
Atk Us te Quole 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 


and other Feed Products 
Telephone—GR 6122 Teletype—KC 370 
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Live Displays 
* 


Use Them Effectively 
for Greater Sales 


By Edwin Ritter 


RE you wondering what type of 
window displays are most ef- 
fective? Your window display 

area is very vital. Some retailers place 
a value of 40% of their total rent on 
that window display area. Some- 
times, a window area represents your 
sole chance to make a bid for the 
attention of some prospects. There- 
fore, a good window is always re- 
garded as a fine business builder. 

A jobbing organization in the East 
conducted a survey among its custo- 
mers to find out what kind of window 
display these retailers found most ef- 
fective. The type which came in far 
ahead of the rest was “live display.’ 
Those who favored this type of dis- 
play said that most spectators just 
couldn't resist the inclinition to 
watch mice, cats, dogs, chitkens or 
rabbits on display in the windows or 
in pens inside the store. 

A few of the retailers said that 
some spectators stood for a half hour 
or more watching kittens in a win- 
dow display. 

As a feed dealer, you are very for- 
tunate that you have the opportunity 
for more live display than almost any 
other businessman. You can _ use 
chickens, calves, hogs and cows, and 
some of you do so now and then 

If live display is such a real asset 
as the surveyed retailers indicated, 
one question you should ask yourself 
is, “Am I using my live display ad- 
vantages to the fullest?” 

There is hardly a farmer who 
doesn't like to come into a feed store 
where a calf is being raised and fed 
in a pen. I have seen numerous in- 
stances of farmers looking over a 
calf closely, and also reading the 
feed sales promotion material posted 
nearby. 

What better way of publicizing 
calf feed than that? Yet many feed 
dealers with ample indoor display 
facilities do not raise a calf in this 
manner 

Because of the seasonal opportuni- 
ties for live display in the feed busi- 
ness the dealer who so wishes can 
have a live display most months of 
the year. His outdoor display season, 
too, is long and especially suited to 
hogs when they reach certain 
weights. 

Calves, small pigs, baby chicks, kit- 
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FEED INGREDIENTS 
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Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 

1313 Ridge Avenue 
Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 


tens, small dogs, laying hens, and so 
on, afford the hard working feed 
dealer a wide range of live display 
subjects for almost any month of the 
year. If you are looking fora way 
to attract more people more ofter, 
try live display. There are numerous 
farmers who will come to your store 
for no other purpose than to check 
on the progress of that calf, or pig or 
laying hen, and study the feed and 
production records. 

The live display also offers the feed 
dealer a chance to feature something 
different in his ads. He can invite 
the public to come and see the dis- 
play and study the posted figures on 
feed cost, and production. This is a 
challenge which makes an impression. 
It will bring in many farmers who 
“just want to take a look.” 

As a topic of conversation in the 
feed store, live display cannot be 
beat. The display area will be the 


scene of animated conversation as 
the dealer and farmers discuss the 
display and what it is accomplishing. 
There is no better lead-off topic to 
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INNIS, SPEIDEN & CO 


isco 








Md 


OPERATING IMPROVEMENTS THAT 


A wider Moisture Ronge— 
Tests from 1% % moisture 
in peanuts, up to 50% 
moisture in corn 


“Memory-refresher” instruc- 
tion pone! on the top en- 
ables even inexperienced 
workers to test grain quick- 
ly. 


Simplified funnel guides let 
you easily slip the funnel 
in position. 


Stointess steel top lasts 
longer, stoys cleon. 


New Dial-type selector 
switch speeds your meter 
reading 


New stronger frome with- 
stands rough hondling 


The NEW 400G's faster operation saves you time. 
The increased accuracy saves you money. The sturdier, 
trouble-free design saves maintenance. 


NEW CATALOG SUPPLEMENT just off our press. 
Write for your copy. 


722 CONVERSE BUILDING 





New Charts check with gov 
inspection points, 
assure the occuracy of your 
report 


ernment 


New Test Pods ore ovoi 
oble to check your instruc 
ment for electrical accuracy.) 


y 
New Bwill-in thermendiil 


simplifies temperature 
readings, soves you time, 


larger, easy-to read charts 
help you get an occurate 
moisture onalysis faster 


An improved dus!t-proot 
cobinet keeps your 400G 
operating accurately longer 


New gloss meter cover is 
double strength, protects 
your meter from accident. 


New groy crockle finish re- 
sists chipping, scarring 


WRITE TODAY for a complete descrip- 


tion, send serial number of your old 
Steinlite for estimated trade-in value. No 


obligation, of course. 


[5 30) 2} ULE}(O) ceirmne cnnany 


CHICAGO 6, ILLINOIS 





26——-FEEDSTUFFS, July 28, 1951 





ere a 





. 

TRAEGER EXPANSION—The Traeger Milling Co., Seguin, Texas, is expand- 
ing its facilities for receiving, storing and shipping grain. The all-steel unit, 
shown above, is being constructed by the Mill Service Co., Ft. Worth. All 
machinery and equipment is individually electric-powered, and only three 
men are required for the plant’s operation, the firm reports. The steel head- 
house, containing the electric manlift, automatic scales and other handling 
equipment, is 96 ft. high. 


|} more 
| trasts in egg production due to feed 





the subject of better feeding than 
the live display where there is practi- 
cal evidence of the subject under 
consideration. 
Considerable Planning 
A live display program in a feed 


| store calls for considerable planning. 


It also means extra work and con- 
stant care of the animals being fed. 
Naturally the dealer wants to keep 


| those display subjects as excellent 


specimens of their kind. Live display 
should get a large part of the deal- 
er's planning time. 

Another important thing to re- 


| member about live display is that 
| it offers the alert feed dealer the 


opportunity to contrast “yesterday's 
methods” with “today’s methods.” 
You can feed two small pigs two 
separate diets, and the results will 
broadcast the value of your feeds 
loudly than you can. Con- 


rations can also be shown very clear- 
ly. 
Some feed dealers who are using 
live displays regularly forget the 
“contrast” angle. They fail to see 
that live display can show the prog- 
ress that has been made in scientific 
feeding over the years. And what the 
farmer sees, he will believe. 
Another important value of the 








ANNOUNCING 


IN 11° AND 14’ SIZES 


$375.00 for a G-ll 
11-ft. Unit Complete 
(illustrated) 
$390.00 for a G-14 
14-ft. Unit Complete 


Compare these prices with those on other 
equipment, and bear in mind these con- 





A NEW SERIES OF 


ELTON BELT CONVEYORS 


Theyre Tops in Value, Tops in Performance, but LOW in Cost 


ILLUSTRATED BELOW—A MODEL G-11. 11-FT. UNIT 





veyors will do everything units costing up 
to $300 more will do, and you'll agree 


They Are the Best Value in Bag and Box 
Conveyors Ever Offered 








SPECIFICATIONS 


Frame construction. Selected wood (deck is pol- 
ished oak). Rigidly braced and made to stand up 
under hard use. ™% H.P., 110-volt single phase 
motor; 3-phase and TEFC can be furnished. 
Belt is 6° wide with I"x5" wood cleats. Tested and 
guaranteed to elevate bags and boxes as steep as 
they will stay on without tipping backwards. Tests 
have proven this conveyor will elevate anything 
wider belt machines will. 

G-11 elevates to 8% feet, lowers to 4 feet. 

G-14 elevates to 10 feet, lowers to 4 feet. 

Weight G-11 285 Ibs., weight G-14 300 Ibs. 

Units are mounted on 6” rubber wheels, with tu 
bular steel lifts. Easily and quickly adjusted for 
height, and balanced se one man can readily move 
them. Width of conveyors 19%". Extreme width 
of lift 22". Lift is easily detached by removing 
two bolts. Belt speed 60 F.P.M. 


These conveyors will handle 900 sacks per 
hour — they are a real buy in an efficient, 
well designed, low Yost conveyor, and are 
the result of years of experience building 














quality conveying equipment 





mation on Elton Conveyors. 


Price of $375.00 for G-11 11-ft. unit, Please ship No. ............. 
is for conveyor complete and ready to 
operate, mounted on rubber wheels, 
with cleats on belt and '; h.p. 110-v 


motor with 20 ft. power cord. 
Price on G-14 14-ft. unit is $390.00 


with same equipment. Add $12.00 if 
TEFC motor is wanted. 


TO 


aT 


be returned 


TO 
AT 








Use this convenient order blank or let us send complete infor- 


We understand we must be fully satisfied with this equipment or it may 


Please send information on Elton Conveyors 


( )G-ll ( )G-14 


SHIP VIA . 











CHANTLAND MFG. CO. 


Makers of Elton Conveying Equipment—Stationary and Portable. 
A Source of Supply for Most Any Kind of Materials Handling Equipment. 
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live display is that it has repeat 
pulling power. It is a focal point 
of interest in the feed establishment 
which the farmer can think about 
and which brings him back time end 
again out of curiosity. Thus the live 
display principle must be regarded 
as a traffic-builder, an important 
consideration in any type of modern 
store. 

Why not study your live display 
program? Are you using it effectively 
for greater sales and profit? 


PROMOTIONS ANNOUNCED 
BY HONEGGERS’ & CO. 


FAIRBURY, ILL. —E. F. Dickey, 
director of sales and advertising, 
Honeggers’ & Co., has announced sev- 
eral promotions and appointments in 
the firm. Elmer Roth has been pro- 
moted to division manager covering 
Wisconsin, Illinois, western Kentucky 
and Tennessee, and Lester Roth has 
been boosted to district manager. Alf 
Eisenman, Cissna Park, Ill, and Les- 
ter Plattner, Goodfield, Ill, are new 
district managers. 

Elmer Roth has been with Honeg- 
gers’ 11 years, serving in the retail 
store, as manager of the retail divi- 
sion and as central Illinois district 
manager. His brother, Lester Roth, 
started on a portable grinder and pro- 
gressed through a feed truck route, 
retail salesmanship and retail store 
manager. The two new district man- 
agers have done resale work with 
Honegger dealers. 


a 


FLOOD HAMPERS KANSAS 
SEED DEALER MEETING 

WICHITA—The flood disaster in 
northeastern Kansas and the two 
Kansas Cities reduced the anticipated 
attendance at the convention of the 
Kansas Seed Dealers Assn. here at 
Hotel Broadview July 13-14, from an 
anticipated 250 persons to about 90 
members and guests. Those in at- 
tendance were mostly from the 
southwestern and western parts of 
Kansas. 

William Heckendorn, executive sec- 
retary of the National Seed Dealers 
Assn., delivered the opening address, 
“The Seed Industry in a Proclaimed 
National Emergency.” Floods pre- 
vented the seed dealers from hearing 
one of the principal speakers at the 
opening session when Dr. H. E. Mey- 
ers of Kansas State College, was 
unable to leave his home in Man- 
hattan. 

Other leading speakers included 
Dr. J. C. Ireland, professor of agrono- 
my at Oklahoma A & M College, who 
said a stronger seed plant is being 
developed by the use of X-rays, al- 
though the process is still in the ex- 
perimental stages. Judge Karl Miller 
of Dodge City, Kansas, urged that 
Americans return to “old-fashioned 
self-reliance.” 

Fred C. Casterline, Casterline 
Grain & Seed, Inc., Dodge City, pres- 
ident of the association, said losses 
on Kansas wheat will reach many 
millions of dollars as a result of con- 
tinued rain and flood damage. 


e PEAT MOSS e 


ARROW « NAMSCO 
EUROPEAN AND CANADIAN 
Hort e Poultry e Stable 
Write for Carload Prices 
NEW AMSTERDAM IMPORT CO. 
122-C Chambers St. New York 7, N.Y. 
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Wouldn't you like to 
end the bother of 
‘buying, storing, and 
handling costly 
ingredients that 


require pre-mixing ? 


Ever figure what it costs you to pre-mix substances 
like antibiotics, vitamin By, choline, riboflavin, niacin 
and others? 

The time you spend buying? Your inventory prob- 
lems? The waste, spoilage and possible mistakes by 
employees in handling? 

Let Borden take over this serious responsibility and 
save you time, money, headaches. There is a Borden 





THE BORDEN 
COMPANY 


Feed Supplements Department 
350 Madison Avenue, New York 17, N.Y. 














supplement to meet every feed need. Blends that pro- 
vide all the vitamin and antibiotic fortification required 
—plus nutrients like betaine, lactalbumin and methi- 
onine to increase protein efficiency. 


If you’re realistic about the cost, bother and risks of 
pre-mixing you'll want to consider the advantages of 


using complete Borden blends. Send for the Borden 
man today. 


o— 
The Borden Company 
Feed Supplements Department 
350 Madison Avenue, New York 17, N. Y. 


Please have your representative call on me as soon as possible, 
Css 


() Poultry Feed Supplements [] Hog Feed Supplements 
C) Dairy Feed Supplements [) Other Feed Supplements 





Company 





Address. 








City 
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| Name 
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More efficient feed products through research and quality control 
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chewing carpenter, stood at the 
door of the Brooks Feed Mill 
at 6:48 a.m. looking at his watch and 
shaking his head. Milt Peters, Pop 
Henley and Butterball Barlow, who 
were just coming to work, saw him. 


Be HENDRIX, wiry, tobacco- 


Joe Installs a “House of Profit” 


i) 


Milt said, “Oho. There’s calamity 
again. Watch him holler about us 
being late.” 

“I was just wondering if this was 
a holiday,” Bill Hendrix grumbled. 
“Now it’s 7:01 and the door isn’t open 
yet. I don’t know what’s come over 








workers these days. They just want 
to kill time. It will be 7:15 before 


| you fellows are ready to receive the 


first customer. The country’s going to 
the dogs. Very few peopie like to give 
a full day’s work for a double day's 
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MR. FEED MANUFACTURER 


MR. FEED DEALER 


FOR INCREASED 
FEED SALES! 


WANT THEIR FEED 
in COTTON BacGs 


«ee MORE THAN 
EVER BEFORE 


THESE WOMEN SAY: 


THEY BELIEVE BEST 


@ FEEDS COME IN 
COTTON BAGS. 


THEY BUY MORE FEED 


@ TO GET VALUABLE 
CLOTH. 


THEY WANT ALL 


@ THEIR FEED IN COTTON 


BAGS. 
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(Go RS RRR ce ae ses mame 


And, we're helping you sell more feed with the following 
services: Cotton Bag Sewing Booklet . . . Feed Bag Fashion 





Shows.. 


. Free Window Streamers, Posters, etc... . New 


Feed Bag Movie . . . Merchandising Service calls by Field 
Representatives. For further information, write us today. 


TEXTILE BAG MANUFACTURERS ASSOCIATION 


611 Davis Street 


Evanston, Illinois 
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Textile Bags— 
Best Overall 





pay any more. No wonder everything’s 
going kaput.” 

“Aw, button up,” Milt said, insert- 
ing the key into the lock. “Your kind 
of worker gets heart disease at age 
40 and drops over at 45. There aren’t 
any, customers around. Why should 
we hurry?” 

“Huh,” snapped Bill, “The phone 
might be ringing. Maybe some farmer 
wants to place a $500 feed order. No- 
body answers so he calls Joe’s com- 
petitor and places the order. No cus- 
tomers—phooey.” 

“How can your wife stand you?” 
Milt said with disgust. He opened the 
door to the feed mill. “ you act 
this way every morning?” 

“Get out of my way!” ordered Bill. 
“Let a good man get to work.” 


Milt Disapproves 

“He spoils my day,” Milt com- 
plained to Pop Henley, as he watched 
the rushing Bill Hendrix walk to a 
part of the salesroom and begin tak- 
ing measurements. “He acts like he 
wants to crowd 72 minutes into ae 
60-minute hour.” 

“Like the buffalo, his breed is get- 
ting scarce in America,” Pop said with 
nostalgia. “He’s not happy unless he 
gives those who hire him extra work 
for an hour’s pay.” 

“He’s nuts,” Milt said. “He wastes 
more energy than he can afford. I'll 
bet he’s pooped at the end of a day 
and crabby to his wife. There’s no 
percentage in that. . . I wonder 
what he’s going to build for Joe now.” 

When Bill Hendrix came around 
and began measuring, it was always 
a question of what idea Joe was pro- 
moting. Joe wasn’t around at the 
moment, and so Milt had to wait until 
his boss arrived. 

By the time Joe got there, Bill 
Hendrix had gone to the lumber com- 
pany and got some paneling and was 
erecting a small house-like structure 
near one of the sidewalls. 

“Gee, it looks like there’s room for 
a cot in there,” Milt commented. “T’'ll 
bet Joe wants us to rest when we 
get tired.” 

Bill Hendrix was so disgusted with 
this remark that he almost swallowed 


MILLFEEDS 


CASH AND FUTURES 


ANCHOR GRAIN co. 


LOYD O. SELDERS—Phone: GRend 7377 
Board of Trade Bidg., Kansas City 6, Mo. 


Member Kansas City Board of Trade 
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THE NEW CENTURY CO. 
3939 S. Union Ave. 
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leebles’ M-N-C* Gives You 


vitamins 


MORE protein 
. MORE minerals 


(as derived from whey) 


—per pound because it is more concentrated in 


non-lactose nutrients than ordinary dried whey 


*Formerly known as “Peebles’ Dried Whey-Product 50% 


That’s why more and more feed mixers are turning to 
Lactose with Whey Fermentation Solubles (Ribolac)” 


the formulated dried whey product (Peebles’ M-N-C) 
- to step up the performance and cut the cost of their feeds. 


You get a far better balance of whey vitamins, whey 
minerals, whey proteins, and lactose. You get a better 
concentration of the “whey factor”, a vital part of APF 
—and a greater amount of other valuable growth fac- 
tors that help your farm customers get better results. In 
short, you get more of the nutrients that count most in 
your mixed feeds. 

Because it is better balanced nutritionally, we recom- 
mend Peebles’ M-N-C for most livestock and poultry 
feeds. Where a full lactose content is desired for flush- 
ing mash, order Peebles’ Lacto-G. Guaranteed lactose 
content 65%. 


j Available the year around 
For complete information write us today. at Reasonable Prices 


peebles’ M-N-C is better balanced. . . a better buy for feed mixing 
WESTERN CONDENSING COMPANY 


APPLETON, WISCONSIN SAN FRANCISCO, CALIFORNIA 
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STILL THE Only 
MOISTURE 
TESTER THAT: 


@ Gives direct moisture percentage 
reading on a dial, instantly. 


@ Requires no separate temperature tests; a 
built-in thermometer automatically indicates 
temperature, 

@ Operates electrically, yet requires no electri- 
cal outlets or batteries. 

@ Oan’t get out of adjustment of calibration be- 
cause it is self-checking. 





The sensational 


UNIVERSAL 
MOISTURE TESTER 


for grain, seed, feed and flour, is consist- 
ently accurate; thoroughly dependable; 
entirely portable, and is 


FULLY GUARANTEED FOR 
3 YEARS! 


No maintenance expense. 
able for a 


10 DAY Yree TRIAL 


Avail- 








For The Smartest 
Buys In 


ALL TYPES OF 
APPROVED 
EQUIPMENT 

Consult the big Bur- 


rows catalog. Yours 
free upon request. 








BURROUS 


EQUIPMENT COMPANY 


1316-0 Sherman Ave. 








FISH SOLUBLES 


The complete pre- mixed 
ANTIBIOTIC, B,., growth 
stimulant supplement for 
poultry. Write for free 


booklet. 


HELPS EGG PRODUCTION TOO— 











LAMAR, COLORADO © 





Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


ST. LOUIS, MO. 








Genuine Cane BLACKSTRAP MOLASSES 


NORTH AMERICAN TRADING & IMPORT CO., INC. 


1429 WALNUT STREET « 


PHILADELPHIA 2 


PA 


six nails he was holding between his 
teeth, and he hammered so hard he 
almost mashed a thumb. 

“Joe,” he said, holding his temper 
as the feed dealer came up. “Can you 
get this loafer to stop bothering me 
so I can work? It’s bad enough that 
he wastes your money, without mak- 
ing me waste it, too.” 

Joe grinned and motioned Milt 
away. “Okay, Bill,” he said. “I al- 
ways get my money’s worth when you 
work for me.” 

“I should hope so,” Bill said, con- 
tinuing his hammering. 

Later, Milt corralled Joe. “What's 
the house for? A place to trap pros- 
pects?” 

Profit House 

“Exactly,” Joe replied, “but not 
quite in the way you think. I am go- 
ing to call it the Profit House. On the 
walls I'll display folders, clippings, 
pictures and so on, illustrating a cer- 
tain theme, such as, ‘Prepare for Fall 
Egg Laying Season.’ On my tape re- 
corder I'll have a talk by myself on 
things the farmers can do to make 
more profit from early eggs and 
proper flock care. I'll also have a 
chicken raising authority say a few 
words. Farmers who really want to 
learn can go in that house, take one 
of my cigars, sit and smoke and lis- 
ten to the tape recording and study 
the charts.” 

“Well, I'll be darned. Those cigars 
of yours are good most of the time. 
I'll bet lots of farmers will go in 
there to get them.” 

“They'd better stay long enough 
to hear the tape recording,” Joe said, 
“or I'll be disappointed.” 

“Some of them will,” Milt said. 
“I can see where you can highlight 
feeder education with that house. 
Farmers will be curious as all heck 
just to step inside each month to see 
what you are featuring.” 


One at a Time 


Joe nodded. “I figured on that,” he 
said. “We won't try to push too much 
information on the farmer at once. 


LIME 


an eco , 
dding trace mine 


means of o 





We'll try to center attention on one 
important topic at a time.” 

Milt looked very thoughtful. “1 
can see a lot of possibilities in that 
house,” he said. “You can advertise 
it well, too. If you ever have a pro- 
motion for farm women, Joe, maybe 
I can help you. I'll be glad to step 
into that house with them and ex- 
plain our policies in more detail, es- 
pecially if the women are farmers’ 
daughters with red hair.” 

Joe’s lips tightened with a mock 
grin. “T'll be glad to have your help, 
Milt, but if there’s any promotion to 
be done along those lines, you can do 
it just as wel] where the rest of us 
can be witnesses. The place to sell 
more merchandise is out here in the 
aisles.” 

A loud “haw, haw” came from in- 
side the paneled “House of Profit.” 
Bill Hendrix had the door open and 
had overheard Joe’s last remark. For 
the first time that day he was en- 
joying himself—at Milt's expense. 

( To Be Continued) 
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ADA RESEARCHERS MEET 

LINCOLN, NEB.—The research 
committee of the American Dehydra- 
tors Assn. met recently with the staff 
of the Nebraska Agricultural Experi- 
ment Station in Lincoln to discuss 
alfalfa research under way at the 
Nebraska station. Committee mem- 
bers present were Loyd Faris, chair- 
man, W. J. Small Co., Kansas City; 
Joseph Chrisman, Cerophy] Labora- 
tories, Kansas City, president of the 
ADA; Herbert Schaefer, Ralston 
Purina Co., St. Louis, and Dr. L. E 
Card, University of Illinois. 
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the right prescnption 


Jor improved 


packaging 


CHASE TOPMILL 


Chase Topmill is the product of India’s better mills! 
It is carefully graded to combine good looks, 
strength, and uniformity. You'll like Chase Topmill 
eal your customers will, too! It assures the de- 
pendable protection that your product deserves. 


~*~ *~©~* & *& ®* 


Check with your Chase Salesman—and be sure of 7 oad 
efficient container ‘or your product. He és sm 

than 100 years of experience in providing better yp for 
American industry and agriculture. 





BAGS FOR ALL INDUSTRY 
AND AGRICULTURE 

© cotton bags of al! kinds 

* paper and Muiltiwall bogs 

* Saxolin open mesh bogs 

+ Topmill buriap bogs 


* combination bags, liners 


ond speciaites 


i 


Cc oa) A y E |) AG Co. GENERAL SALES OFFICES: 309 W. JACKSON BLVD., CHICAGO 6, ILL. 


BOISE «© DALLAS ©» TOLEDO « DENVER «+ DETROIT + MEMPHIS « BUFFALO « ST.LOUIS « NEW YORK « CLEVELAND «¢ MILWAUKEE 
PITTSBURGH « KANSAS CITY * LOS ANGELES « MINNEAPOLIS » GOSHEN, IND. « PHILADELPHIA « NEW ORLEANS ¢ ORLANDO, FLA. © SALT LAKE CITY 
OKLAHOMA CITY © PORTLAND, ORE. « REIDSVILLE, N.C. « HARLINGEN, TEXAS « CHAGRIN FALLS, O. « WORCESTER, MASS. « CROSSETT, ARK. + SAN FRANCISCO 
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The Way to Increase Profits Is to Trim 
Costs and Control Expenses, Even in an 
Economy of Big Taxes and Big Spending 


By Arthur Roberts 


T a board of directors’ meeting 
Aisne the last war the mem- 
bers took a vote on the de- 
sirability of making a certain size- 
able expenditure, and all except one 
agreed to go along with the outlay. 
The attitude of the remaining mem- 
bers can be summed up by a remark 
made by one of them: “We can save 
only 10¢ out of every profit dollar; 
why worry too much about econo- 
mies.” 





Upon hearing this, the dissenting 
director jumped to his feed and said, 
“There is too much thinking of this 
kind all over the country. Businessmen 
who were nickel-nursers years ago 
are now spendthrifts, excusing their 
spending on government squandering, 
high taxation and the decreased val- 
ue of the dollar. Such businessmen 
are only adding fuel to the fire when 
they should be setting a good exam- 





ple in order to discourage wanton 
waste. 

“Whether taxation leaves 90¢ out 
of the profit dollar or only 9¢, it is 
sound business practice to effect all 
possible savings. It produces a bad 
moral effect inside an organization 
and outside of it when a manage- 
ment takes the attitude that it’s all 
right to spend and spend because it 
is being taxed and taxed. Employees 
soon adopt the same viewpoint, and 





are you 


TURNING YOUR BACK 


on this great profit opportun 


They aren’t growing crops, expanding acreages this year, to be 
dumped on the ground. Food is a major weapon of total defense. 
Are you ready to store your share when it is harvested? 


BLACK, SIVALLS & BRYSON, INC. 
Sales Promotion Dept. 

7502 East 12th St., Section 176 AK 

Kansas City 3, Missouri 


If you aren’t, somebody will. . . 
probably in government-owned 


storage. 


And you, the experi- 


enced grain elevator man, will 


miss out on those fees. 


BS&B has skilled erection crews 
Design layouts and 


available. 


foundation prints furnished 


without charge. 


There is still time . . . if you act at 
Mail the coupon 


once, today! 
below. Hurry! 





We will need 


NAME 





BLACK, SIVALLS & BRYSON, INC. 
Sales Promotion Dept., Section 176 AK 


_ bushels additional storage to handle our x of me 
Send full details about quickly-erected, trouble-free Bolted 
Sy Program. s de Gales Aiomongde ve 


7502 East 12th St., Kansas City 3, Mo. 


TITLE 





FIRM 





STREET 
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in a short time the company is just 
as thriftless as the government. In 
time this state of mind becomes 
general in the business world. Hard 
work and thrift, the taproots of suc- 
cess go underground, efficiency be- 
comes a lost art and the whole coun- 
try wallows in waste.” 


Sales Dollar Increases, Too 

There is much to this counsel that 
the feed dealer can follow with profit 
even though he isn't in the higher 
tax brackets. When an economy ex- 
pands rapidly under the impetus of 
war, when taxation is high and the 
dollar decreases in value, there is a 
tendency to loosen up on expendi- 
tures, to consider outlays less criti- 
cally. This attitude overlooks the 
fact that when the dollar decreases 
in value, the sales dollar increases 
proportionately, one offsets the other 
to a large degree, hence, careful 
spending is as advantageous propor- 
tionately as it was before economic 
expansion under government pres- 
sure came into the picture. 

After a careful analysis of all fac- 
tors touching this retail field and a 
review of the problems that beset 
dealers during World War II we offer 
10 suggestions to keep costs at mini- 
mum and profits at maximum in thfs 
war economy. 


Don’t Be Fatalistic 

1. Don’t take a fatalistic attitude to- 
ward your overhead if it is high. 
Most dealers pare their burden hit- 
or-miss and lack a planned program 
designed to reduce expense because 
they assume that high overhead is 
the normal result of business opera- 
tions and there is nothing they can 
do about it. It is surprising how 
overhead can be whittled down if 
all outgo is analyzed and checked 
carefully. The little loss-leaks, in the 
aggregate, are the worst offenders. 
They build up gradually and are not 
as easily spotted as the expense that 
takes a big jump all at once. 

From our experience as an ac- 
countant in this field, we find that 
an excessive overhead often results 
because dealers do not go over their 


UNITED DISTRIBUTING CO. 


Distributors and Brokers of 
FEED INGREDIENTS 


116 24th Ave. N. Minneapolis 11, Mina. 


victor 


MEANS QUALITY 




















WHEAT 
MIXED 
FEEDS 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. ATLANTIC 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 











PRODUCTS 


Distributed in Utah and 
Southern Idaho by 


BADER, INC. 
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Sensational NEW, and DIFFERENT 
GROWTH STIMULANT 


for 


er oe 


ares oSthses. 


SALSBURYS 


wees Tantiis chown BNO: 
fen Spee FEEDING EFFICIENCY 





Gives You 
New Customers 


When Mixed In Your Feed 


DR. SALSBURY’S 


HOG-GAIN 


Gives Hogs 27% FASTER GROWTH 
With 14% LESS FEED 


HOG-GAIN is a sensational, new 
chemical discovery for mixing in your 
feed. Gives you a big competitive sell- 
ing advantage. Provides your customers 
with faster growing, better developed 
hogs for earlier markets, when prices 
are highest. 

HOG-GAIN helps pigs through en- 
tire growing period. Even when given 
to pigs weighing 150 Ibs., HOG-GAIN 
produces faster weight gain. Helps make 
RUNTS profitable also. 





Contains Widely Publicized 
3-Nitro 4-Hydroxy Phenylarsonic Acid 


Dr. Salsbury’s HOG-GAIN is the 
only product on the market for hogs 
that contains the above widely publi- 
cized “3-Nitro.”” HOG-GAIN does for 
pigs, in faster growth, what Dr. Sals- 
bury’s Ren-O-Sal and Nitrosal do for 
chickens and turkeys. 


MIX HOG-GAIN 


IN YOUR FEED 
For Extra Sales & Profits 


Many feed mixers have mixed 
HOG-GAIN in their feeding rations 
with spectacular success. Their cus- 
tomers report amazing results in faster 
growth, better development of both nor- 
mal and runty pigs. 


HOG-GAIN is also available in 
smaller packages for ‘over the counter’ 
sales. 





Extensive advertising in farm pa- 
pers helps “pre sell” your customers. 
Makes selling easier, profits larger. 














TEST-PROVED 


In a typical test by Dr. L. E. Car- 


penter, nutritionist for the Hormel In-° 


stitute, University of Minnesota, the 
“3-Nitro” in HOG-GAIN produced 
27% faster weight gains with 14% less 
feed. 
Untreated Hog-Gain 

No. of pigs per group—10 Pigs Treated Pigs 
Average weight, at start 26.2 28.0 
Average weight, at end 162.1 199.3 
Average pounds gained per pig 135.5 71.3 
Weight gain increase of treated 

over untreated pigs 
Feed Conversion 43 





HOG-GAIN 
YO U R Gives Your Feed 


FEED) New Sales, 


New Competitive 
Advantage, 


meso | New Customers 











By mixing HOG-GAIN in your 
feed, you have a more effective sales 
story. Exclusive benefits of HOG-GAIN 
make it easier to get new feed sales from 
new customers. Gives you a big edge 
over competition. Get started on HOG- 
GAIN NOW! : 





Proven Profitable For 
Hundreds of Hog Raisers 





“This pig, on a good commercial feed, weighed 
only 56 Ibs. at 3 months of age. After Hog- 
Gain was added to the ration, it reached 205 
Ibs. in 80 days.” Lee Robinson, Route 3, | 


Abilene, Texas. 


“We put six of our runty pigs in a separate 
pen and fed them aul feed with Hog- | 
Gain. In six weeks these runts had grown 7 
larger than many of the better hogs in the 
farrow.”’ Leonel M. Jensen, Wall, South 
Dakota. 


“My spring pigs fed Hog-Gain went to market 
at oie in 544 months on the cheapest feed 
cost I ever had on any bunch of hogs.” 
Harold B. Repp, Albia, lowa. 


“T am raising over 50 head of spring pigs with 
Hog-Gain. At 10 weeks I weighed one taken 
at random; it weighed 72 pounds. I am very 
happy over the rapid, uniform wars = 
and fine appearance of these pigs. 

E. Poock, Sumner, Iowa. 


(ae oe eee ee ee 


Dr. Salsbury’s Laboratories 
Dept. 28, Charles City, lowa t 





Please send me special bulletin on Dr. Sals- t 
bury's HOG-GAIN, 











City Stote i 


es mes coe come ches eel 
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Lapel smc 
HIGH ENERGY 


LOW FIBER 
FORMULA FEEDS 


GLAMOR IN FEED BAGS—“Feed presentation needs glamor!” So says 
E. J. Cashman, president of Doughboy Industries, Inc., New Richmond, Wis. 
He believes that successful merch&ndising of high quality feeds requires a 

| mixture of radio advertising, expert dealer helps and attractive packaging. 
Attractive packaging of their products for point of sale appeal is part of 

| Doughboy’s overall promotion. For example, Union Bag & Paper Corp. 
recently designed and made them multiwall bags for packaging their turkey 
feed. Three color overall printing makes these bags “standouts” in any feed 
store. “We believe that the package which wins customer acceptance must 
make itself seen,” Mr. Cashman said. “Farmers like the same things city 
people like, and would buy more goods if they were more atiractively 
displayed.” 


expenses monthly, checking each | result in two serious defects: (1) 
item in search of possible economies. | they give an erroneous picture of ex- 








Broilers fed rations containing 
HI-PRO-CON Demonstrated 
improved Feed Efficiency. 


HI-PRO-CON fills the need for a 
high-quality, readily available protein. 


THIS MEANS MONEY TO YOU 
— OUR CUSTOMER 


® HI-PRO-CON is especially heat 
treated to provide maximum avail- 


ability of amino acids. 


® its uniform granulation brings you 
two real benefits: It is correct for 

all types of poultry and swine. 

It helps eliminate the dust 

problem during feed 


mixing. 


Fiber -** 
NEE. - °° 
pam -** | 


Checking each expense account total 
against previous months or the same 
calendar month for previous years 
is inadequate analysis at a time like 
this. Check every item that makes 
up the total of each expense in your 
overhead and whittle to the bone. 

2. Include all legitimate expenses un- 
der overhead. Pay particular atten- 
tion to depreciation, loss on bad 
debts, loss on inventory and compen- 
sation for persorial services. We find 
that in 60% of the cases dealers omit 
one or more of these items, some- 
times all of them. Such omissions 
run high in some establishments and 


penses, which leads to unprofitable 
pricing; (2) they increase tax ex- 
pense because the dealer will pay 
higher income taxes if all expenses 
are not included in overhead. 

3. Dig deep in the heart of taxes. 
Savings may be effected if you take 
all legitimate deductions. Of course, 
you can rely on a tax practitioner 
for this work, but you should not 
shift the whole load to someone 
else’s shoulders. Tax is a major ex- 
pense and a dealer would consider 
himself lax if he didn’t know more 
about his other expenses than the av- 
erage dealer knows about income tax 


MOLASSES 


Cane o Beet 


Domestic and Imported 


BEET MOLASSES 


will save you money, if you are located 
in the Rocky Mountain area 


or the Midwest. 


Delivered prices quoted on request. 


INDUSTRIAL MOLASSES CORP. 


Leonia, N. J. 
Leonia 4-1040 


933 Plymouth Bldg. 
Minneapolis 2, Minn. 


TWX MP 426 MAIn 4761 


A. E. STALEY MF 


FEED DIVISION 


MANARD MOLASSES CO. 
DIVISION INDUSTRIAL MOLASSES CORP. 


310 Balter Building New Orleans 12, La. Magnolia 5015 





expense. Copies of the income tax 
laws and the current legislation are 
obtainable from the Government 
Printing Office in Washington. The 
dealer should make himself more fa- 
miliar with the tax laws than he has 
in the past. 

Moreover, a tax consultant who 
comes in to file your return around 
March 15 can do very little about 
effecting tax economies for the prior 
year unless you have supervised costs 
carefully and handled transactions 
so that maximum deductions are per- 
missible. Once the year is over, the 
record is fixed and the return must 
follow the record. 


Use Percentages 

4. Use percentages when making 
comparative analyses of monthly 
business figures. If you depend en- 
tirely upon the dollar figures, you 
may get the wrong answer when 
you compare overhead expense from 
period to period. Always figure sales 
as 100%. Thus if the sales are $100,- 
000 and delivery expense is $2,000, 
the ratio to sales is 2% for this cost. 
Sometimes an expense can go up in 
dollars, but down in percentage be- 
cause sales have increased. For this 
reason, consider the ratio to sales 
when appraising the fitness of an ex- 
pense. 

5. Use sales promotion as an expense 
reducer. If your burden is too high, 
you won't earn a profit even if you 
are careful about outlay. One can go 
only so far in keeping down waste 
and extravagance because sume costs 
cannot be reduced. These are your 
fixed expenses, such as rent, mort- 
gage interest, property taxes, depre- 
ciation and interest on long-term in- 
debtedness other than a mortgage 
obligation. Such expenses remain the 
same regardless of volume. 

In some establishments the ratio 
of fixed expense is high and the 
managements cannot cut expenses 
enough by direct action to earn sat- 


Easier, Better Blending 


MOLAS-O-FIER . 


For Mixing All Liquids ... Ae 


Betaine, Choline, 


Condensed Fish Solubles, 


Buttermilk, Whey, 
Vitamin Oils, 
Molasses 


BOOSTS 
YOUR 
PROFITS 


Mix more feed, 
make more 


isfactory profits. In a case of this 
kind, the only hope for profit better- 
ment is aggressive sales promotion 
because when you increase sales, 
your fixed costs do not increase, 
hence, your profits increase. Your 
other expenses, such as light, heat, 
office supplies, advertising, selling ex- 
pense, etc., are variable items. They 
do increase with sales but not in the 
same ratio. To keep your business 
running, you have a certain normal 
expense outlay; and you can’t reduce 
your costs below this figure and 
maintain any semblance of service 
to your customers. Increasing promo- 
tional costs brings in more business 
and reduces the percentage of over- 
all costs to sales, increasing profits. 
Many dealers do not realize that 
their ratio of fixed to variable ex- 
pense has much to do with their 
ability to cut their overhead. A good 
way to keep this ratio in focus is to 
separate the fixed and variable ex- 
pense on the profit and loss state- 
ment. In general, if the ratio is 5.to 1, 
variable to fixed, the dealer is in the 
safety zone. He should try to ap- 
proximate this proportion. If his fixed 
expense is already high in ratio, he 
should try to reduce it if he can. 
For example, by sub-leasing a 
part of the premises, one can reduce 
rental expense or ownership expense, 
a fixed charge. By refinancing a mort- 
gage at a lower interest rate, reduc- 
ing it or paying it off, one can reduce 
the fixed charge for interest. In the 
main, a fixed expense is not as easy 
to prune as a variable expense and 
that is why the dealer so burdened 
must resort to effective promotion. 
Even though the fixed expense ratio 
is so high that one can do little about 
cutting overhead, at least, one has 
an advantage if he knows why he 
cannot reduce his. overhead ratio to 
sales and watches for the first oppor- 
tunity to reduce the fixed burden. 
Moreover, it prevents a dealer from 
increasing fixed expense to a higher 


at Lower Cost! 


PY a tea 
a 


* FITS ALL 


MIXERS 
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1. E. Staley Mfg. Co 
Feed Division, Dept. F7 
Decatur, Illinois 


Gentlemen: 





money. Cash y Easy to attach. Port- 
in on “feeder : —— for use on several 
” of ) mixers if desired. (See small 
—_ illustration of handy heok- -up 
a te upright mixer.) | 
ingredients, 


* MIXES FASTER, BETTER 
ORDER NOW! 


Please send me the booklet. 
HI-PRO-CON. 
Name 
Company 
Address 
City and State 


=a Of 
ALE STALEY wre é 


ivi 


I want the facts on 


—¥- flow, high-speed beaters as- | 
sure fast and thorough mixing of liquid | 
through feed. (See large picture above.) 

| 


* LOWER CosT 


Shipped f.0.b. Midwest point. Belt le spon 
Inclated with unit. eonemienl speentien oie 
motor. 


* HEATER UNIT AVAILABLE 


For quick, complete, easy mixing, regardless of 
room temperature. 


Write for Full Information 


CARROLL SWANSON SALES CO. 
620 Des Moines Bidg., Des Moines, la. 


Good openings for manufacturers’ 
representatives. 
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level. This outlay is usually the re- 
sult of over-expansion, which in- 
creases fixed capital. We have known 
a number of dealers who have in- 
creased their fixed capital year after 
year until their fixed expense was so 
high that profits were negligible and 
their working capital dried up. They 
had to dispose of some of their fixed 
assets at a big sacrifice or go out of 
business. In this war economy, with 
taxes and costs on the increase, be 
wary of increasing fixed expense. 

6. Check yourinsurance costs against 
the present value of property and 








equipment, See that you are 
ing excessive insurance on 
value when the coverage 
less costly because value 
ciated since the policy was 
This cuts insurance expense. 

Many dealers are oop pasion sania 
insurance expense beca 
pigeon-hole their policy 

ceived, renew it at renewal 

o> net etter ea eae a 
values that take place from 
period. The insurance company 
not pay for more than “present val- 
ue” and they put the burden of fixing 








Syntha laboratories 
Offers the Profitable Foundation 
the re of All me Feeds 


RBIS gro 


Ingomer, Ohio 
Product for 











this value on the purchaser of the 
insurance. If he over-values or under- 
values his assets, that is his hard 
luck. A building that was insured 
against fire in 1940 for $50,000 may 
be worth only $35,000 now, or it 
may be worth $60,000. The policy- 
holder should see to it that this 
change in property value is taken 
care of at renewal time. 

Inventory investment also changes 
from year to year, yet, too many 
dealers insure their stock for the 
same figure from year to year. In 
some cases, this is because they do 
not know what their inventory in- 
vestment is. They keep no stock con- 
trol records nor do they use inven- 
tory forms to itemize the count. In- 
ventory should be insured for its cur- 
rent value, otherwise the dealer pays 
too much for the coverage or carries 
too little coverage. 

7. Modernize your equipment. Old 
equipment costs more to operate. 
New equipment does a better job and 
gets you more customers and more 
volume, which reduces the overhead 








‘Its easy to make Pellets- 


the Simplex way 


v¥ 


“I like my job here at Kasco, but who wouldn't 

.. Operating Sprout-Waldron Pellet Mills! 
“Just a few years ago we installed our first Sim- 
plex. Now, we have four of them going full blast. 
Believe me, in our area pellets are more in demand 


than ever before. 


“But, let me tell you what I like most about our 
Sprout-Waldron Pelleting System. It’s PNEU-VAC... 
the unique -method for handling steaming pellets by 
air. Before the days of Pneu-Vac, damp, sour feed 
collected on the inside of the elevator legging. Our 


operating costs were way up due to corrosion and 
down-time. Today, Pneu-Vac takes the pellets from 
the mill to cooling and storage bins with less fuss and 
muss than I ever dreamed was possible. Costs are 


down, too. 


Simplex Operator Fred C. Ward 
Kasco Mills, Inc., Waverly, N.Y. 


“Another plus for me is the way Pneu-Vac re- 
moves the uncomfortable steamy atmosphere customary 
with pelleting operations. As a man who runs one 
every day, I'll take the complete Sprout-Waldron 


Simplex Pelleting System anytime.” 


Write for full details on Sprout-Waldron’s new 
simplified, complete PELLETING SYSTEMS! Sprout, 


Waldron & Co., Inc., 24 Waldron St., Muncy, Pa. 


Sprout-Waldron 


Manuf Va tomy Ong Z. 


Mittd 








HAMMER MILLS 





— to sales. The cost of processing 

equipment is not 
included in operating expense be- 
cause it is an asset. However, the de- 
preciation on the equipment is an ex- 
pense. Many dealers get their new 
equipment on time and pay the in- 
stallments out of the additional 
profits they earn from modernization. 
This is a good idea. The equipment 
costs them only the down payment 
and even this comes back within a 
short time. 


Feed Production Costs 


8. Know your feed processing pro- 
duction costs. Dealers with grinding 
and mixing departments often short- 
price this work because they do not 
keep processing costs. All that this 
work requires is a simple costing form. 
It costs little in money and time to 
cost grinding jobs. All dealers who 
expect to keep overhead expense at 
mintfnum should cost their grinding 
sales. 

9. Better personal supervision in 
the grinding department, in the re- 
sale merchandise department, in the 
office and on deliveries, will reduce 
overhead expense. Often the eye will 
get what the books won't reveal. 
The dealer should keep close to all 
operations and hold frequent confer- 
ences with his employees in the in- 
terest of economy. Impress employ- 
ees with the necessity for keeping 
costs down. See that mechanical 
equipment is inspected regularly and 
properly lubricated at all times. This 
reduces the cost of maintenance and 
repairs. 

10. No matter how efficient your 
mechanics of expense control, you 
won't get maximum results unless 
you have an adequate accounting 
system. This has been said many 
times but it bears repeating often 
because there are still many dealers 
who tolerate poor bookkeeping prac- 
tices. If your books are in bad shape, 
put them in order first and then go 
all-out for expense control so that 
you can offset the pressures of higher 
taxes and higher costs and come 
through this war economy with a sat- 
isfactory profit. 


| WOODBACH BROKERS 


ef. A. “Weedy 
e Andy my he 
512 Corn Exchange Bidg. 
MINNEAPOLIS 15, MINN. 
Telephone: Lincoln 8858 
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SOYBEAN 
MEAL 
44%. - 50% 

nas. or or PELLETS 


Famous SCOTCH Brand 
Top Feed Quality 


Hone eth MILL 











Ppeooucts 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American . 
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THE PULSE OF THE FEED 


MARKET 
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7 NEWSOME 


Newsome Commission Co., 920 Phoenix Building, 
Minneapolis 1, pileonete, Tel. Tel.—Main 4491— 


NOEL 
G. W, Noel and Co., 1118-19 Board 


Kansas City 


‘eletype—KC 174 j 


D. C. A., Ine., 4006 Board of Trade Bui 
Tllinois, Tel. — Wabash $0028 Teletype 


T. D. F. Co. = 
T. D. La Company, Chamber of Commerce, 
‘ork Tel. 


Trade Building, 
6. Missouri, Tel —Vietor 1915— 


MH 


Madison 2323—Teletype—BU 484 


ome KOELSCH 


Charles J. Koelsch Grain Co., Inc., 209 Grain & Flour 
Exchange, Boston 9, Massachusetts, 
Tel.—Hancock 6-3115—Teletype—BS 587 


Private Leased Wire Service 
Between All Offices 


Linked Together 


FOR YOUR SERVICE 


BROKERS IN FEED INGREDIEN 


Ts 





It's New and Different. One side is a beaatifal 


Has proved itself as a feed sales builder in test area. 
wire or call Norclay 4635. 


BURLAP @ OOTTON @ PIONEER PRINTS 





FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


standard size 40x20-inch 
Turkish towel of the same quality terry cloth found in leading stores and 
made by one of the major towel menufactarers. This is sewn together 
with a handsome tea towel made of 40-inch—3.75 yd. ———— 


sheeting. 
See a sample. Write, 





© PIONEER. Bac ComPANY 


atTH & GENTRY 


NORTH KAN 


AS CITY 





and GROUND 
Uhimann Grain Co. 





p complete line of 
FEED GRAINS 


Kansas City, Mo. 











Better Sales Control 


Sales and Profit Figures Should Be 
Recorded for Each Salesman 


By ARTHUR ROBERTS 


Unless the dealer distributes his 

sales properly he cannot manage 
his business with the precision re- 
quired for maximum profit. If a deal- 
er sells only one line, he need not 
worry about sales distribution, but 
most feed dealers sell a number of 
lines that farmers and poultrymen 
can use to good advantage. To get 
good perspective on the selling effi- 
ciency and profit-pulling power of 
each line, the feed dealer should util- 
ize sales distribution. 

From our field experience, we 
would say that about 30% of the 
dealers distribute sales by depart- 
ments. This is called departmental- 
ization. However, of this 30%, less 
than half make sales distribution by 
salesmen, and this is mighty impor- 
tant. A salesman may sell a high 
dollar volume on items that carry low 
margins. If the dealer looks at the 
dollar figure, as too many do, he will 
more than likely pay the high-dollar 
man more money and may dispense 
with the low-dollar man because he 
does not realize that this salesman is 
earning more money for the business 
than the salesman whose order book 
is in the higher dollar bracket. 

The only way the dealer can get 
proper perspective on the profitability 
of his salesmen is to distribute sales 
according to the lines each salesman 
sells. Sales distribution cards can be 
used to show how profitable a man’s 
sales are. A sample form is shown 
with this article. Each week the deal- 
er should distribute the salesman’s 
business according to the orders he 
took that week. A 4-by-6 filing card 
will carry these entries for a year. 
Use both sides, if necessary. 


Appraise Each Salesman 

Sales distribution per salesman will 
enable the dealer to appraise the 
worth of each salesman to the busi- 
ness. It will guide him properly in 
paying base salaries, commissions and 
bonuses. The dealer who pays the 
same commissions on all lines is skat- 
ing on thin ice unless he knows how 
much profit he earns on each line 
and how much of each line each sales- 
man sells. 

Many dollars are lost—invisible 
losses—because dealers focus all at- 
tention on the total dollar sales. Or, 
if they break down sales to depart- 
ments, they appraise the efficiency 
of their salesmen by focusing atten- 
tion on the dollar sales turned in by 
each man, disregarding the profit 
earned on his business. 

Departmentalization and sales dis- 
tribution are correlated in that one 
without the other does not assure 
maximum selling efficiency. The deal- 
er must departmentalize to know how 
much profit he is earning on each line, 
and this profit depends upon volume 
to a large extent. If the volume done 
on a line is low, even though it car- 
ries a good margin, the overhead 
chargeable to that line may eat up 
that margin and put the line in the 
red. 

This is a matter for the dealer to 
take up with his salesmen. He should 
urge them to bring sales up to the 
point where they cover the overhead 
allocated to the line and permit a 


G ines distribution is important. 
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satisfactory net profit. But he should 
also know which salesmen are the 
wheel horses in this endeavor. He 
may get the volume he needs on each 
line to earn a satisfactory profit, but 
only certain salesmen may be doing 
the spade work. These men may be 
those who bring in the lower dollar 
volumes, whereas the high dollar men 
may get the orchids. Sales distribu- 
tion with cards as shown will correct 
this defect. 
Quick Check-Up 

The dealer can make a quick check- 
up to get the facts if he departmental- 
izes his sales and uses sales distribu- 
tion by salesmen. Departmentaliza- 
tion will tell him the percentage of 
overhead to charge to each line or de- 
partment. Each week he can deduct 
this percentage from the department- 
al sales made by each salesman. Then 
if there is anything above the cost of 
the goods sold, that is the profit. If 
the profit is satisfactory, the sales- 
man’s work is up to par. If the profit 
is not satisfactory, the salesman needs 
a jacking up. Either that or his prices 
are too low. By using this check-up, 
the dealer aequires information with 
which he can control sales most prof- 
itably. 

Too many dealers buy varied lines, 
stock them and sell them with a min- 
imum of specific data to aid them in 
the management of sales. Of course, 
all calculations designed to effect 
good sales control will be approxima- 
tions, but they will be accurate 
enough to serve as dependable guides. 
The departmentalization in the books 
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COLLOIDAL 
PHOSPHATE 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 


A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 


Prepared by 
LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLORIDA 
Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 


1517 Burt Street 
OMAHA 2, NEBRASKA 
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WHAT HAPPENS when you become A LARRO DEALER? 
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Mrs. Alvin Penner and children watch as Mr. Penner pours Larre Broiler Feed inte 
hoppers for their 3000 caponettes. The Penners are serviced by 
the Butterfield Produce Company. 


Butterfield Produce Co. Builds Caponette- 
Turkey Business... Feed Volume Grows 


ettes) gave him the idea of inducing farmers to produce this 
type of poultry meat. As a result, 50,000 caponettes were 
grown in the area . . . which meant additional feed sales. 


In 1930, Butterfield Produce Co. sold 120 tons of Larro feeds. 
In the second year tonnage increased to 700 tons. Today, well 
over 2000 tons of Larro feed goes out of the company ware- 
house. The Butterfield Produce Company now includes the 
shell egg branch office at Estherville, lowa and twelve buying 
stations in nearby towns. 70 people have year-round employ- 
ment as a result of the fine business built up by the Gustafsons, 
who say, “Larro ‘Farm-tested’ Feeds and their sound feed- 
ing programs are an important part of our business.” 


Left to right: C. A. Gustafson (founder of Butterfield Produce Co.) Ned Gustafson, 
Ed Hawes, and John Zender, in front of the attractive main warehouse 
in Butterfield, Minnesota. 


Back in 1933 C. A. Gustafson, assisted by his sons Ned and 

Floyd, realized that a successful feed business depended on 

a growing, healthy livestock and poultry industry. Turkeys 

in Southern Minnesota looked good. From a beginning of a 

few thousand, the Butterfield Produce Co. located in Butter- 

field, Minnesota, built up to an annual kill of 125,000 turkeys 

. . - practically all of them being Butterfield serviced and 

Larro fed. 

Then, early in 1950, Ed Hawes, produce manager, alertly saw 

the possibility of farmers making use of poultry equipment 

in the Butterfield area which apparently was not going to be Port of the big flock of turkeys fed out by the Butterfield Produce Co. as « living, 
used because of unfavorable broiler prices and egg-feed ratios. breathing ékemple te farmers in the eres of whet Larre feeding dees to produce 


P . r “greatest profit over feed cost.” Ned Gustafson, John Zender, flock superviser, 
Favorable price quotations on chemical capons (called capon- and Lieyd Elder, field service man, look their birds over. 


The General Mills policy of close teamwork with dealers builds sound, substantial business. Let us tell you about. it. 


‘Farm-tested For Greatest 


AP?O Profit Over Feed Cost 


Address General Mills, Larro Feeds, Dept. 28 
Minneapolis 1, Detroit 2, Kansas City 6, San Francisce 6 
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Greater grist output with less power 
consumed! That’s the daily experience 
of Schutte Hammer mill operators. That's 
the profit-making, cost-saving reason so 
many are converting to Schutte. 

How is this possible? One of the an- 
swers is the fan. By the very nature of 
its design it assures maximum tonnage 
at minimum use of power. Another is 
the screen, with its high percentage of 
open area that produces a heavier flow 
of grist. And still another is the patented, 
adjustable hammer, which by reason of 
its 10 working surfaces makes “down- 
time” negligible. 

For feed or flour, for soybean, meat 
scraps or alfalfa, Schutte is the hammer 
mill for you. Complete design data in 
Catalog No. 36. Write. 


SCHUTTE PULVERIZER CO. 


27 CLYDE AVE. 


LABORATORY SERVICES 





BUFFALO 15, 


N. ¥. 


Effectiveness of vitamin B,, 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies. 


Vitamin D, assays by the A.0.A.0. chiek method 

U.S.P. XIV or A.O.A.@, vitamin A assays 

Proximate analyses ef commercial feeds, mineral 
determinations, and other vitamin assays 


SALES DISTRIBUTION BY SALESMEN 


——_—_—_——_- Profita_____—__ 





Period— Smith Jones James 


January 
February 
March 


September 
October 
November 
December 


Total 


and distribution of sales by salesmen 
should cover the same classifications; 
otherwise, the system won't work. 
The dealer should not have too many 
classifications because this would cre- 
ate too many complications. He can 
lump certain lines on which sales 
are limited. Here the grouping should 
be made on the basis of margin. 

Group figures in this field show 
selling expense at an average ratio. 
If the dealer sells varied lines he can- 
not use this average ratio with safety. 
His selling expense will vary accord- 
ing to the lines he sells and the vol- 
ume he does on each line. To effect 
satisfactory sales control he should 
make some attempt to determine the 
selling expense per line. Departmen- 
talization and sales distribution by 
salesmen will aid him in attaining 
this objective. 

Some dealers make up selling 
charts showing salaries paid each 
sales clerk in individual columns 
across the top, and the down-columns 
list various levels of sales volume. 
The dealer then can determine each 
salesman’s selling expense ratio to 
sales for the week or month. This 
type chart is okay where the dealer 
handles only one line. Where he sells 
a number of lines the chart will mis- 
lead unless the dealer prepares one 
for each department, and this involves 
toc much paper work for the average 
dealer. Keep down paper work as 
much as possible. The government has 


Total Smith Jones James Total 


ircreased the amount of paper work 
the businessman must do on tax re- 
ports, business census questionnaires, 
wage and hour reports, price control 
reports, etc., so a management should 
cut more corners than ever before on 
his own paper work. But certain re- 
cordings are essential. The form 
shown with this article is one of them. 
The form may be adjusted to suit 
requirements. If a looseleaf sheet 
seems more adaptable than a card, 
use the former. If you wish to put 
the sales distribution on one side of 
the form, the net profit per salesman 
on the other side, this is okay. This 
layout shows them combined for easy 
analysis. This form also shows the 
month as the recording period. You 
may use the week if you wish. 
Because the margins earned on 
sales vary with the lines sold, this 
form enables the dealer to get a good 
perspective of the profitability of each 
salesman. The departmental figures 
in the books will tell the dealer what 
overhead is chargeable to each de- 
partment or line. After deducting this 
expense from the sales figure, the 
remainder is the cost of goods sold 
and profit. The profit per salesman 
remaining after deducting the depart- 
mental cost of goods sold is entered 
in the salesman’s column and gives 
the dealer a dependable guide as to 
the worth of each salesman to his 





business. 





Write for Details 


WISCONSIN ALUMNI Research FOUNDATION 


P. O. BOX 2059 MADISON 1, WISCONSIN 





SCRAP PAPER BAGS now sane HIGHEST PRICES 
INQUIRE AS TO PRICE 


LEADER BAG CO. pt 


Main 8847 


Why BURN your paper bags 
when you can e SELL ten 


MUST BE FREE OF TAR, WAX, ETC. 


PHONE + WIRE - WRITE 


THEO. W.AMARTIN¢ SON 


(Feeding corn sugar molasses) 


I Higher in total 
digestive nutrients, 


3 WAYS BETTER 2 Total sugars higher, 


3 Does not crystallize. 
CORN PRODUCTS REFINING COMPANY 


vatert@ tor feeding. HYDROL 














17 BATTERY PLACE ° NEW YORK 4, NEW YORK 





CroriTry 


Lady of the House: “When you 
wait on the table tonight, please do 
not spill anything in front of my 
guests.” 

New Maid: “Don't worry, ma’am. I 
won't say a word.” 


¢?¢? 

At a dinner party Mary Margaret 
was surrounded by grown relatives 
and their adult friends. All her efforts 
to be heard could not buck the ani- 
mated conversation of her elders. 

Desperate, Mary Margaret pulled a 
whistle from her pocket and blew a 
mighty blast. Struck dumb, every- 
body turned and stared at the little 
girl. 

Sweetly she said, “Please pass the 
potatoes, Daddy.” 

¢?¢? 

Lady buying a fur coat: “And can 
I wear this fur coat in the rain with- 
out hurting it?” 

Smart Alec Salesman: “Madame, 
have you ever seen a skunk carrying 
an umbrella?” 


¢¢ 


Boss—“You're an hour late get- 
ting home with those mules, Bill.” 

Bill—“I know it. You see I picked 
up Reverend Davis on the way home 
and from there on the mules 
couldn’t understand a word I said.” 

¢?¢¢ 

The one-ring circus was in town. 
The hillbilly folks recognized all the 
band instruments except the slide 
trombone. One old settler, after 
studying it a long time, turned to 


SCROGGINS GRAIN CO. 


Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


RANSIT 


CRAIN & SEED MERCHANTS 


FORT WOKITH, TEXA> 


N. K. Parrish 


BROKER * JOBBER 
+ FEEDSTUFFS - 
MILO-KAFIR-WHEAT-FIELD SEED 


LUBBOCK, TEXAS 
2-8787 





FT. WORTH, TEXAS 
FOrtune 4031 
OKLAHOMA CITY, OKLA. 
Phone 7-3678 


PRopucts 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
The Tommy Thompson Co. 
3617 Dryden Road 
FORT WORTH, TEXAS 
Telephone: Webster 0005 


GOES IN BEFORE 


his son and said, “Don’t let on you're 
watching him, there’s a trick to it. 
He ain't really swallerin’ it.” 
z a 

A man who follows the horses 
generally finds that the horses he 
follows follow the other horses. 

¢¢?¢ 

“That girl frankly admits she is 
looking for a husband.” 

“So am I.” 

“Why I thought you had one!” 

“I have, and I spend most of my 
time looking for him.” 

¢?¢¢ 

The boss’s son was in the outer 
office when a telegram arrived, and 
the receptionist called out: “A wire 
from the salesman, Mr. Jones.” 

“Read it out loud to me,” the boss 
called back from his office. 

“Was in Dallas Monday stop be in 
Chicago Wednesday stop be in St. 
Louis Friday stop—” 


to his son: “Jack leave that girl 
alone and let her read the telegram!” 


VITINC VITAMINS 
FOR QUALITY FEEDS 
. 
VITING DRY D 
For Four-F ted Animals 
VITINC DRY D 
For Poultry 
VITINC DRY 
STABLE A and D 
> 
VITING FISH LIVER A 
° 
VITINC A and D FEEDING 
OILS for Poultry 


Rudy Eschenheimer has 
served the feed for 
many years and can 

care of your —— for 


Vitamins A and 
allied 
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THE FINEST FEEDS 


IN THE FINEST BAGS 


Doughboy 


INDUSTRIES, BNC. new ricumono, wisconsin 


Here the boss interrupted calling | ay Gy Gy Sa Gm Gm Gm 20 Gt Gt Gt ns es es Ge ee 


ELP MINIMIZE: 
UR CUSTOMERS 


EEDING RISKS 


WITH 


WD 
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Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
... you simply add high potency Vitamins A and D. 
And what’s more . . . you can always depend upon 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 

WRITE FOR FREE VITAMIN FOLDERS 
Packed with the latest research information on Vita- 
min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 


Rudy Eschenheimer Co. 


HILLICOTHE MO 


ANSAS CITY, MO 
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CONVENTION CALENDAR 





Aug. 2-9 — World’s Poultry Con- 
gress, Paris, France; under auspices 
of World’s Poultry Science Assn. 

Aug. 7-8—Mutual Millers & Feed 
Dealers Assn.; Hotel Jamestown, 
Jamestown, N.Y.; sec.-treas., Mrs. 
G. A. Bentley, 1005 Prendergast Ave., 
Jamestown. 

Aug. 20-21—Nutrition School for 
Feed Men; University of Wisconsin; 
chairman, G. Bohstedt, Department 
of Animal Husbandry, University of 
Wisconsin College of Agriculture, 
Madison 6. 

Aug. 21-23 — Oklahoma Poultry 
Hatchery Convention; Skirvin Hotel, 
Oklahoma City; manager, Don L. 
Brooks, Stillwater. 

Aug. 22-24—Amburgo Nutritional | 
Course of Study on Feed Formula- | 





tion, Animal Nutrition and Feed 


Aug. 24-25—North Carolina Feed 
Manufacturers Assn.; Park Grove 
Inn, Asheville; sec., W. E. Dunn, Kin- 
ston, N.C. 

Aug. 26-28 — Illinois Feed Assn.; 
Pere Marquette Hotel; Peoria, IL; 
sec., Dean M. Clark, 327 8. La Salle 
St., Chicago 4. 

Sept. 6-7—New England Feedmen; 
University of Am- 
herst; sec., Errol F. Cook, Marlbor- 
ough, Mass. 

Sept. 6-8—American Soybean Assn. ; 
Hotel Fort Des Moines, Des Moines, 
Iowa; sec., George M. Strayer, Hud- 
son, Iowa. 

Sept. 9-1l—Grain & Feed Dealers 





PAUL BERG, P.E. - 


ont TIT 


FEED MILL ENGIN 


438 UTILITY BLDG. « 
CONSULTATION AND DESIGN 


EERING SERVICE 


FORT WAYNE, INDIANA 


r 





National Assn.; Hotel Peabody, Mem- 
phis, Tenn.; sec., John Bowden, 100 
Merchants Exchange Bldg., St. Louis. 

Sept. 11-18—Dixie Poultry Exposi- 
tion; Asheville, N.C.; spomsored by 
Tennessee Poultry Improvement 
Assn., North Carolina Mutual Hatch- 
ery Assn., and South Carolina Poul- 
try Improvement Af’sn., sec., N. B. 
Nicholson, Monroe, N.C. 

Sept. 18— Veterinary Nutritional 
School at Iowa State Oollege, Ames, 
Iowa. 

Sept. 17-18 — Animal Nutrition 
Short Course, sponsored by the Uni- 
versity of Minnesota, Northwest Re- 
tail Feed Assn., Inc., and Northwest 


. 


Sept. 18-19—National Mineral Feed 
Assn., Bismarck Hotel, Chicago, Il.; 
exec. sec., Peter W. Janss, 212 Equit- 
able Bldg., Des Moines 9, Iowa. 

Sept. 21—Elevator Training Course, 
Michigan State College, East Lan- 
sing, Mich. 

Sept. 25-26 — Pennsylvania Millers 
& Feed Dealers Assn.; convention and 
nutrition conference in 
with School of Agriculture of Penn- 
sylvania State College; Penn Harris 
Hotel, Harrisburg, Pa.; sec., Richard 





VITA-RICH for CATTLE 


A thrifty, efficient vitamin con- 
centrate that fits into every 
cattle feed formula. 


VITA-RICH STARTER- 
GROWER 
Better than ever, because it’s 
enriched with vitamin Bi». For 
chick starters and growing 
mash. 


VITA-RICH LAYER-BREEDER 


Provides the essential vitamins 
laying flocks must have to 
maintain high egg production 
and uniform hatchability. 


@ It’s easy for your customers to spot a good 
hog feed— because it tells its own story in 
fast, low-cost gains, reduced mortality and 
smooth, market-topping finish...and that’s 
the kind of hog feed customers buy over and 


over again. 


Protect your hog feed business by enrich- 
ing every batch with VITA-RICH, fortified 
with antibiotics and vitamin Bi2, always read- 

J ily available from your nearby Thompson- 
Hayward warehouse. 


THOMPSON-HAY WARD Ae 


_ CHEMICAL COMPANY 








I, Ammon, 43), E. Main St., P.O. Box 


Oct. 17—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond, Va.; exec. 
sec., R. F. Frazier, 164, N. 9th St, 
Richmond 19. 

Oct. 18-19—Virginia State Poultry 
Federation; Jefferson Hotel, Rich- 
mond; exec. sec., R. F. Frazier, 16', 
N. 9th St., Richmond 19. 

Oct. 18-19 — Oklahoma Formula 
Feed Conference; Oklahoma A & M 
College, Stillwater; sponsored by the 
College and Midwest Feed Manufac- 
turers Assn.; chaiman, Dr. ©. K. 
Whitehair, Prof. of Animal Husban- 


SREATER PROFITS 
ii “BLUE RIBBON 
POULTRY 
SUPPLIES 





COARSE GRAINS 


440 Omaha Grain 
OMANA.NESRASKA 














GRO-FAST 








AT QUAKER OATS FARM—Albert M. Stagg, dairy specialist of the Quaker 
Oats Co., Chicago, is shown in foreground conducting representatives of the 
trade press, newspaper and radio fields through the firm’s dairy cattle re- 
search barn at Barrington, Ill., July 9. Around 40 persons attended the all- 
day tour, They were shown the poultry research farm at Libertyville, Il., as 


well as the swine and livestock divisio 


ms at Barrington. 





Britain’s Feed Trade Seeks New 
Sources to Cut Protein Shortage 


GEORGE E. SWARBRECK 
Feedstuffs Editorial Staff 
TORONTO—An acute shortage of 
protein is still the main difficulty | 
facing the British feed trade and ad- 
ditional purchases are likely to be 


made in the U.S. and Canada despite | 


the shortage of dollar purchasing | 
power which still reacts unfavorably 
against an extension of trade. 

Heavy purchases were made dur- 
ing April from various supply sources, 
and these will virtually insure a car- 
ryover at the end of September not 


| materially less than at the end of the 


same month last year. 

Difficulties have been increased be- 
cause of a reduction in the home 
production of cakes and overseas 
buying will have to be stepped up, 
traders assessing that 170,000 tons 
are necessary if they are to break 
even. 

Though prospects are not bright, a 
government official has revealed that 
| inquiries are being made all over the 
| world, even behind the Iron Curtain. 
| These should result in some additions 

to present contracts though indi- 





the motor mounted on 


MIXER ON THE MARKET. 


REMEMBER: 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 
6 DIFFERENT SERIES 
IN 
9 DIFFERENT MODELS 
FOR 
MOLASSES MEAL FEED 
AND 
HI-MOLASSES PELLETS 


AS WELL AS MOLASSES 
WRITE FOR DETAILS 





Another New WENGER Improvement 


All 600 and 700 Series now are furnished with 
top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 


Running, Fool Proof and Sturdily Built, THIS 700 IS 
BECOMING AMERICA’S FAVORITE. 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 


WENGER MIXER CO. 


Extremely Accurate, Smooth 


SABETHA, KANSAS 
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Moisture discounts become 


PROFITS 


with ARID-AIRE! 


“We made back our entire cost plus a 
profit . . . the first year.”’ That's what Fein 
and elevator men from every rt of the 
country are telling us about their Arid-Aire 
Dryers. This efficient dryer truly turns mois- 
ture discounts into profits, eliminates losses 
from spoilage of grain, makes custom drying 
practical, stimulates business and goodwi 
by performing a vital service to all the farm- 
ers of the community. 

With the prospects for wetter-than-ever 
grain this Fall, now's the time to plan your 
Arid-Aire installation. Remember, this dryer 
is delivered as a complete “‘package’’, ready- 
to-run. You can have yours delivered, installed 
and operating in 2 to 6 weeks . . . important 
when you realize that really large profits will 
commence the first hour of operation. Service? 
Arid-Aire knows how to give it! 








Here’s why you'll want ARID-AIRE 


@ Exclusive, patented principle © No scorching, cracking, clog- 

@ Best insurance rating 

@ Delivered assembled, ready to 
run 

@ Simple, low cost instalation @ Se‘f-contained, automatic cool- 
and operation ing 

@ Large capacity @ Quick delivery, quick service 


Write for circular describing the new, improved “Model C”. 


3961 Zarthen Ave, Minnecpolis 16. Minn 


ging 
@ Automatic safety and temper- 
ature controls 











NOW Feed Them Right 
Up to Marketing Time 





Comparative Tests Disclose 
These Advantages Found 
With 


NITROFURAZONE 


1, Greater reduction of death 
due to coccidiosis. 


2. No interference with the 
development of natural 
immunity. 


popes growth retardation due 
© coccidi or medic 

NFZ treated birds contoale 
walones more throughout 





ashe: ad with 


NF2-MIX 


(NITROFURAZONE) 


for Low Cost Prevention 
or Treatment of 


COCCIDIOSIS 


(c0ocel of intestinal) 


No interfere 

$-— nce with feed 
Fewer runts or culls in NFZ 
treated pens at end of testa, 


and 


Mashes containing NITRO. 
FURAZONE can be fed right 
up to marketing time — no 
switching feeds the last four 


Careful tests prove that neither 
Nitrofurazone nor its end products 
accumulate in the flesh of ens. 
This means mashes medicated with 
Nitrofurazone can be fed right up to 
marketing time. Growers are saved 
the bother and expense of switchin 
feeds for the final four days — avoi 
danger of a disease outbreak at 
marketing time. 


NTZ-MIX 








Another Product Developed by 


DR. HESS & CLARK, INC. 


ASHLAND OHIO 











MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
AMD 4 OTHER FEEDS 


LA BUDD 


MILWAUKEE, WIS. 
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ALWAYS BUY.. AN 


ey heiTY, DURABILITY, eeqy, * ie 


Industrial 
HAMMERMILL 


You can't beat a FORDS mill for 


big capacity of uniformly high 
COMPLETE 
Industrial Line 
Industrial 
ammermills 


quality grind. Size for size FORDS 
mills compare more than favorably 
with any other mill on the market! 


FORDS exclusive adjustable Vertical 


Feed Mixers 
““Thoro-Mix” 
Molasses Blenders 


Pneumatic 
Grainvayors 


throat has proved its ability to 
assure highest capacity with 


both grains and roughag: 








VITAMIN A FISH LIVER OILS 
LIVER AND GLANDULAR MEAL 
STEAMED AND RAW BONE MEAL 


DICALCIUM PHOSPHATE 


ALBUMINA SUPPLY CO., Inc. ALBUMINA SALES CORP. 
461 PRODUCE EXCHANGE 327 SO. LA SALLE ST. 
NEW YORK 4, N. Y. CHICAGO 4, ILL. 
Phone HAnover 2-4174 Phone UArrison 17-9791 
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vidually the quantities obtained will 


be small. The Argentine linseed crop, | 


estimated at 600,000 tons, equal to 
400,000 tons of cake, together with a 
sunflower crop of 1.1 million tons 
would, it is estimated, fail to meet 
all the demands made upon them 


Fish Meal Output Steady 


The British home production of- 


fish meal is expected to be about the 
same as last year and officials have 
stressed that manufacturers should 
endeavor to get a share of this and 
not rely on government releases of 
herring meal. Reference has also been 
made by the authorities to a project 
for the importation of condensed 
whale solubles containing 40% pro- 
tein. It has been suggested that this 
commodity should be sold direct to 
farmers, though it would prove use- 
ful to manufacturers of concentrates. 


The government sponsored releases | 


of herring meal will, in future, be 
related to the actual production of 


hog and poultry foods. Releases for | 
the eight months ended August, 1951, | 


are expected to total 21,300 tons. 


There is also a market in Britain | 
for genuine cod liver oil which is not | 
controlled and can be imported free- | 
ly under government license. The | 
shortage of dollars, however, plays a | 


big part in determining the trend 
of trade, and licenses would only be 


issued with this factor in mind. Cod | 


liver oil is used mainly for medicinal 
purposes and only partly for animal 


feeding. Veterinary oil is usually a | 
fortified base, the vitamins being | 
| principally derived from the addition 
| of oil high in “A” and adding syn- 
thetic “D.” Whale and herring oil | 


have been used in the past, but the 


|} reduced whale catch has caused a | 
shortage. 


The European importing countries 


| are still placing the emphasis on buy- 
| ing barley rather than corn because 


it is a cheaper feed. This trend be- 


came more noticeable as Canadian | 


shippers reduced their prices to ,take 


up the slack in trade. The high corn | 


price has also resulted in the Ger- 
mans turning to rye and other grains 
for feed purposes while the Belgians 


are reported to be feeding wheat to 


poultry. 
Corn Supply Causes Concern 


Besides the question of price, the 
corn supply position is also causing 
some concern in market circles al- 


though it is hoped that the good crop | 


reports received from eastern Europe 


will mean that supplies will be ex- 
ported from that region. This will | 


help offset the difficulties of covering 


requirements in the U.S. following | 
the adoption of a system of export | 


allocation. 


Little assistance can be expected 
from Argentina at the present time | 
because the sellers are said to be | 
holding back in anticipation of a 


price rise in a scarce market. The 


crop has been estimated at 3.5 million | 
metric tons, of which 1.5 million tons | 


will be available for export. No ship- 
ments have yet been made and the 
only sale reported is to France which 
has taken 120,000 tons. Germany has 
also bought 4,000 tons from Brazil at 
$99 metric ton cif. 

Holland has been in the market 
for No. 2 Canadian western rye, the 
price being $1.93 bu. f.o.b. Montreal 
for October shipment. 

Prospects for the Canadian linseed 
crop are good and the weather re- 
mains favorable. New crop supplies 
are being quoted at $177 metric ton 
c. & f., a figure which compares fa- 
vorably with the U.S. price. 


—_ 





MISSISSIPPI STORE SOLD 


GULFPORT, MISS.—The purchase 
of the former C & C Seed Co. here 
has been announced by the new own- 
ers, H. L. Turnipseed and James Sum- 
rall. The new name of the firm is 
Gulf Farm & Home Supplies, Inc. 
Mr. Turnipseed formerly was an as- 
sistant county agent. 
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Card Index File 


Saves Time, Steps for 
the Feed Dealer 


By James Acker 


O matter how busy a feed 
N dealer may be, no matter how 

crowded his desk may be, 
there is always room for a little card 
index file on the desk. It takes up 
little space, but it is there when the 
dealer wants it, and it can help him 
save hours and make more profit. 

The box can contain about 150 
cards. The dealer who learns to use 
this card index file, which supple- 
ments his regular files, will learn to 
regard it as one of his most valuable 
business tools. 

What should be kept in such 4 
small card index file, occupying no 
more than a half square foot of 
space? 

1. Insurance card. List all your in- 
surance policies, dividing them into 
various classifications, the amounts, 
the premiums and when due. Make 
everything brief. 

Your regular insurance file will 
contain more complete information, 
but you can flip through that card 
index file, note what policies are 
soon due, write memo notes to your 
stenographer to pay them and flip the 
cards back into the box, all without 
getting up from your desk. 

Sales Promotion Data 

2. Sales promotion card. List all 
your regular sales events and make 
a separate list for special sales pro- 
motions. On two cards you can list 
sales held in one to five years. They 
will aid you in checking or making up 
your merchandising calendar, and 
save you time in lugging folders out 
of the files and taking them back 
again. 

Large files are important. But the 
average business man wastes many 
trips between his desk and the files, 
and his office help does, too. The 
businessman does not always need 
all the material in his files under each 
classification. All he needs are sum- 
maries. Then if more material is 
needed the main file can be called up. 

3. Advertising card. The advertis- 
ing budget for the year, last year and 
the previous five years, and the per- 
centage of gross volume can be 
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recorded here along with the me- 
diums used for advertising. This card 
will be used frequently by the feed 
dealer. If he wants more data on 
past advertising he can get it from 
the big files. 

4. Pay incentive records. Summar- 
ies of pay incentive plans can be in- 
cluded on small cards for your desk 
file. 

5. Sales training program. When 
started, how much does it cost, what 
subjects reviewed so far, speakers 
secured?—these are some of the facts 
you will record on the cards. 

6. Machinery and office equipment. 
When was it acquired and at what 
cost? Annual repair and service 
charges? Probable replacement date? 


The Main Facts 

Depending upon the business, the 
feed dealer can list every depart- 
ment on a small card index file and 
have it in a handy position on his 
desk. Don’t make the file too big and 
don't be too explicit in your notes. 
Just get the main facts. 

Let’s be guided by hard facts, 
namely that most feed dealers and 
many other average businessmen do 
their own filing part of the time. 
Furthermore, if they want something 
from the files they have to get it 





themselves, because the office staff 
is busy with other duties. For such 
a businessman the small card index 
file on his desk is going to save him 
miles in steps every year. 

I have seen numerous businessmen 
cover up vital memos and other ma- 
terial on their desks and then spend 
time looking for such material. It's 
difficult to cover up a small desk file, 
because of its size and shape. 

I know one business man who 
uses such a file. As he looks over 
those cards at least once a week, he 
makes his notes on similar sized cards 
and clips them behind the original 
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card. Then he lays these cards 
on his desk for himself or a sten- 
ographer to handle. Whoever handles 
the duties must initial the original 
card and put it back in the file and 
date it. Sometimes a memo which 
needs attention two or three weeks 
hence is merely attached to the orig- 
inal card with a paper clip so that 
it comes to attention the next time 
the dealer goes through the small 


e. 
Why not try such a system for 


| six months and see how it works? 
| It will take less than a day to com- 
| plete it. 





RECONDITIONED BURLAP BAGS 


@ Dependable quality at the lowest prices. 
@ Top cash prices for your used bags. 
@ Bag printing in colers, we submit sketches. 


For Prompt Service 
and Spot Quotations 
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BURLAP & BAG COMPANY 


213 THIRD + PHONE 


8355 + DES\MOINES, IOWA 
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CULTURE 


Since yeast growth is the result of cell division — faster starting 
means more action and greater fermentation. This is especially 
important for dry feeding. For fast, dependable, live cell 


action — use 


Be Jix Yeast 
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OTHER EXCLUSIVE PRODUCTS... 


My-T-Mix— Vitamin and Antibiotic Base Mix 
DRIFISOL— Dried Condensed Fish Solubles 
RIBOFERM — Yeast plus Riboflavin and Niacin 
OMALASS— Dried Molasses Product 


WRITE for prices and full details. 
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Des Moines 13, Iowa 
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prices on DeLux Yeast Culture. 
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“I knew I’d get ’em over here if 


I started selling SHELLBUILDER” 


You’re sure to win friends and influence customers when you start 


handling SHELLBUILDER. Poultry men like SHELLBUILDER 


pee \. because it gives them higher 
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PROFIT us tell you how you can get 
your share of these profits. 
a or wire: 


SHELLBUILDER CO. 


Houston, Texas 





egg profits. Dealers like it 
because it gives them higher 
dollar profits. 


If you are not now sell- 


ing SHELLBUILDER, let 
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SUN-DRIED CANADIAN 
Canada brings you the world’s finest variety of 
Sphagnum Peat Moss, sun-dried to preserve its 


natural vitality. The high standards of Canadian 
peat producers ensure that the peat arrives clean, 


soft, odorless and sterile . . . uniformly excellent 
for either garden or poultry farm use. Wherever 
peat moss is used—and compared—the name “Sun- 
Dried Canadian” stands highest. 
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Handling the Collection Problem 


Here’s How One Retailer Succeeds 
in Collecting Delinquent Accounts 


By WILL CHRISTOPHER 


RE collections bothering you? 
Do you regularly have some 
accounts that are hard to col- 
lect? Cheer up. There are ways of 
speeding up those collections from 
slow pays so that these people know 
you mean business, that you want 
your money when due. If you employ 
the right methods, those slow-pay 
chaps will take care of their bills 
more promptly. 

I have talked with many feed deal- 
ers and other retailers about their 
collection problems. Many of them 
have told me that printed collection 
notices have their place and are ef- 
fective, up to a point, but that there 
comes a time when a personal call 
really accomplishes what printed 
methods cannot. 

One retailer whose high rate of 
collection merits consideration of his 
methods told me that his plan has 
carried him over rough collection pe- 
riods for the past 15 years. Certain- 
ly many feed dealers should be able 
to put it into effect. It is no “dreamed 
up” collection theory. It works in 
practice. 

Here it is: 

When an account becomes over- 
due, no printed slip is used to inform 
the debtor of the fact. He knows the 
account is overdue just as does his 
creditor. This retailer instructs the 
bookkeeper to telephone each debtor 
about the bill, politely call his atten- 
tion to it and inquire if it will be met 
soon. This early call shows the de- 
linquent that the firm knows the ac- 
count is overdue, is determined to 
collect and wants a collection date. 
Once the customer commits himself, 
he is on the spot in this regard. 





If the delinquent account does not 
pay his bill on the date which he 
promised the bookkeeper, he does not 
get another telephone call. Instead 
the delivery man or some other em- 
ployee makes a personal call on him 
and politely asks for payment as the 
delinquent has promised. The delivery 
man or employee must keep such 
bills until he has personally reached 
every delinquent on the list. This 
makes the employee follow through 
when the prospect is not at home the 
first time. 

The employee who goes out to try 
to collect delinquent accounts gets 
an excellent picture of collection dif- 
ficulties. He is impressed with this 
business problem and usually is much 
more careful in selling to customers 
who might become delinquent. The 
owner of the store sees to it that ev- 
ery employee in his store gets an op- 
portunity to try to collect delinquent 
accounts because he wants all of them 
to have the chance to realize the diffi- 
culties of selling to unchecked credit 
accounts. 


Owner Goes Out 
If the delinquent accounts fail to 
pay under any of the two above 
methods, the owner himself calls on 
them. If they fail to pay then, he 
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considers the accounts ready for 
suit because so many chances have 
been given them to pay. 

“We will collect a certain num- 
ber of accounts by the first step— 
where the bookkeeper telephones,” 
the dealer says. “And we will also 
collect some more by step No. 2. By 
the time I am ready to make the last 
calls, the number of delinquent ac- 
counts has usually shrunk consider- 
ably. I really don’t mind making the 
final cleanup on those accounts. Be- 
ing the owner, I know that the final 
decision on a tough account is mine 
to make, and I should be on the scene 
where the last collection effort is 
made.” 

As each employee makes his at- 
tempt to collect, he records the re- 
sults of his call; thus the dealer has 
a complete history of the case when 
he makes the final call. 

“There is a psychological advan- 
tage in this system in that the de- 
linquent knows that he must even- 
tually meet the owner of the busi- 
ness face to face in regard to the 
bill,” reports the owner. “No man 
likes to face creditors face to face, 
but many men pay no attention to 
printed collection slips. We have tried 
both methods. Printed collection let- 
ters always will collect a certa'n 
amount of money, but we have gone 
all out for the personal call as a 
way of doing it quicker and better. 

“In a very large business, this 
method might prove too expensive, 
because there may be many delin- 
quent accounts. However, we have 
found that by acting quickly to col- 
lect such accounts, we whittle down 
the number by each step we take.” 

The dealer points out, too, that his 
system does not require too much 
time or expense. As the system oper- 
ates every month, the bookkeeper and 
the dealer know exactly what they 
have to do and when. Employees, too, 
know they are chosen in turn to 
make their calls. 

“People are queer,” the dealer 


NO SHORTAGE 
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AUTOMATIC FOUNTAINS 
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says. “Sometimes they will pay one 
person more readily than another. I 
suppose it is personality or some- 
thing like that. We have very good 
results by shifting employees on a 
deal like this.” 





LOUIS T. HALL DIES 

ST. LOUIS—Louis T. Hall, presi- 
dent of the Nanson Commission Co. 
here, died recently at the age of 74. 
He was a member of the St. Louis 
Merchants’ Exchange since 1898 and 
became vice president in 1931. His 
father, George H. Hall, was a pioneer 
member of the exchange. 
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“NO-READ" TAGGING means 
WO-MISTAKE PICKING 


Savage Tags need no reading. A glance tells all in 
glaring light, or almost no light. Spot wanted bags 
away down the line or in any stack . . . instantly! 
Then grab the Savage Tag and pull the bag. Find 
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the coupon; attach it to your letterhead; and mail 


your samples to us today. 
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Ask the Farmer for Advice 





OST feed dealers are interest- 
M ed in developing the agricul- 

tural community, and so are 
other merchants for that matter. One 
of the subjects which comes up at 
meetings of rural business leaders 
is, “How shall we go about a rural 
improvement program?” 

This can be a stickler. On is very 
likely to get numerous answers to this 
question from businessmen. Each may 
have his own idea of how such a 
project should be carried out. Perhaps 
a few may agree on what should be 
done. But there is a better way to 
get complete agreement. 

In most of these discussions of rural 
projects, the farmer is left out of the 
picture. He should be brought into the 
meetings to give his views. Also, he 


By Mark Baker 








should be backed in his opinion by a 
comprehensive survey which shows 
what farmers want done. 

You or your Chamber of Commerce 
or civic club can conduct a survey 
and find out what farmers want. 
Then you will not miss any vital proj- 
ects. You will be meeting the needs 
of most of the rural population. 

Such a survey could consist of but 
two questions: 

1. What are the needs of local ag- 
riculture? Better roads? More 
schools? More pure bred stock? A 
dairy herd improvement association? 
(and so on). Please list your choices, 
1, 2, 3, and add any not suggested 
above. 

2. What can businessmen do to help 
and serve farmers better? More park- 





ing? Earlier or longer store hours? 
Larger stock of certain merchandise? 
(and so on). 

When these questionnaires are re- 
turned, they will give you and your 
fellow merchants a very clear idea 
of what the majority of farmers want. 
Surveys have been conducted in the 
past asking farmers what they think 
of local stores and services. These 
surveys are all right. They provide 
some of the answers, but I have never 
seen a merchants’ survey which also 
asked the farmers what they thought 
were the pressing needs of local agri- 
culture. 

Own Ideas 

Farmers have their own ideas as to 
which problems are most important. 
They should be given an opportunity 
to say what these problems are. With 
such answers a business organization 
can set to work to try to overcome 
some of these problems. There will 
be no wasted time on projects in 
which farmers are not so vitally in- 
terested. By listing their choices by 
number, the farmers clearly indicate 
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feed manufacturer who hadn't yy 


*) changed his formula in years. 

He hadn't stopped to think 

that he could change his formula without 
changing the quality. Nutritionists do it 
all the time ... taking advantage of price 


fluctuations in basic ingredients. 


For example: Right now, and for the 


next couple of months, the forecast calls 
for a possible favorable linseed oil meal 
ratio. So check over your requirements 
of vegetable protein. Are you getting the 
best protein source for the least money? 
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sota 36% Protein Linseed Oil Meal—it’s 
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LINSEED OIL MEAL 


Puts the “bloom” and 
“finish” on feeder cattle. 
Helps milk production. 
% 2 Ibs. more protein— 
higher protein efficiency. 
% Available in meal or 
pellet form. 


Minnesota 





to any business group which problem 
to tackle first. 

No farmer likes to be told by a 
business man, “We think this prob- 
lem is vital to you farmers, so we are 
organizing a committee to help solve 
it.” It is much better to ask the farm- 
ers which rural problems they want 
the businessmen to help them solve. 
A great deal of good will can be 
built, and the farmers certainly will 
be more interested in the projects. 

Most Chambers of Commerce have 
agricultural committees, and some of 
them are including one or two farm- 
ers as advisory members to sit in on 
meetings and help plan agricultural 
projects. Businessmen and farmers 
can work together for mutual benefit 
and decide which projects should be 
undertaken first and how they should 
be promoted. 

In many of the agricultural pro- 
grams which businessmen launch, the 
cooperation of farmers is essential. 
Thus, if a few outstanding farmers 
can have a hand in fashioning the 
programs, the success of the projects 
is more or less assured. 


Farmers Run the Show 

At Menominee, Mich., merchants 
have been supporting an annual Dairy 
Day for many years, but they let the 
farmers run the show. Each year Dairy 
Day is held in a different part of 
the county. Thus, over a period of 
years, all farmers have the oppor- 
tunity to take in the show. The prin- 
cipal purpose of the show is to pro- 
mote better dairy cattle. Qualified 
speakers provide farmers with valu- 
able advice every year. 

Another fine example of how farm- 
ers and businessmen can get together 
for mutual benefit is seen at Winner, 
S.D. Farmers complained that they 
couldn't get to Winner in spring and 
fall when the roads were muddy and 
that no federal or state aid was 
available for the roads they wanted 
to gravel for all weather travel. So 
the businessmen set out to raise 
money for a graveling fund. Not to 
be outdone, the farmers also raised 
several thousand dollars. The busi- 
nessmen let the farmers choose which 
roads they wanted graveled, let them 
supervise the job. The result was bet- 
ter roads for the farmers and more 
business for the merchants. 

When farmers and businessmen sit 
down together, it is not difficult for 
them to discover which are the major 
problems to tackle first. Because of 
the variety of their daily occupations, 
these men are able to give each other 
different slants on the projects. 

Businessmen will do well to re- 
member that farmers always like to 
be asked for advice. It is true that 
they come to a feed dealer for advice 
about feeds, but they in turn like 
to be asked for advice, especially on 
problems which confront local agri- 
culture. You can get the farmer on 
your side and help him, too, by con- 
ducting a survey, asking his opinion 
on how all of you can work together 
for a better agriculture and a better 
community. 
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Quality Ingredients for Formula Feeds 


Long famous in the fields of human and veterinary medi- 
cine, Lederle Laboratories today enjoys wide recognition 
for the contributions its products are making to animal 
and poultry nutrition. 


Alert, thorough and productive Lederle research has 
resulted in recent contributions that add materially to the 
economic values of the country’s food supply. By increas- 
ing feed utilization, helping to avoid losses from disease 
and shortening the period between birth and market date 
in the livestock cycle, the producer’s dollar and the con- 
sumer’s dollar are both conserved. 


Lederle feed ingredients now available for the use by" 
feed manufacturers: 


AuROFAC* Vitamin B,.—Antibiotic Feed Supplements 
contain the golden antibiotic, aureomycin. It is widely 
recognized for its spectacular contributions to animal and 
poultry growth and well being. 


MEGASUL** Nitrophenide 25% In Extracted Soybean 


Oil Mixture*** is used in poultry feeds to prevent con- 
trol outbreaks of cecal and intestinal coccidiosis. MEGASUL 
feeds get more birds to market weight and get them there 
in better condition. 


FoORTAFEED** Feed Supplements—2-22, 2-22C, 2-49C 
supply the essential growth factors of the B vitamin com- 
plex for enriching poultry and livestock feeds. 


ENHEPTIN** 2 amino-5-nitrothiazole 20% Pre- 
mix**** is used at a low level in turkey rations to pre- 
vent blackhead or, mixed in the feed at a slightly higher 
level, to control outbreaks of blackhead. 

Parvo** Feed Supplement—to assure proper folic acid 
content of formula feeds. 

Choline Chloride non- 


corrosive. 


70% (liquid) — economical 


Calcium Pantothenate—to assure proper levels of this 
important B complex vitamin. 


For full information regarding these products, address: 





*Trade-mark 

**Reg. U. S. Pat. Off. 

***U. S. Pat. No. 2,510,486 
****U. S. Pat. No. 2,531,756 


LEDERLE LABORATORIES DIVISION 


4 (yanamid wPAays lew 
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OT a single dust explosion of 

any kind during an entire 

year of operation! This en- 
couraging and enviable record was 
achieved by the Independent Mfg. 
Co. of Philadelphia, Pa., manufac- 
turer of fertilizer and poultry feed. 
The significant achievement is at- 
tributed to the installation of an elec- 
tronic metal detector for preventing 
entry of hot stray metal into highly 
combustible shafts. 

Prior to the change to electronic 
equipment, Independent, like other 
milling concerns, had an annual av- 
erage of two major explosions and 
numerous flashes. These, and the con- 
sequent shutdowns to rewind motors, 
electrical rewiring, replacement of 
conduits, and other repairs and re- 
placements in addition to resultant 
production losses brought the com- 
pany to the verge of discontinuing 
its poultry feed production unless 
some means was found of prevent- 
ing flashes caused by undetected hot 
metal, 

Although the direct costs of ex- 
plosions were prohibitive to profitable 
operation of the mill, several inci- 





dental problems were created. For 
one, employees were in constant fear 
of explosions. The mental strain re- 
duced their efficiency and productive 
capacity because loss of life and limb 
or disfigurement were always a pos- 
sibility. 

Prior to installation and operation 
of the electronic metal detector, the 
company’s insurance firm had been 
considering raising the rate after its 
recommended escape hatches and 
chemical sprinklers were found to be 
useless in preventing flashes. The 
Independent firm felt that these 
measures could be used to minimize 
damage only after an explosion had 
occu 

Installation of the electronic metal 
detector and its successful operation 
put an end to the fears of employees 
and the insurance company has aban- 
doned its proposed premium raise. 


Stray Metal Dangerous 
The Independent Mfg. Co. buys and 
processes waste meats, shop fats and 
tankage which is dehydrated into 
meal. Bone-dry materials are carried 
by bucket conveyors up a two-story 





Electronics Eliminates Cause 


of Dust Explosions 


By R. H. Black 
Allis-Chalmers Mfg. Co. 


shaft, fed through magnetic rolls and 
over a screen. Material which passes 
through the screen is conveyed to 
the shipping department, while the 
coarser particles are dropped down a 
shaft to a bar-cage grinder which 
consists of two cages spaced about 
two inches apart and turning in op- 
posite directions at a combined rela- 
tive speed of approximately 2,300 
r.p.m. 

Mechanized processing of products 
from which these wastes come, and 
subsequent handling usually contam- 
inate them with metallic scraps. In 
addition to being a source of damage 
to milling and grinding equipment, 
scrap metal constitutes an almost in- 
evitable cause of explosions if it is 
permitted to enter highly combustible 
shafts. 

Pieces of hard metal, such as iron, 
steel and stainless steel a quarter of 
an inch or more in diameter, are ac- 
tually beaten to white heat by the 
bar-cage grinder. When these pieces 
of white hot metal pass through the 
grinder and into the highly sensitive 
shafts an explosion is likely to oc- 
cur. It was this inability to eliminate 
metal -contaminations completely 
from the meal that led the company 
to consider closing its poultry feed 
production. 

In spite of the use of magnetic 
rolls for metal detection, large pieces 
of metal, often steel, had passed 
through the grinder. This danger was 
further intensified by the wider use 
of stainless steel in the food indus- 
try because such particles in the 
waste products are not picked out 
by the magnetic rolls. 





Because of its sensitivity to mag- 
netic and nonmagnetic, ferrous and 
non-ferrous metals in nonmagnetic 
materials, either packaged or bulk, 
Independent decided to install the 
electronic metal detector. Although 
normally the electronic metal detec- 
tor is employed to detect stray metal 
in products either to prevent damage 
to processing equipment, or to pro- 
duce a metal free product, this unit 
was installed primarily to reduce the 
danger of explosion. 

It was placed just ahead of the 
bar-cage grinder so that tramp met- 
al could be spotted and removed 
before it entered. If metal is present 
the conveyor belt is stopped and an 
employee, working in conjunction 
with the detector, removes the ob- 
jectionable metal before resuming op- 
eration. 

Although reasonably reliable auto- 
matic rejection of the scrap metal 
is possible, the employees prefer not 
to trust automatic operation. The 
company is willing to pay an em- 
ployee to keep constant watch at the 
metal detector to remove foreign 
metal manually before he pushes 
“start” button to resume operation. 

Both the magnetic rolls and the 
electronic detector are being used 
at present. The older process still 
removes magnetic metals, but the 
electronic device now removes from 
8 to 10 lb. of scrap metals per day, 
mostly non-magnetic such as stain- 
less steel, bronze, brass, etc., which 
are not removed by the magnetic 
rolls and which could provide the 
spark to set off the explosive atmos- 
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FOR POULTRY 





The product in the bag with the big blue 
pilot wheel on it is always pure and highly 
profitable to the user just as it is always 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y, 


pre-sold 


No dealer has ever had a moment’s worry about 
selling Pilot Brand Oyster Shell. For thirty 

years it has been constantly advertised 

in the leading Farm and Poultry papers and 
ever the Radio in a clean, truthful way, 

without exaggeration. 


profitable to the dealer. 


St. Louis, Mo. 
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Sound Packaging Is an Engineering 
Problem 


Sound packaging becomes more and 
more an engineering problem in that 
all equipment, other than strictly 
packaging detail, must be correlated 
te produce quality products profit- 
ably. From a 

standpoint alone engineering 
thinking must censider pack- 
aging leak (over or under- 
weight per unit). This save 
dollars control measure is ac- 
curate check weighing .. . 
by manual means if neces- 
sary... by semi-automatic 
methods when practical .. . 
by fully automatic 

tion if possible. Present day 
EXACT WEIGHT Scales fit 
more different products, more 
high speed production lines, 
do more specialized jobs than 
any industrial scales at the 
engineer's disposal today. 
Are you setting up a new 


EXACT WEIGHT Indicating Attachment Model 
4016. “Dials for Platform Scales”—Simplifies 
the act of fast, accurate weighing . . . simple 


Electronic metal detector in use for inspecting poultry feed prior to its 
to install on any ordinary scale .. . furnished 


entry into highly combustible spout. 


phere in the mill if they were al- 
lowed to enter the shaft. 

The electronic metal detector is a 
safeguard designed to protect non- 
metallic products from tramp metal. 
It is especially suitable for opera- 
tions using valuable tools, dies, molds, 
engraved rolls, and calendars. A piece 
of undetected metal brought into 
contact with any of these pieces of 
equipment may cause sufficient dam- 
age so that the entire piece would 
have to be scrapped, or would require 
extended shutdown until necessary 
repairs could be made. Many units 
are employed by food manufacturers, 
also, to inspect finished products for 
the presence of tramp metals. 

The detecting device consists of two 
box-like compartments separated by 
non-conducting spacer blocks to form 

(Continued on page 52) 





Industrial Relations 


Adjustment of Personal 
Relationships for 
Greater Productivity 


"Tins growth of business firms 
has resulted in separation of 
the workmen and lower level 
supervisor from the person in au- 
thority, complicating the job of main- 
taining good relationships between 
employee and employer. 

This separation has created many 
problems because most of our em- 
ployees are left without any adequate 
leadership, and the complexity of 








EDITOR’S NOTE: The accompany- 
ing article is adapted from an ad- 
dress by C. H. Broaded, personnel 
manager, Fisher Flouring Mills Co., 
Seattle, at the annual convention of 
the Association of Operative Millers 
in May in Chicago. 





modern business is such that manag- 
erial skills must be possessed by 
every supervisor in an organization. 
In order to develop our supervisors so 
that they can do an adequate job 
of management, we have found how 
to teach them to become good plan- 
ners, organizers, order issuers, con- 
trollers and coordinators. These are 
the functions of a manager and will 
apply regardless of the type of in- 
dustry or the level of supervision. 

In order to provide leadership for 
employees we have taught our super- 
visors how to act in such manner 
that they merit and maintain the 
respect of their subordinates. We 
have taught our supervisors to cor- 
rect mistakes in such a manner that 
irritation or resentment is not caused 
and to handle grievances so that they 
are eliminated when they are small. 








We have taught our supervisors to 
develop their subordinute’s initiative 
and to, obtain their willing coopera- 
tion any time. 

Our rapid technological advance re- 
quires the acquisition of new skills 
by employees not only at the work 
level but in supervisory jobs, and it 
is the boss of the individual con- 
cerned who must do a teaching job 
in order to have his subordinate per- 
form properly, so one of our super- 
visor’s skills is that of being a com- 


petent instructor. Materials handling 


has become a science, and we are at- 
tempting to make the application of 
energy, whether it is mechanical or 
human, as efficient as possible by 
(Continued on page 52) 
INSTALL NEW MIXERS 

QUINCY, ILL.—The Brower Mfg. 
Co., Quincy, reports that Brower 
“Whirlwind” Feed Mixers have re- 
cently been installed by Pullis Feed & 
Hatchery, Murphysboro, Ill.; Marshall 
Seed & Feed Co., El Centro, Cal; 
Farmers Federation Co-op., Asheville, 
N.C.; Kay-Dee Feed Co., Sioux City, 
Iowa. 


TO EXPAND PLANT 

PITTSBURGH — Soy Rich Prod- 
ucts, Inc., Wichita, Kansas, has 
awarded the chemical plants division 
of Blaw-Knox Co. a contract to ex- 
pand its soybean extraction plant 
from its present rated capacity of 
75 tons a day to 150 tons a day. 


How to Double the Life 
of a Conveyor Belt 


The accompanying sketch shows 
how conveyor belts commonly wear- 
on one side. Most of the wear usually 
occurs during the process of loading 
the belt. And when the material is 
loaded on one side, that is where the 
belt wears, as indicated in the sketch. 

To double the life of one of these 
belts, simply turn it through 180 de- 
grees. That is, turn it “end for end.” 
The material then being loaded on 
the belt will strike and wear the un- 


GOOD 








worn or “good” side, and the belt need 
not be discarded until that side is 
worn out also. 

Bearing the above in mind, it is ob- 
vious that there is an advantage in 
not loading a belt exactly in the 
center because turning such a belt 
through 180 degrees will do no good. 
A centrally loaded belt will last only 
about one half as long as will a belt 
that is first loaded on one side and 
then on the other.—W. F. Schaphorst, 
mechanical engineer. 


with rebalancing indicater for quick rebal- 
ancing for portable models . . . no maintenance 
. trouble-free operation. 


“Sales and Service 
from Coast to Coast” 


operation, redesigning an old 
one or just bettering your 
present system? Save time, 
money, product and man 
hours equipment wise by 
writing for full information 
pertaining to your engineer- 
problem. 


EXACT WEIGHT SCALES 


SKelattsin 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue 


2920 Bloor St. W., TORONTO 18, CANADA 
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Electronic Detector 





(Continued from page 61) 


an inspection aperture which can 
be used vertically, horizontally, or on 
an inclined plane for inspecting con- 
veyed, falling, flowing or packaged 
goods. 

The lower head contains two oscil- 
lator or field coils which, when ener- 
gized, transmit high frequency, elec- 
tro-magnetic waves through the in- 
spection aperture. These waves are 
equal in phase but opposite in direc- 
tion so that the voltage induced in 
the detector coil will be zero. 

When metal is introduced into the 
inspection aperture, this normally bal- 
anced field becomes unbalanced and 
a voltage is induced in the detector 
coil housed in the upper compart- 
ment. This voltage is amplified and 
fed to a detector tube which triggers 
a thyratron tube, which activates 
control or rejects relays operating ex- 








ternally signaling and stop devices. 
Normal operation may be restored 
manually by push-button, or auto- 
matically through time-delay relays. 

- The electronic metal detector may 
be used on conveyors at speeds rang- 
ing from 15 to 600 feet per miniite 
with full sensitivity to detect tramp 
metal particles as small as .047 in., 
regardless of how deeply they may 
be imbedded in the product. It is 
simple to operate and requires very 
little maintenance. 

Detecting compartments are 
housed in a heavy-gauge aluminum 
enclosure, so there is no danger to 
operating personnel from exposed 
electrical connections. The entire as- 
sembly is shock-mounted for pro- 
tection against building and conveyor 
vibration. 

The completely self-contained unit 
needs only to be plugged into an 
electrical outlet for operation. Units 
are available in standard aperture 
heights of 4, 7 and 12 in., and spe- 
cial sizes can be built for applica- 





tions where standard units cannot 
be used. 

Because of its successful operation 
at Independent, the unit is consid- 
ered an essential part of the mill by 
the owners as well as the employees. 
Aside from the direct contributions 
to trouble-free operation of the mill 
and elimination of heavy expenses 
due to explosions, the electronic metal 
detector has removed the psychologi- 
cal barrier which disturbed employees 
and had reduced their efficiency. 


V-BELT DRIVE CAPACITY 

A V-belt drive should be designed 
so that, in case of a stoppage of the 
driven machine, the belt should be 
able to completely stall the motor. 
The motor should be equipped with an 
overload relay, so that the current 
will be turned off a short time after 
it stalls. A V-belt, unlike a flat belt, 
cannot jump the pulley and if the 
driven machine stops the friction of 
the motor pulley will ignite the V-belt 
if the motor continues to run. 
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DECATUR SOY 
PRODUCTS COMPANY 


HOw 
* INC, 


ON OUTSTANDING PERFORMANCE 


Look at the famous names above. They represent just a few of 
the many leading feed manufacturers that use Dixie Double- 
Action Feed Mills... companies that demand the ultimate in per- 
formance and reliability. When you use a Dixie, you too, can be 
sure of time, labor and money-saving advantages based on 
many years’ experience under all types of operating conditions. 


Helptul 


request. 


CLIP AND MAIL THIS COUPON TODAY! 


JOHN J. WOODS & SONS 
Livestock Exchange Building 
Kansas City 15, Missouri 


If you are not satisfied with your present feed mill—if you have 
difficulty in reaching or maintaining desired tonnage—if you 


have any feed grinding problem at all—it will pay you to in- 


vestigate the proved advantages of Dixie Feed Mills. Whether 
you grind 1500 tons or 50 tons of feed per day, you owe it to 
yourself to learn how the Dixie mill, and only a Dixie, assures 
you of more for your money. For details use the handy coupon. 


Gentlemen: Please send free bulletin explain- 
ing money-saving advantages of Dixie Double- 


Action Feed Mills. 
Nome 

Title. 

Address 

City. 


JOHN J. 


433-439 
KANSAS 


LIVESTOCK EXCHANGE 
city 


WOODS & SONS 


BUILDING 
15, MISSOURI 





Personal Relationships 
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making travel distance as short as 
possible, by eliminating backtrack- 
ing and cross travel, by pre-position- 
ing tools and teaching workers to 
work in their most effective working 
area by means of pre-positioned tools 
and equipment. Supervisors who un- 
derstand these principles and tech- 
niques are able to have sibordinates 
produce more, actually with less ef- 
fort and fatigue. 


Job Evaluation 

Because individual bargaining in 
the matter of wage rates is no long- 
er possible, we have witnessed the 
rise of unionism. But supervisory 
workers are normally outside the 
jurisdiction of the union. Consequent- 
ly we have developed job evaluation 
as a method of adequately and equit- 
ably paying those people in supervis- 
ory positions who are unable to bar- 
gain individually with their superiors. 

This technique is being adopted 
by some of the more enlightened 
unions in order to eliminate inequi- 
ties in the wage structure. 

In an attempt to match more ade- 
quately individual skills with job- 
requirements, we have developed ex- 
tensive testing programs. 

This field of research is in its in- 
fancy but it’s already showing very 
good results when properly applied. 
In the field of psychology we are do- 
ing additional research and beginning 
to understand the methods which 
individuals use to cope with difficul- 
ties such as fighting and aggression 
versus friendship versus withdrawal 
tendencies, and can now do a good 
job in showing individuals how to 
react correctly in a given situation 
on the basis of some type of intelli- 
gent and logical thinking rather on 
the basis of emotional habit patterns. 

In the field of sociology we are 
studying social systems, the levels 
of supervision and their hierarchies, 
the system of rewards and punish- 
ments, the open door policy and va- 
rious aspects of group activity. These 
studies are giving us a better look 
and more profound knowledge of 
the factors inherent in a modern com- 
plicated industrial enterprise. 

The field of anthropology is also 
contributing as a tool to help us 
solve the problems inherent in mod- 
ern business. 

Integration 

Additional research based on psy- 
chology, sociology, and anthropology 
is showing that normally we use but 
two methods of solving social conflict. 
The first is the big stick method, 
in which one antagonist really out- 
does the other by a show of power or 
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by the application of actual power. 
The other method is that of compro- 
mise, where the antagonists each 
agree to take a little less than they 
normally desired. Both of these meth- 
ods have definitely shown that they 
do not solve conflict adequately. The 
third method that is being studied 
and developed as a result of studies 
in these three previously mentioned 
fields is that of integration. Integra- 
tion is a process of exploring all the 
possible solutions to a conflict and 
arriving at one which satisfies both 
parties. By this means it is not nec- 
essary for one to get the better of the 
other through power tactics nor to 
compromise his desires. 

In conclusion we are developing 
many new sciences as applied to our 
economic enterprises, and we are 
studying the tensions and frustra- 
tions that individuals acquire work- 
ing under our modern mass produc- 
tion setups. There does not at this 
time seem to be any one individual 
package that can cure all our ills, 
but assuredly we have enough skill 
in using these new tools, and we 
certainly shall be able to solve the 
frustrations and tensions that exist 
among our working population. 

Up to the present time we have 
devoted approximately 95% of our at- 
tention to the solution of mechanical 
problems and by this technique we 
have become the greatest producing’ 
nation in the world. But our rapid 
growth has put serious cracks in 
our social structure and henceforth 
we are going to have to reverse this 
application and put most of our ef- 
fort on solving human problems, for 
we know that the man behind the 
machine is in the final analysis the 
determining factor in how productive 
our economy may become and how 
well adjusted our people may be. 


CALIFORNIA ENACTS 
HAY LOADING BILL 


Measure One of Several Signed by 
Governor Warren That Affects 
Feed Dealers 


SACRAMENTO — Gov. Earl War- 
ren has signed into law a number of 
bills passed by the recent legislative 
session which are of interest to feed 
dealers, including a new hay loading 
regulation which becomes a part of 
the Motor Vehicle Code. 

This new law establishes minimum 
binder requirements, inspections, con- 
struction of loads and size of loads. 
The provisions do not apply to a farm- 
er transporting his own hay inci- 
dental to his farming operations. 
However, the farmer is not relieved 
from loading and securing hay in a 
safe manner. 

Another bill which became law es- 
tablishes uniform court penalties for 
overloading of vehicles. 


Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


IN 
FULL PRODUCTION 


Other measures signed by Gov. 
Warren would: 

Reduce the fertilizer tonnage tax 
from 20¢ to 15¢ on Jan. 1, 1952. 

Raise the itinerant merchant li- 
cense to $20 annually and transfer 
enforcement of the act to the State 
Board of Equalization. 

Continue the Farm Bulk Storage 
Act until Dec. 31, 1953. 

Clarify the labeling of gypsum and 
phosphate fertilizers. 

Most bills adversely affecting the 
feed trade failed to obtain approval. 
These included the vehicle ton miles 
and truck mileage taxes, optional in- 
surance versus bonds for warehouses, 
county licenses on general business, 
deletion of present sales and use taxes 
on feeds, seeds and fertilizer, restrict- 
ing sardine supply for reduction 
plants, restricting purchase and sale 
of livestock remedies or sources of 
antibiotics and sulfanilimides for feed 
use and deletion of the 3% gross truck 
revenues tax on dealers hauling own 
property or selling on delivered price 
basis. 
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Extra profit $5.00 or more 

per ton & waiting for yor 
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own sfee cut corn? 


Write for details 


ee BRYANT ENGINEERING CO. PORT HURON, MICH. 
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Store bags on dunnage, away 
from floor, and keep floor wet 
so moisture can be absorbed in- 
to air. A relative humidity of 
about 50% at warm tempera- 
ture is best. 
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Open windows on damp or rainy 
day. Damp outside air will cir- 
culate in the bag storage room. 
Multiwalls are strongest when 
moisture content of the paper 
is about 6 or 7%. 


Kraft paper supplies 
are short. So it is 
important for you to 
get the best use from 
your multiwalls. 
Here is one way to 
stretch them... 














: 

7 
Let steam escape in bag storage ; 
room to keep air and bags hu- 
mid. Keep a humidity indicator 
in the storage room and check it 
frequently. Always leave aisles 
or spaces between stacks of bags 
to allow circulation. 
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Keep 
Storage Rooms 
Humid: 























Drill small “needle” holes in 
horizontal water pipes. Hang 
cloths over holes. Air absorbs 
moisture from wet cloths. 


Use commercial humidifying 
apparatus. Many types of com- 
mercial humidifiers are avail- 
able with capacities to suit indi- 
vidual requirements. 


Hang wet cloths over edge of 
water barrels. Cloth absorbs 
water and air absorbs moisture 
from cloth. Keep barrels well 
filled. 


Want the Whole Story? 


Ask your Bemis Man for free, illus- 
trated copy of Bemis Multiwall 
Packaging Guide. It deals with 
Storage, Filling and Closing, Han- 
dling, Palletizing and other impor- 
tant subjects. 
. > . 

Maybe Cotton Bags are Your Answer 
. .. if you can’t get all of the multi- 
walls you need. Cotton bags are avail- 
able . . . and Bemis is the leading 
cotton bag source. 


Bemis 
Bac, 
St. Louis 2, Missouri 
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Credit Measures for 


Flood Area Farmers|} WAI SH 


WASHINGTON—Clarence J. Mc- GR AIN 
Cormick, acting secretary of agri- 
culture, has announced further credit 


measures designed to give assistance 
to farmers in the flood areas of the 
Midwest. The seven production credit y 


associations in the northeastern Kan- 

sas flood area and the Federal Land 

Bank of Wichita, which operate 

under the supervision of the Farm 

Credit Administration, are prepared 

to make new and additional loans 416 FLOUR EXCHANGE 

to farmers and where necessary to 

extend the repayment period on loans MINNEAPOLIS 15 

they already have made o 

Farmer members of the seven pro- Lincoln 0678 

duction credit associations now have 

$6,500,000 in short term operating 

loans from these credit cooperatives. 

The Farm Credit Administration is 

prepared, if necessary, to supply up 

to $2,000,000 in additional govern- 

ment capital to these seven associa- 

tions. This additional capital will in- 

crease their ability to serve present Cc ALL 

members’ credit needs and provide 

loans to other farmers. 

fe) | The Wichita FederalLand Bank MATT WALSH 
is also going forward with plans to 

serve the credit needs of farmers in OR 


| A T | 0 i A L the flooded areas. SHELLEY WALSH 


Ceri? | Bemis Again Joins 
College-Business 
Exchange Program 


id a L F Fr ° °o D ST. LOUIS—To encourage an ex- 
2 change of information between the 
You're getting the calf off to a good start, and nation’s teachers and businessmen, 
the farmer off to a good start when you sell the Bemis Bro. Bag Co., St. Louis, is OATS e CORN 
Dy Wale), LU them National No-Milk Calf Food. Check again sponsoring two fellows in the 
NO-MILK these sales advantages. college-business exchange program of 








the Foundation for Economic Educa- 


@ National has specialized for 66 years in the = M. T. Buchanan. director of the 
production of calf food. Institute of Agricultural Sciences of 


National No-Milk : 
‘ ‘ , . the State College of Washington, and 
apne A, National No-Milk Calf Food gets results. .. Dr. T. E. Kyllonen, assistant profes- £ T 


lets are available in - 
these handy, durable that means repeat business for you. sor of sociology, University of Mis- 
souri, will spend six weeks in Bemis’ 


25 Ib. pails and in 25, 
ethane sane general offices and three manufactur- 
ing plants in St. Louis to acquaint 
themselves with the day-to-day oper- 
ations of a typical American business. 
. . This program recognizes the lack of FEED BARLEY 
National No-Milk Calf Food makes money cntealtecuminen of teachers who 
for you. move from their technical academic 
training into the teaching profession 
So, sell National No-Milk Calf Food. Its per- | and endeavors to show them the 


formance will make friends among your cus- methods and techniques of the Amer- 
tomers. Its volume will make money for you. —- business world by actual obser- DISTILLING 
vation. 


WRITE for full details In 1948, six American business 
; firms sponsored nine fellows from six RYE 
different universities and colleges. 


nATIONAL FOOD COMmPAHnY This summer, there are 92 fellows 
from 69 colleges visiting 63 firms 


representing all fields of American 


FOND DU es, - WISCONSIN enterprise. This is the second year of 
participation in the program by the 


Bemis Bro. Bag Co. 
ininascallianinallinaiasainangiatian 


aS se sewenc sos. WALSH 


KANSAS CITY—Robert N. Kivett 
& Co., feed ingredient broker, Kan- 


sas City, this week announced the ap- 
° ® 2. e pointment of Larry W. Schwenk as 
U. S. Dept. of Agriculture tests* indicate this sslintendt taantesineamilt Ge. Gar eek Oe 


. : will specialize in the purchase and 
phosphate is 69% as available as bone sale of taitibendtin fenton Catv and 


P ° southwestern markets. Mr. Schwenk 
meal . .. yet it costs considerably less than ens totes Het ne Gee CO 
« 








National backs up your calf food sales with 
advertising . . =_— selling a nationally 
recognized brand. 





one-half as much (per unit of phosphorus.) Coen came und eaaneie aaieenae 


=p 


*Journ. of A.O.A.C., Feb. 1945. aes. 
AWARDED SERVICE PIN 
« 416 FLOUR EXCHANGE 


* 
* MINNEAPOLIS—Harry C. Cowan, 


Write for inf ti P M li distri f 
rite for information and prices Geenene tetas & ee Tec. this MINNEAPOLIS 15 


ale es - . 
Peo RET TP Wy lel) PG pele MMM | 3 sear of service to the compan” Lincoln 0678 
Mr. Cowan was in Buffalo for a week 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. of conferences at the firm’s head- 
quarters 











Commercial Feed 
Sales in Wisconsin 
Show Further Gain 


MADISON, WIS. Commercial 
feed sales in Wisconsin increased in 
1950 for the second straight year, ac- 
cording to W. B. Griem of the State 
Department of Agricultural’s feed 
laboratory. 

Retail sales reached a total of 
936,877 tons, with a cash value of al- 
most $75 million. The 1950 total rep- 
resented an increase of some 64,000 
tons over 1949 retail sales of 872,- 
648 tons. The 1948 total was 867,620 
tons. 

Mr. Griem said there were 6,700 
different brands of feed included in 
the total reported by 1,300 feed reg- 
istrants. 

Sales of formula feeds accounted 
for almost two thirds of the total 
1950 feed sales. The mixed feed ton- 
Mage was reported at 612,231 tons, 
65.35% of the feed sales total. In 
1949, retail sales of mixed feeds 
amounted to 566,719 tons, or 64.94% 
of the total feed sales 

Formula Feed Breakdown 

The 1950 mixed feed tonnage was 
broken down as follows: poultry 
feeds, 231,001 tons; dairy feeds, 168,- 
150 tons; ground grain mixtures, 7,- 
920 tons; mixed supplements, 102,792 
tons; pig and hog feeds, 46,212 tons; 
mineral feeds, 12,772 tons; horse 
feeds, 1,248 tons; calf feeds, 17,887 
tons; all other mixed feeds, 24,249 
tons. 

Increases were noted in sales of 
dairy feeds, pig and hog feeds, mixed 
supplements, mineral feeds, horse 
feeds and calf feeds. Poultry feed 
sales decreased by about 14,000 tons 
in 1950. 

Retail sales of unmixed protein 
feeds increased by some 2,500 tons to 
a total of 181,115 tons. Sales of low 
protein feeds rose by 14,500 tons to 
a total of 127,912 tons. Unclassified 
feed sales increased 1,700 tons to 
15,619 tons 


Amounts Used by Manufacturers 

The total of wholesale feeds used 
by Wisconsin manufacturers in for- 
mula feeds in 1950 was 269,120 tons, 
according to the state report. This 
included 11,122 tons of mixed feeds 
-10,398 tons of mixed supplements 
and 724 tons of mineral feeds; 121,- 
724 tons of protein feeds; 99,329 tons 
of low proten feeds; 36,945 tons of 
unclassified feeds. 

As in previous years, about 50% 
of the formula feeds retailed in Wis- 
consin were produced in the state. 
Of the 612,231 tons of mixed feeds 
used in 1950 in the state, 308,002 
tons were produced in the state. 

Of the poultry feeds retailed in 
Wisconsin, 60.6% were produced in 
the state. Here are the correspond- 
ing percentages for other types of 
mixed feeds: dairy, 60.2; grain mix- 
tures, 98.1; mixed supplements, 22.5; 
pig and hog feeds, 47.5; inineral feeds, 
19.6; horse feeds, 68.9; calf feeds, 
26.8; others 20.6. 


GEORGIA POULTRY GROUP 
DIRECTORS HOLD MEETING 


ATLANTA — The first scheduled 
board of directors meeting of the 
newly formed Georgia Poultry Fed- 
eration, Inc., was held here July 21 
Among those attending were W. H 
Hosch, Jr., assistant secretary, Geor- 
gia Bankers Assn.; Ben H. Parks, 
Leland Bagwell, S. W. Draper, chair- 
man, Will L. Kinard, secretary and 
treasurer, Morgan Milner, Edgar 








COLLOIDAL CALCIUM PHOSPHATE 
Distributed by 


M. A. McCLELLAND CO. 
Dwight Bidg. - Kansas City 6, Mo. 














Long, J. E. Wade, H. M. Morris and 
J. D. Cash. 

Mr. Kinard reports that the ob- 
jects of the association, formed last 
June 30, are to strengthen the ties 
between all branches of the poultry 
and allied industries, to promote, co- 
ordinate and correlate activities of 
the industries, and to affiliate with 
other regional and national groups 

Mr. Kinard points out that in 1950 
Georgia was second to Delaware in 
commercial broiler production, mar- 
keting almost 63,000,000 birds, which 
represented 8.8% of the U.S. output. 
This figure represented a 38% in- 
crease over the 1949 production in 
Georgia and was almost double the 
1948 output in that state. 

a eo | 
CLINTON FOODS PROMOTIONS 

CLINTON, IOWA—R. C. Wagner, 
president of the corn processing divi- 
sion of Clinton Foods, Inc., has an- 
nounced the promotion of four mem- 
bers of the division. They are R. P. 
Jurgensen, general operating super- 
intendent, who was named manager 


of production; L. H. Peetz, assistant 
Operating superintendent, promoted 
to general operating suerintendent; 
H. C. Heidinger, milling division su- 
perintendent, named assistant oper- 
ating superintendent, and Albert 
Peltzer, advanced to milling division 
superintendent. 


i 


PILLSBURY DIVIDEND 
MINNEAPOLIS—A quarterly divi- 
dend of 50¢ a share on common stock 
of Pillsbury Mills, Inc., has been de- 
clered by the executive committee of 
the board of directors, according to 
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an announcement by C. C. Coleman, 

treasurer. The dividend is payable 

Sept. 1 to stockholders of record 

Aug. 8. 

W. WARD JACKSON JOINS 
COMMERCIAL SOLVENTS 


NEW YORK—Announcement has 
been made of the appointment of W 
Ward Jackson as genera] manager of 
the industrial chemicals division of 
the Commercial Solvents Corp. 

Mr. Jackson was formerly sales 
manager of the chemical division of 
the Celanese Corp 


guaranteed. Get detail eee austribater® 


ZELLERS’ LABORATORIES 


Choice areas open TS 
READING. PA 





SHOW YOUR 
CUSTOMER 


WHERE HE 


MAKES HIS PROFITS 


FEEDING 


ant hd 


MODERN FEEDS 


A Feed and Feeding Program 
for Every Farm Need. 


Once upon a time the only records a 
feeder kept were receipted feed bills 

Now, your customer can keep an 
accurate daily, weekly, monthly record 
for each cow, each flock, each litter 
with Arcady's valuable record charts) 
These records show him where he moked 


his profits from Arcady feeding 


Record charts and forms are od 
importont part of Arcady’'s complete, 
MODERN feeding and management, 
programs .. . another Arcady service 


- 
to make satisfied customers and build 


sales for you. i 


There's Nothing Else Like 


ARCADY Modern Feeds 


to assure your customer feeding profits. 
Made with Arcady's exclusive Emulsi- 
fied Liquid Premix . . . they offer 
unexcelled feeding performance. The 
ingredients and the way they are mixed 


meon extra palatability, extra digest- 


ibility and full strength. 


We would like to give you the full facts 
about Arcady's profitable dealer 
franchise. A penny postcard will bring 


them to you without any obligation 


ARCADY FARMS 


Milling Company 
223 West Jockson Boulevard, 
Chicago 6, lilinois 
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Hatchery Production Continues at 


High Rate; June Output Up 38% 


WASHINGTON — Commer- 
cial hatchery production is continu- 
ing at a high rate. 

The number of chicks hatched dur- 
ing June this year was about 38% 
larger than the number hatched dur- 
ing June, 1950, the Bureau of Agri- 


cultural Economics reports, and a 
relatively large July hatch was in 
prospect. 

The June total was 143,909,000 
chicks, the third largest output for 
the month and 31% larger than the 
five-year average. The only June 


CHICKS HATCHED BY COMMERCIAL HATCHERIES—U.S..(in thousands) 


‘To date 





Month 


1951f 
94,339 
158,537 
268,761 
319,436 


1950° 
- 86,730 
- 141,846 


Month— 


January 

February 

March . 

April 

May . 

June 

July 

August . 
September 

October . . 
November .......+-+ 
December . ° 


143,909 


%* Chee. 
from 1950 
+9 
+12 
+1 
+12 
276,468 +29 994.693 
+38 


1950° 
86,730 
228.676 
495,545 
780,070 


1961t 
94,339 
252.876 
521,637 
841.073 
1,117,541 
1,261,450 


Chge. from 1950 
No. % 


+122,848 
1,099,353 + 162,097 
1,175,878 sees 
1,261,763 
1,324,660 
1,399,166 
1,469,895 
1,538,221 


*Revised. ¢Preliminary. (January, 1951, also revised.) 





hatches that were larger were rec- 
orded in 1943 and 1945. 

The number of chicks hatched dur- 
ing the first six months of this year 
was 1,261,450,000—15% more than 
during the same period last year. 
This production is only about 5% 
less than the 1943 record high out- 
put for the period, BAE officials 
pointed out. 

Large Output to Continue 

The high level of hatchery produc- 
tion was expected to continue this 
month, for the number of eggs in 
incubators on July 1 was 39% larger 
than on July 1 last year. 

Although production is large, out- 
put is being limited some at the 
present time by the supply of hatch- 


| ing eggs, BAE pointed out. 





gy 3 CONVENIENTLY LOCATED PLANTS 
1 CENTRAL RESEARCH AND CONTROL 


o 


LABORATORY 


Bp? SALES OFFICES 


CCC's unequalled laboratory and service facilities provide 
highest quality calcium carbonate and trace mineral pre- 


for the feed manufacturer. 


New installations at all 


le extra capacity to meet the increased de- 


plants 
mand for CCC products. 


WEST ADAMS STREET 


325 WOODMEN OF THE WORLD 8LDG., OMAHA, NEBRASKA e 


@ CHICAGO «6 


tteirnors 
BOX 409 CARTHAGE MISSOURI 


Increased broiler production this 
year is one of the factors in the 
strong demand for chicks. Figures on 
chick placements in the seven prin- 
cipal commercial broiler 
areas show major gains from 1950. 
The number of chicks placed in the 
commercial areas in June was up 
33% from the corresponding month 
last year. Placements each month so 
far this year have been larger than 
in the corresponding months of 1950, 
and with the exception of one month, 
the imcreases have been more 
than 30%. 


All Sections Show Gains 


June chick production was above 
that of a year ago in all sections of 
the country. Increases reported were 
67% in the east south central, 66% 
in the west north central and west 
south central, 46% in the New Eng- 
land, 34% in the mid-Atlantic, 31% 
in the mountain, 30% in the east 
north central, 26% in the Pacific and 
21% in the south Atlantic states. 

Eggs in incubators on July 1 
showed an average gain of 39% over 
last year, with increases ranging 
+ from 20% in the south Atlantic 
states where hatchings were on a 
high level a year ago to 88% in the 
east south central states. Bookings 
on July 1 for August delivery totaled 
31% more than a year ago. All re- 
gions reported increased bookings, 
ranging from 16% in the west south 
central to 59% in the west north cen- 
tral states. 

Turkeys 


The demand for turkey poults dur- 
ing June was strong, and the supply 
of poults was not equal to the de- 
mand. The number of poults Ratched 
during June, as reported by hatch- 
eries supplying the information, was 
32% more than in June last year. 
These same hatcheries reported 38% 
more eggs in incubators on July 1 
than a year ago. 

Reports from hatcheries for the 
five months, February through June, 
showed approximately 10% more 
poults hatched than during the same 
period last year. 

Although the main season for 
hatching turkey poults is over, the 
demand for poults of the small type 
breed for producing turkey fryers 
and light roasters is continuing very 
strong, and hatching of these birds 
is expected to continue throughout 
the remaining months of this year. 


BRUC Pear M 


Top quality ig 
EUROPEAN ond CAMADIAN 
PEAT moss 


ln HORTICULTURAL and 
POULTRY Grades 


Full-pack bales in popular sizes 
prices and prompt shipment 
everywhere in the U. 8. 


Write or wire for particulars on Bruco, 
European and Canadian Peat Moss 


BRUCO Peat Moss Corp. 


11 W. 42nd St. New York 18, N. ¥. 


SUPERIOR PEAT MOSS/5 
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National Grain and Feed Dealers 
to Hear Federal Agency Session 


MEMPHIS — An information ses- 
sion covering federal agency prob- 
lems will be one of the features of 
the 55th annual convention of the 
Grain & Feed Dealers National Assn. 
to be held at the Peabody Hotel here 
Sept. 9-11. 

The session, scheduled for the 
morning of Sept. 11, will consist of 
questions and answers. Ron Kennedy, 
secretary of the Minneapolis Grain 
Exchange, will preside. 

Others taking part will include R. 
Hal Dean, St. Louis, representing 
feed distributors; Earl Corey, chief 
of the grain and feed section of the 
Office of Price Stabilization; Douglas 
Urquhart, Lind, Wash., country ele- 
vator operator and past president of 
the Pacific Northwest Grain Dealers 
Assn.; Joseph Goldberg, wages and 
hours division, U.S. Department of 
Labor; R. T. Creekmore, Indiana 
country elevator operator; George 
Larrick, deputy commissioner of the 
Food & Drug Administration; Frank 
T. Heffelfinger II, King Midas Feed 
Mills, Minneapolis, representing feed 
mixers and retailers, and Drexel Wat- 
son, Production and Marketing Ad- 
ministration. 

“Some of the younger trade men 
say they attend conventions to get 
information, and we asked them to 
recommend the kind of program 
event where this could be done best,” 
Charles G. Robinson, Scruggs-Robin- 
son Co., Memphis, association presi- 
dent, explained. “With their advice 
we have asked a few of the younger 
leaders of the grain and feed trade to 
polish up questions that could be 
asked of government officials, and 
then we invited the proper officials to 
attend. We think we have a good 
program event set up.” 

According to hotel reports, the ad- 
vance registrations indicate a crowd 
of about the same size as that at the 
Kansas City convention in 1950, when 
more than 900 attended. 

A number of meetings are usually 
held in connection with the conven- 
tion of the association. The Grain 
Trade Circle, whose members cor- 
respond on trade and personal mat- 
ters throughout the year, holds its 
annual dinner at the time of the con- 
vention. The Terminal Grain Weigh- 
masters National Assn., and the As- 
sociation of Chief Grain Inspectors 
also meet at this time. Secretaries of 
the 43 state and regional associations 
affiliated with the national associa- 
tion hold their annua! gathering, con- 
duct their own one day program and 
choose officers for the next year. The 
National Grain Trade Council spon- 
sors the luncheon on the second day 


HEALTH 


FOR YOUR CHICKENS AND TURKEYS 
AND MORE PROFIT FOR YOU 


nd cute sfipe of Selehow GS & 
the gizzard griod food fine for compless 


fs GRANITE CRIT 


A PRODUCT OF COLD SPRING GRANITE CO. 
Cold Springs, Minnesote 


Use Feedstulls WANT ADS for RESULTS 


of the convention and has a fall 
meeting of its officers. 

The board of directors has its final 
meeting of the 1950-51 year on the 
afternoon of Sept. 9, following the 
final annual meeting of the present 
executive committee. The newly elect- 
ed board and executive committee 
meet the afternoon of Sept. 11 to 
approve procedure outlines for the 
months ahead. 

Official business of the national as- 
sociation is conducted briefly at both 
of the general sessions, one each the 
mornings of Sept. 10 and 11. Trade 
rules which form the fundamental 
rules of national grain and feed 
trading, are considered at these meet- 
ings. Only the membership, by di- 
rect vote, may alter the trade rules, 
arbitration rules or the constitution 
of the national association. 


Ruggedly built for high speed operation, KELLY- 
DUPLEX Mixers are absolutely quiet . . . 
cost less to operate. A complete 
batch can be loaded, mixed and sacked easily 
in 15 minutes. And the resulting mixture of thor- 
oughly blended ingredients will stand up under 


less power... 


the most minute inspection. 


KELLY-DUPLEX Mixers are available in ¥2 ton 
to 5 ton capacities and are fitted with the proper 


require 
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Wash 160 Eggs in 3 Minutes 
: 3 MINUTE EGG WASHER 
“only $13.95 compiete 


Only 
Satisfaction Guaranteed 


e Saves Time and 
DEALERS AND JOBBERS WRITE TODAY! 


Egg Handling 
3 Minute Egg Washer Inc., Box 720-FS, St. Cloud, Minn. 





CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 
SOYBEAN OIL MEAL 


1122 Flour Exchange Phone: BR 6781 
MINNEAPOLIS, MINN. 
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drive to best fit your mill—either positive V-belt 
or electric motor. All welded steel construction 
and high quality bearings and parts assure long 


life and trouble-free performance. 


lt will pay you to investigate KELLY-DUPLEX 
today. Use the coupon for information on Mixers 
and other profit-producing milling equipment. 


= wl oe FREE Game 
Sho of KELLY. 
puriex Milling 25 


‘tter 
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HELP WANTED 


1 v 
cee 
s * WANTED—SALESMAN WITH OWN CAR 
for established line of mineral and other 
feed products. Michigan territory open 
For details write to: P. O. Box 5131, In- 
care 








dianapolis 18, Ind 





a » oh 4 a. 





, - — Bee accepted until Rates: 15¢ per word; minimum charge en . 
$2.25. Situations wanted, 10¢ a word; Ciaeaied eavertising ‘Fate not available YOUNG MAN FOR FEED INGREDIENT 
ihe following ~la we - $1.50 minimum. Count words of signatu sales department. Opening in Chicago area 
v in classified whether for a direct rerly or keyed 
ments must * he received by re ae office. If adv is keyed, services mini- 
of Saturday preceding date of issuc. of this office, 204 per insertion mam rate of | pe i 7 clema inch. A névencement Addreas 2944 
" nneapolis 2, nn 





of machinery. ery, products am and with large Midwest manufacturer. Prefer 
mente aw. agricultural or feed background. Oppor 








a —— SUPERINTEND- 
ent who can build an organization. An 
MACHINERY FOR SALE MACHINERY FOR SALE MACHINERY FOR SALE opportunity for a man to build himself 
+ . a future with a new feed department of 
* ant - . an established grain company Rodgers 
WHIRLAWAY AIRBLAST CAR LOADERS | FOR SALE—TEXAS CYCLONE MOLASSES | wHEN YOU ARE IN THE MARKET FOR Grain Co. Dawn, Deaf Smith County 
—J. EB. Hagan Mill Machinery, Jefferson Mixer complete with elevator, like new new or used mill machinery, electric mo- Texas. 
City, Mo Wenger Mixer Co., Sabetha, Kansas tors or any other equipment, write J. B. 
NT : ~ Hagan Mill Machinery, Jefferson City, Mo. | WANTED — EXPERIENCED FOREMAN 
FOR SALE—TWO CALIFORNIA PELLET ~— t gy tee Fey Me ns 4 a for medium-size modern feed a oan 
mills. Used molasses mixers. Wenger oe r gee aes sess coeetes —— = FAIRBANKS-MORSE DIESEL MOTOR, Dallas, Must know machinery and pro 
Mixer Co.. Sabetha, Kansas Duncannca. Pa. : ~~ model 36 A, 4%, 60 H.P.; 1,300 R.P.M.; duction. Excellent opportunity. Give com 
“~~ . “ am Gane . : electric starter and batteries; recondi- plete experience and approximate salary 
MIXER, 2 TON, USED VERY LIT- FEED MIXER—HALF TON DAVIS; MIS- tioned. Address 698, Feedstuffs, Minne- expected. All replies confidential. Address 
tle, Munson Rotary with or without motor 2) BAS ~ Si apolis 2, Minn. 2943, Feedstuffs, Minneapolis 2, Minn 
McLaughlin, Ward, 409 S80. 23rd, Jackson, -ellaneous palers eens, hangers— en 4 
. give sizes needed — wi advise. Barto 
ee Fan > BSE Grain, Independence, Mo FOR SALE—ROLLS 9x30, 9x36 CARRYING bat a Lap 8U D- 
XER, 1-TON CAPACITY, GUAR- high chills. Roller bearing interchange Desire man w some knowledge of 
ee yw Bay A 6 H.P. = ELEVATOR LEGS, SCREW CONVEYORS, able for Nordyke Marmon or Allis Chalm feed but most essential abilities are work 
tor drive. Address 8774 Feedstuffs Min- percentage feeders, chains and sprockets ers. One 9x36 Nordyke Marmon stand an This 
neapolis 2, Minn E ‘ exhaust fans. Schuchard, 1901 2nd St. N complete. Foot gear reduction 300 H.P is @ non-union plant in one of the smaller 
-_ a eainlaos Minneapolis 11, Minn. One Gump hammermill, 20”. Dealers take southwestern cities. If interested write 
ee —_ — — Pp 
notice. P. T. McGuire, 912 Humboldt giving full information. You will be con- 


NDERSON EXFELLERS, FRENCH | [73 .iNcn ALL STEEL SPROUT WAL- Parkway, Buffalo 11, N. Y tected immediately. Address 2844, Feed- 
stuffs, Minneapolis 2, Min 


“oe Presses—all models, “as is” or re- ~ 
built for specific materials, Pittock & dron Grist Mill. For sale or trade for small 
Associates, Glen Riddle, Pa stand of rolls for Oat Crimping. Hatties- | ywo NEW WILLIAMS NO. 18 ALFALFA 
burg Feed Mill, Inc., Hattiesburg, Misa. Dehydrator Milla, each equipped with a ee pet ste oo — MUST BE 
UNION SPECIAL BAG CLOSING MA- flexible couplings for direct connected amiliar with grain and soybean grading 
chines—14500-H, 805600, 80600-E, 80600-H, ty gg LS er yy v- e e drive, welded steel bed plate, 7 ft. di- and marketing, 30 to 40 years of age 
suspended units and conveyors. E. C. pore 440 RPM. 3 beari ag > a ameter Cyclone collector, 2-way sacker Town of 15,000 in north central Indiana 
Covell, 719 Murdock Rd., Baltimore 12, — ee 7 valve, 30 ft. 12 im. extra heavy straight Salary range $80 to $100 week plus other 
Md. Phone Towson 6040 rails. North East Flour Mills, North pipe. Will sell for less than new Price. benefits. Call, wire or write Acme La 
FOR SALE: SCREEN CHANGE HAMMER aa abies Sees. Sysipment Ga. © _ un: mee a Peed Mal Hele (Lin 
3 “ jrain Elevator anc Pec i elp (Li 
Millis: Jay Bee 50 H.P. Motors; Mixers; BAG CLEANERS—SEVERAL 7% H.P. AND censed and bonded in Indiana), La Porte 
Corn Shellers; Clipper Cleaners; Manlifts; ~ 4 H.P. ne —— a aw me Ind 
Elevators, Packers and Scales. If it's new chines, price ‘or imm sale. Need 
or used, write to Hughes Engineering floor space. For full particulars write: 9x18 2-Stand Barnard & Leas , = - ~ 
; ; Prod I 705 Peo: aan NUTRITIONIST WANTED — BY LARGE 
ee Wayland, Mich ieotnaneta om me, S700 wie Read, Roller for sale. Used very and expanding manufacturer of poultry 
FOR SALE—FOUR STANDS 9x30 ALLIS wings . and cattle feeds and supplements. The 
ball-bearing “B” Drive, roll feed roller | FOR SALE: USED MILLS, BRYANT AND little, $125 <a pe lle oa El gh ea le arg 
mills; ene Guubie stand 0x30 and one Bauer 60 Horsepower sizes; Gehl and ELTON SEED & MILLING co. peotienl Gapirianse Ona ms mecentatal dee 
double Ox24 Great Western shell bearing, Papec Fifty Horsepower sizes; Kelly-Du- no ogg = ss : “ “ nm 
Style “A”; one stand 10x42 Barnard & plex and Gruendler: also others, can Phone 21 Badger, Iowa = , ais ~s Rene wer —_ 
Leas Style “A,” shell bearings; one 9x24 furnish motors if desired. Prater Pulver- + . Ba one RESENRS Covenpeneees 
Great Western three-high, shell bearings; izer Company, Chicago 60, Ill. anc wi direct our research program 
two Richardson Portable Bagging Scales Excellent opportunity for the right man 
from 100 to 300 Ib.; one 4-bu. Richardson FOR SALE — PORTABLE GEHL MILI ~ gags 2933, Feedstuffs, Minneapolis 2 
Grain Scale; two No. 30 Richmond Centrif- with % ton mixer and corn sheller. Runs == 
ugal Aspirators; five Carter Disc Sepa- one or three units at same time, 1% yr. FOR SALE FEED MILL SUPERINTENDENT WANT 
rators; two Vertical and Morizontal Batch old, mounted on "45 Ford truck—will sac- 4% — . . ” = tell 
Mi 4 . 1947 Barlett Tandem Grain Trailer. 48 ed. Newly developed feed mill in New 
xers; Hammermilis; Attrition Mills; rifice % price. Call Robert Geldner, St. - 
B ats : > - h corragated steel sides. Steel floor York State requires services of peppy 
ran and Flour Packers; 5 H.P. Entoleter; Peter, Minn., Phone 48W, Box 123. " 
30 Bucket Elevators, complete; two Rich- bm - ants seme. —— tires. In- young mill superintendent to assist present 
ardson 100-lb, Soft Feed Scales; Draver | 9x24 ALLIS, STYLE “A,” DOUBLE ROLL- Gatey Sees Sapaee, Heelies Coe ee SS See ee 
Feeders; electric motors; belting; shaft- er mill, metal housing, corrugated shake - a am J "9 - amass - — aoe - 
ing; pulleys; three No. 8a Gyro-Whips; feed; Allis meal cooler 120-bu. capacity; SOUTH BEND ELEVATOR 60, 981 Se. Olive Strest oak as eed ey aa Baan 
14500 Union Special Bag Closer; Emerson Beal No. 2 degerminator; two Beal steam- South Bend, Indiana AD. ks tm The er Bs 2 a ~d 
Dockage Tester. J. E. Hagan Mill Ma- ers 11” diameter x 9 long, all steel; Moni- enekiaie = ‘aly, This a nano ae 
chinery, Jefferson City, Mo tor economy scourer, Carter disc sepa- eciainn - ie ye onl = penne A ons 
rator; Dreadnaught grinder; American 
attrition mill, 100 elevator cups, new aon SS -. 
Ernst Cereal Co., Franklin Road, Nash HELP WANTED - ¥. y Pp 
Number 2891, Feedstuffs, outlining per 


YOU CAN MINE GOLD ville ¢, Teas. Le a neem ate FR sonal history. Our employees know of this 
. advertisement. 


WANTED—-BY OHIO FEED MILL, CAR- 


WoT H A PAIR F _ - Messed load feed salesman for eastern Ohio and $10,000 PER YEAR—WE HAVE OPEN- 
| ae Western Pensylvania. Address 2893 Peed- ings for top salesmen accustomed to 

NEW and REBUILT MILLS stuffs, Minneapolis 2, Minn. earning at least $10,000 yearly, in the 

following established territories: New Eng 


Write for Prices | HELP WANTED — POSITION OPEN IN land, central Pennsylvania, Ohio, Northern 
Indiana, Mississippi, Alabama and Florida 


KRIMPER- 4 West © t feed in ft ith tech- 
The RACKER INDIANA GRAIN MACHINERY Corp. cianl yon ae Bag A gh a Pe 4 Ours is an established and growing na 
Ind. 




















































































































Indianapolis, perimental feeding, etc. Give references tional organization manufacturing and 
idi and experience. Address 2926, Feedstuffs, distributing feed products through mills, 
Grain Cri er 420 5S. M St. Minneapolis 2, Minn. hatcheries, elevators and feed stores to 
mp . sa the farmer. To the right man we wil offer 
my : : 7 : cellent weekly draw against a very 
ATTENTION FEED MILL SUPERINTEN- an excell 
dents!! Rapidly growing Northeastern for- liberal commission arrangement. A suc 
. mula feed manufacturer needs a really cessful sales background is absolutely es- 
a aggressive plant superintendent who sential. Age 30 to 40. Automobile neces- 
“knows” feed. If you are an experienced sary, Write complete details, education, 
production man with working knowledge past experience, age, telephone number to 
of machinery, with a proven ability to Address 2942, Feedstuffs, Minneapolis 2, 
handle plant personnel; it would certainly Minn. 
be to your advantage to answer this adver- 
tisement. Give us in your first letter com- 
plete resume of your experience. Your 
reply will naturally be treated in strict- SITUATIONS WANTED 
est confidence. Address 2890 Feedstuffs, pep reat cee Vv ee 
Minneapolis 2, Minn 
waa ’ OFFEK YOU 2 YEARS’ EXPERIENCE 
production. Construction, etc. Age 43. 
Present company seven years. Gen. Supt., 


SALES REPRESENTATIVES elevators, mills. Address 2925, Feedstuffs, 


Minneapolis 2, Minn. 
Complete Lame of vat Welk Known with 
HEAVY DUTY HAMMERMILLS NUTRITIONIST—20 
Open Territory in 
OHIO - NEW YORK - KENTUCKY 
Address 2619, Feedstuffs 
Minneapolis 2, Minn. 
























































ARE YOU BIG... LITTLE? 
sty $oue ont deownd tor’ | 1 A MARION MIXER — RE nel 
ROLLER CRIMPED GRAINS! Built to Give Nutritionist Wanted | | wxex vou waxr 10 nox ax mux. 


Today's road to riches is rolling grain for Years of Service <P ecods. We some good ones in Ohio, 
livestock feeding. We don’t have to tell you This is an excellent opportunity ly Tunacie. Mid-West Business Bz- 
Ind. 


that they've switched overnight from ground RAPIDS MACHINERY COMPANY for an aggressive and capable change, Plymouth, 


te roller-crimped feeds. More palatable, 5 nt jati 
rasily digested, dust-free, reduces wheezing, MARION, 1OWA man desiring an association FOR SALE—GOOD ELEVATOR AND FEED 
coughing and bloating in the feed lot. with a well established feed mill. Lecated im central Michigan on 


SIZES UP TO 14, 000 Ibs. per hour! N.Y.C. R.R. siding. All equipment and 


ony y 1 ted in he greater machinery in very good condition. Priced 
St. Louis area. You must be a right to sell, owner has other interests 
o— Lamy 4 - ge the baby Krimper- WE MANUFACTURE, SELL and college graduate with a prac- Young’s Elevator, Albion, Mich. 
racker x rolls), up te the Giants with . i F 
lexéz" rolls are being shipped daily to cager INSTALL ALL TYPES of tical knowledge of biological SMALL FEED MILL. FOR, SALE, FULLY 
. m ne to eee ° . 
Canada! ich Te MATERIAL HANDLING and power SS, A. 8 hye and mixing feed, About 5.000 oa. ft. Bor 
Don't buck the trend, get yours now! We've MAC NERY id. p space. e. ey 
culls Gl GF dure sen te tr aoe to mil ut practical feed formulation, su- c—— oe. ay, — hg 
a See Call - Wire - Write... for Estimates pervising quality control, prod- Cal. 


it up. 
“ uct development and state feed FOR SALE— OLD ESTABLISHED FEED 


FREE Booklet. sena today your request for control matters. Your salary 
complete information and prices. will be commensurate with 
ad ability. State qualifications 


‘ ause sas 2841 Southwest Bivd., Kansas City, Me. which will be treated confiden- 
MILL MACHINER (Large stock electric motors and tially. Address 2856 Feedstuffs, 


ester cee Minneapolis 2, Minn. 















































part. 
apolis 2, Minn. 








. F-8, BONNER SPRINGS, KANSAS 








- MACHINERY WANTED 
ST v ee ce crema 
WANTED TWO SUPER DUO EXPELLERS 

consider Duo or RB for other 
operation. Address 1594, Feedstuffs, Min 
neapolis 2, Minn. 











WANTED TO BUY—RICHARDSON 
bag closing machines and other 

. feed and elevator equipment. 
Mill Machinery, Jefferson 





WANTED TO BUY 


Wenger High-Molasses Pellet Mill 
or similar mill, also California or 
other make cuber from 3 to 6 tons 
per hour capacity. Might use old 
style if running condition. Advise 
fully condition and price. 
Address 2907, Feedstuffs 
Minneapolis 2, Minn. 








BABY CHICKS FOR SALE 
’ v J 
HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale prices. 


U.S. approved and pullorum passed. Mor- 
ris Hatchery, 842 Jackson 8t., Morris, Tl. 











Price Order for 
Animal Products 
Feeds Discussed 


WASHINGTON — A dollars and 
cents ceiling price regulation for ani- 
mal products feeds at the producer, 
wholesale and retail levels was dis- 
cussed recently at the first meeting 
of the animal products industry ad- 
visory committee with officials of the 
Office of Price Stabilization. 

Principal products of the industry 
include meat scraps, tankage and 
bone meal 





MR. FEED DEALER: 


We can supply you 
with 95% Sodium Fluo- 
ride for de-worming 
hogs, with directions on 
1 lb. metal top and 
bottom cans. 2 doz. 
per case at $10.80, 
freight paid on two 
cases Or more. 


VERNOST PRODUCTS 
COMPANY 
P. 0. Box 818, Hilltop Sta. 


3482 Sullivant Ave. 
Columbus 4, Ohio 


= 
Coll 
DANNEN js 


FEED INGREDIENTS 
AND GRAIN 


@ Tankage 

@ Meat Scraps 

@ Molasses 

@ Crimped Oots 
@ Crimped Barley 
@ Corn Chop 

@ Ground Grains 








he 


/ 





@ Soybeon Mea! 

@ Cottonseed Meal 
@ Linseed Meal 

@ Alfalfo Meal 

@ Brewers Grain 

@ Oct Meal Feed 
@ Mill Feeds 


DANNEN MILLS, Inc. 
GRAIN AND JOBBING DIVISION 
ST. JOSEPH, MO. 








\ 








The animal products feedingstuffs 
regulation of the Office of Price Ad- 
ministration (MPR 74) in World War 
Ii was used as a guide for the dis- 
cussion 

Representing OPS at the meeting 
were Earl C. Corey, chief, grains and 
feeds branch; Sanford C. Wise, James 
A. Carey and Clarence P. Clark of 
the branch; Julia Cooper, Mordecai 
Riegel and Arnold Winokur of the 
legal staff, and William R. Thomas, 
Jr., of the office of advisory commit- 
tees. 

Members of the committee are: J.C 
Hickerson, the Cudahy Packing Co., 
Kansas City, Kansas; John E. Thomp- 
son, Reliable Packing Co., Chicago; 
W. A. Barnette, Greenwood Packing 
Plant, Greenwood, S.C.; Fred J. Clark, 
Tobin Packing Co., Inc., Ft. Dodge, 
Iowa; R. E. Morse, Jas. F. Morse & 
Co., Boston; Martin J. Rubin, H. M 
Rubin Co., Inc., Long Island City, 
N.Y.; Myer O. Sigal, G. Bernd Co., 
Macon, Ga.; Joseph Firpo, Stockton 
Tallow Works, Stockton, Cal.; E. E 
Kurzynski, Kentucky Chemical In- 
dustries, Inc., Cincinnati, Ohio; Frank 
Jerome, California Extraction Co., 
Norwalk, Cal.; Ralph Van Hoven, 
Van Hoven Co., Inc., St. Paul, Minn 


PMA DEPUTY APPOINTED 

WASHINGTON—Gus F. Geissler, 
administrator of the Production and 
Marketing Administration, U.S. De- 
partment of Agriculture, has an- 
nounced the appointment of George 
A. Dice as deputy assistant adminis- 
trator for marketing. Mr. Dice, whose 
appointment is effective immediately, 
fills the position formerly held by 
Roy W. Lennartson, now assistant ad- 
ministrator for marketing. Mr. Dice 
has been deputy director of the PMA 
Sugar Branch, specializing in market- 
ing and distribution. First joining 
the department in 1933 on the staff of 
the Agricultural Adjustment Admin- 
istration, in 1938 he was transferred 
to the sugar agency. 








2 SALES OFFICES OPENED 
BY J. B. EHRSAM & SONS 


ENTERPRISE, KANSAS—The J 
B. Ehrsam & Sons Mfg. Co., Enter- 
prise, Kansas, manufacturer of grain 
and feed machinery, has opened sales 
offices in Chicago and Ft. Worth. 

D. M. Ehrsam, president of the 
company, said that J. R. Rosenleaf, 
former chief engineer for the com- 
pany, will be in charge at Chicago, 
where the office will be at 79 W. Mon- 
roe St., and R. K. Yancey, who has 
been chief draftsman and iater in 
charge of sales in Kansas, Oklahorna 
and northern Texas, will be in charge 
of the Ft. Worth office at 311 Dan 
Waggoner Bldg. 

The Faleide Engineering Co., Chi- 
cago, and Wendler Co., Houston, will 
continue to represent the Ehrsam 
company on a non-exclusive basis. 


J. W. HOLLIDAY RESIGNS 
FROM FULTON BAG POST 


KANSAS CITY—Joseph W. Holli- 
day, long a representative of the 
Fulton Bag & Cotton Mills in the 
Kansas City area, has announced his 
resignation to become sales manager 
of the Holliday Food Co., Kansas City. 
Mr. Holliday was a sales representa- 
tive for Fulton for 28 years. The Holli- 
day firm processes frozen foods and 
has plants in Kansas City and Van 
Buren, Ark. 





COMMERCIAL FEED SALES 
IN LOUISIANA INCREASE 


BATON ROUGE, LA.—Sales of 
commercial feeds in Louisiana in the 
year ended Aug. 31, 1950, totaled 
529,787 tons, according to a report 
issued by the State Department of 
Agriculture. This represents an in- 
crease of some 27,000 tons over the 
1948-49 sales of 502,837 tons. 

The figures are obtained from ton- 
nage reports filed by manufacturers. 
Prior to 1948-49 tonnage figures were 








based on the sale of inspection stamps 

The 1949-50 tonnage has been ex- 
ceeded in only two years. In 1944-45 
the total was 580,456 tons, and in 
1945-46 it was 538,490 tons. 

Sales in the year 1949-50 were bro- 
ken down as follows: horse and 
mule feed, 41,672 tons; ox feed, 1,720; 
dairy, 125,591; pig and hog, 3,944; 
poultry scratch grain, 27,814; poul- 
try mashes, and rations, 78,595; rab- 
bit feeds and rations, 2,572. 

Dehydrated sweet potatoes, 507; 
corn products, 74,837; mineral feeds, 
1,149; oat products, 5,352; wheat by- 
products,. 39,006; alfalfa products, 
5,534; rice bran, 19,893; rice polish, 
4,626; rice hulls and by-products, 1,- 
785; packing house by-products, 437; 
brewers and distillers products, 491; 
oil seed meals other than cottonseed 
oil meal, 6,244; cottonseed oil meal 
57,913; miscellaneous, 29,732 

ee 
Flood Disrupts 
Hay Market 
> ~e 
at Kansas City 

The hay market at Kansas City 
was completely disrupted by the re- 
cent flood, it was pointed out this 
week by the Production and Market- 
ing Administration in its weekly hay 
review. 

All hay team tracks were under 
several feet of water, and rail and 
truck transportation was suspended. 

It was noted in the report for week 
ended July 23 that some dealers were 
trying to fill a few orders by direct 
shipment from country loading points, 
but it was expected to be a week or 
10 days before the Kansas City ter- 
minal would be able to receive hay. 

Trading in baled alfalfa remained 
very slow in the Platte Valley of Ne- 
braska, with remaining. supplies of 
first cutting unsuitable for baling and 
shipping. Prices of ‘suncured alfalfa 
held about steady, with first cutting 
offered at $8@10, with $6@7 addi- 
tional for baling and trucking. No cars 
of baled alfalfa were reported out 
A few acres of first cutting crop were 
still to be harvested, and the second 
cutting in some fields had grown up 
in the first so that two crops were 
being harvested at one time. Many 
fields were badly infested with weeds. 
Two hundred and seventeen cars of 
meal left principal loading stations 
of the valley, moving to scattered 
points in Iowa, Minnesota, Wisconsin, 
Illinois, Indiana, and eastern states 
Prices of meal were at least $2@3 ton 
higher, with 17% dehydrated moving 
at $50@ 52, f.o.b. loading stations. De- 
hydrators were all on second cutting. 
Quality of meal produced was report- 
ed below normal, with a considerable 
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amount of second cutting running un- 
der 17% protein. 

In the Larned, Kansas, area, hot 
sunshiny days and a week without 
rain dried out fields. Alfalfa harvest- 
ing was getting back to near normal. 
Dehydrators were on a full time 
schedule, and baling of suncured hay 
was in progress. Hay and meal pfo- 
duction is far below average because 
of a wet season and ravages of floods 
Crop loss has been heavy. Demand 
for baled alfalfa was lacking, and 
there were no sales to test values 
Pasturage was abundant 





WANTED — Brokers, for manefactared 
feeds and grain products in Ohle, Penn- 
ay!vania, ha West Virginia, Ken- 
teucky, Maryland, Delaware, New Jersey, 
New York. 


STAR FEED & GRAIN, Inc. 


P. O. Box 445 











ABC Quality Meat Proteins 
SO% Meat & Bone Meal 
SS% Meat & Bone Meal 
60% Digester Tankage 
Special prices on trailer 
or carload shipments 


Phene Alpha. towa, 500 “Collect” 
fer eur quotations 


7, RENDERING 
> SERVICE 
—_—_—_—_———— 
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Specifide for Your Goods 
RIBOFLAVIN 
The Old Reliable! 
CALCIUM PANTOTHENATE 
9 = The Up-and-Coming! 


CHOLINE and NIACIN 
The Hard-to-Get! 
(But we've kept our old customers supplied ') 


3 ARSONIC ACID, Dv. 


The Newer, Lower-Cost 
Growth Stimulant! 
All from 


Specifide, Inc. | 
sts for the Feed Trade“ 
P. 0. Box 5305, INDIANAPOLIS, IND. 


| Ow list of customers and friends is grow- 
ing! You too, can profit by joining them! § 








LACTO-VITA 


VITRATE 


me) a a Be 


Devold’s Pure Cod Liver Oil— 
Veterinary Grade 


Devold’s Cod Liver Oil— 
With Vitamins edded 
Dry De—Dry D; 


Brewer's 
Yeast 


Dried 
Milk 
Products 


ORVILLE CARSON 
General Maneser 


NO ORDER TOO LARGE — 


JOHN E. AUSTIN 
Generel Seles Manage: 


NONE TOO SMALL 


LACTO-VEE PRODUCTS COMPANY 


DAYTON 2, OHIO 
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Importers and Wholesalers 
of .. Canadian Screenings 


Superior FeeD COMPANY 


Board of Trade Duluth 2, Minn, 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 














PACAL HAMMERS LAST LONGER 


Made of special alloy steel, to 
specification, Pacal Hammers 
last longer. No finer hammers 
are made. Write for prices. 


PAPER-CALMENSON AND CO. pat. 
St. Paul 8, Minnesota Pend. 








Business Is a Machine 





(Continued from page 12) 
pioneering, of spreading the gospel 
of good feeding; the oil of looking 
for new business. 

As with a machine, you can’t skip 
any parts and expect the machine 
to operate smoothly. If you skip some 
of the vital elements of business op- 
eration and promotion, that business 
will not operate smoothly or at high- 
est efficiency. 

There are some businessmen who 
think that once their business is es- 
tablished, they need not advertise 
very much or do regular sales promo- 
tion. Suddenly, they find that their 
business begins to slip because of lack 
of such business oil. Likewise, the 
feed dealer who does not pay close 
attention to the amount of money out- 
standing on his books, may wake up 
some morning to discover that he 





An Important Message 
~ To All Firms Having 
a Bag Closing Operation 





GREAT DEAL OF MONEY is invested 
in your plant. To justify that in- 
vestment, your equipment, raw ma- 
terials and labor must be coordinated 
to produce a finished, profit-earning 
product. 
If one link in your production-chain 
breaks down, and the entire operation 
comes to a halt—you lose money. 
A bag closing machine is only one 
link at the end of your production 
line. We consider ita mostim- 
portant link . . . as vital to 
the daily success of your 
plant’s operation as any 


other link in the chain. 


We have built into our Bagpakers® 
extra margins of precision and strength 
to reduce the risk of breakdowns to as 
near the vanishing point as possible. 
Welded steel construction, heavy- 
duty working parts, precision sewing 
units— plus the extra insurance of 
expert service by Bagpak engineers— 
all these have been added in full 
measure to provide trouble-free bag 


«= cClosing...to help you assure a 


full and generous return on 
your capital investment, month 
after month, year after year. 


—y 
ae ~t 


Full details and specifications on the better Bagpaker will be sent 
to you on request. Ask for brochure 260 F 


International Paper Company 
BAGPAK 


BRANCH OFFICES, Affonta + Baltimore + Boxter Springs. Kansas * Boston * Chicago - Cleveland « Denver « los Angeles + New Or 


IN CANADA+s The Continental Paper Products, lid.. Montreal, Ottowo. 


leans - Philadelphia * Pittsburgh - St. Louis - San Froncisco. 





has a big collection problem on his 
hands. 


The feed dealer or farmer who 
does not oil a machine properly, seon 
finds that corrosion and rust have 
made a repair job imperative before 
the machine will function properly 
again. The same is true of business. 
If the dealer does not take care of 
his advertising, display and other 
merchandising regularly, he will find 
that he may have to begin from 
scratch again, winning new custom- 
ers, bringing beck the old ones. 

Key Spots, 

Every machine has certain key 
spots which need oil and grease. The 
man who cares for that machine has 
a chart from the manufacturer which 
shows just where those spots are, how 
much oil and grease should be used 
and how often. 

Likewise, in every business, there 
are certain vital spots which need 
the oil and grease of good manage- 
ment and care if they are to func- 
tion properly. 

Unfortunately, there are no manu- 
facturers’ charts to show dealers 
where those vital spots are. They 
must determine those .spots them- 
selves and figure out how much oil 
and grease are needed and how often. 

It can be done, however. The wise 
dealer will sit down and make a list 
of -the vital points of his store and 
mill, list those which are likely to 
deteriorate without oil and grease in 
a short time, and those which need 
only periodic oil and grease. If this 
is done, the dealer has his own ehart, 
closely related to his own business. 

With such a chart the dealer’s busi- 
ness machine is not likely to break 
down so easily. The chances are that 
it will function efficiently and make 
more profit. 

The next time you see or use any 
of the machines in your store and mill, 
ask yourself if your business machine 
needs some oil and grease, too. 


REMODELING COMPLETED 
AT WINTERSCHEIDT FIRM 


SENECA, KANSAS—The Winter- 
scheidt Grain & Feed Co., Seneca, re- 
cently completed remodeling and ex- 
pansion of its formula feed plant here, 
Elmer Winterscheidt, president of the 
company, has announced. 

The capacity of the plant now is 
360 tons a day and it has the “push- 
button” system of handling ingredi- 
ents stored in bulk. The various items 
in the formula are transferred out 
of bulk storage bins to a mixing bin 
through a central control panel. The 
ingredients are weighed automatically 
in the transfer. 

The company has 65,000 bu. grain 
storage capacity and 10,000 sq. ft. 
warehouse space. 

The newly reconstructed mill marks 
a high point in the growth of the feed 
manufacturing firm which was estab- 
lished in 1938 with a capacity of 5 
tons a day. The firm now makes a 
line of 35 feeds. Associated with Mr 
Winterscheidt in the milling business 
are his wife and two sons, Kenneth 
and Gerald. 


MOLASSES 
Feeds of all Kinds 


Split cars mixed with any kind mate- 
want. 














Mixed aniformly. 
Dehy- 


40th year in FEED business 
OQ. W. Rechsteiner, Pres. 


FREMONT MOLASSES 
FEED CO. 


Fremont, Nebraska 
Phones: 1287, 1238 and 2315 
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THE FEED MARKETS 
* . * * 
Demand — Supply — Trends — Prices 








Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. : 


supply good; 17% dehydrated §7¢ 
13% suncured $60@53, No. 2 sun 
all sacked, Boston 
Demand slow; supply light; 
hydrated $68. 

Cincinnati: Demand fair; 
supply tight; dehydrated, 
units vitamin A $72@73 

Indianapolis: Demand only (fair 
firm to higher; supply light: no 
meal available; dehydrated 17% 

Ft. Worth: Demand good; supply 
dehydrated, 100,000 A 17% $70@71, 
ered TCP. 

Memphis: Demand fair; trend stronger 
supply limited; dehydrated, 7% protein 
guaranteed 100,000 units vitamin A $66.30 

Kansas City: Although supplies were stil! 
extremely scarce in the Kansas City mar 
5 ket, the tightness was tempered somewhat 

New Orleans: Demand light; trend steady; by better offerings out of Nebraska: Kan 
supply adequate; 17% dehydrated guaran sas offerings are very light as much of 
teed vitamin A $6£@70, non-guaranteed $63 the remainder of the second cutting is low 
w65; 16% $59@61; 13% $54@67. in protein and is being held back to blend 
western No. 1 alfalfa $45; straw $19@20 with the third cutting when available; de 

Portland: Lemand good; trend higher; mand is good; 17% dehydrated alfalfa mea! 
supply ample 15% suncured $46, f.0.b with 100,000 units of vitamin A guar 
Idahe: Washington dehydrated $66, deliv- anteed on arrival 360@62.50 sacked, Kan 
ered: California dehydrated $55, f.0.b. Cali- sas City; suncured offerings light, demand 
only fair; No. 1 fine ground $49 sacked 
Kansas "City No. 1 % in. $46, and No 
in $43.50 sacked, Kansas City. 

Los Angeles: Demand good; trend firmer 
on dehydrated, steady on suncured; supply 
sample; 17% dehydrated $58@59; 15% sun 
cured $48.50@50.50 


ALFALFA PELLETS 


Buffalo: Demand quiet; trend steady to 
higher supply of old crop scarce, new 
crop plentiful; poultry, suncured $62, nom 


steady; 
@71.50 


ALFALFA MEAL 

St. Leais: Demand good; supply very 
tight dehydrated 17% $66.70 100,000 A, 
St. Louis: western suncured leaf $60.70, St 
Louis 

Milwaukee: Demand 
dehydrated 
$656 @ 66 20% 


supply light; trend higher 
100,000 A 17%, 100,000 


160,000 A 


good 
17% with 
with 


western 
guarantee 
guarantee $70@71 

Seattle: Demand steady; supply fair on 
dehydrated; 15% fine grind suncured $53 
August-September; 17% pro 
unit dehydrated $65 


trend 
suncured 


tor arlot Gaarce 
mn, ¢ ots * 

tein and 106,000 A deliv 
ton, carlots, prompt 
Chicage: Demand good; 

7 with 100,000 units vitamin A guaran- 

$65@67.50 ton sacked; 20 % with 

A $70@72.50 13% suncured and 


supply scarce; 


no quotations 


fornia 

Minneapolis: A wider range of quotations 
was encountered this week, with offerings Ne 
still limited but demand somewhat re 
duced. Some dehydrators are still out of 
the market. Quotations 17% dehydrated, 
100,000 units of vitamin A guaranteed, $62 


papers, with burlaps quoted $2 ton 


Demand good; supply light; de- 
hydrated, 17% $69.75; suncured, 13% $59.70. 
Buffalo: Demand fair; trend higher to 


ALFALFA MEAL 


e Processed Correctly 


e Warehoused Properly 


to Retain All of Nature’s 
Full Bounty of Vitamin A 
Packed in either 50-Ib. papers or 100-lb. 10-oz. burlap bags 


Write Phone Wire 


LANDBY DEHYDRATING CO. 


A. J. Landby, Mgr. Plant at 
Phone Warroad, Minn. Swift, Minn. 





Invest. . Protect .. Anticipate 


Hedge and Insure Against Losses 
Use Modern Millfeed Merchandising Methods 


Millfeed Futures 


Kansas City Board of Trade—the ONLY o —— 


Millfeed Futures Market in the World ] RAIGHT LINE 
FLOUR MILLS—Protect Flour Sales. Hf fnom 
FEED MANUFACTURERS—Protect Inven- i reooucee 
i we 
6 iN 


tories and Anticipate Needs. 


FEED DEALERS— Invest, Protect and An- 
ticipate. 


TRADERS—Invest. 


Fhe KANSAS CITY 


Write, Wire or Telephone any Member: 
‘BOARD of TRADE 


The Kansas City Board of Trade 


KANSAS CITY, MISSOURI 





dehydrated. guaranteed vitamin 
both Boston basis 
limited, with 


inal; dairy 
A $71.75, nominal 

Minneapolis: Offerings are 
some producers out of the market. Quota 
tions 17% dehydrated, 100,000 units of 
vitamin A guaranteed $70, August delivery 


BARLEY FEED 


New Orleans: Demand fair; trend higher; 
supply Mmited; $65.50 on pulverized 

San Francisco: Demand good; supply am 
ple; standard rolled $75 

Milwaukee: Demand fair; supply fair on 
needles, ample on pulverized; needles $1.38 

pulverized, white $59, feed $50 

Seattle: Demand fair; supply good; whole 
$74. ground $77. rolled $77, all a ton, ex 
warehouse 

Ogden: $54@58 


normal rolled 


trend higher 
ground $75 
supply improved 


wt 
Portland: Demand good 
ample; rolled $77 


Demand fair 


supply 
Boston: 


8 
Philadelphia: Demand dull; supply fair 
pulverized $62, nominal 
Indianapolis: Demand Nght 
ward supply ample whole 
sacked; crimped barley $78 
Chicago: Demand moderate 
$ ton, sacked 
Baltimore: Demand 
ght; $61 ton, sacked 
BLOOD FLOUR 


slow 


trend up 
barley $67 


supply light 


moderate supply 


Louisville: Demand trend steady 
upply ample; $125 ton 
New Orleans: Demand slow 
supply adequate; $115@120, local origin 
New York: Demand poor trend lower 
upply ample; timothy No. 1 $36@37, No. 2 
8@32, No. 3 $24@25 


BLOOD MEAL 


supply fair $11 
plants 
trend 


trend steady 


Demand slow 
local packing 
Demand slow 

$125 ton 
San Francisco: Demand fair; supply am 
ple $5.75 a unit of ammonia screened 

bloot 5 a unit of ammonia 

New Orleans: Demand slow; trend steady 
supply adequate; $115@120, local origin 


BONE MEAL 


trend easy; sup 


stead) 


Louisville: Demand slow 
ply normal; $65 ton 

Portland: Demand 
supply ample; $140 

Atlanta: Demand fair 
ply ample; $70, ex-vessel, Gulf porta 

Los Angeles: Demand good; trend 
supply adequate; $7 a unit of ammonia 

New Orleans: Demand good; trend steady 
supply ample; $é68@70, f.0.b. Guif 

San Francisco: Demand good; supply fair 


BONE MEAL (STEAMED) 
Chicage: Demand good supply fair 
$82.50@85 ton, sacked 
Louisville: Demand fair 
normal; $80@85 ton 
Demand fair supply ade 


good; trend steady 


trend steady; sup 


firm 


$6 


trend steady 


good; supply plentiful 


Demand fair; trend 
$38 
Demand slow trend 
supply ample $80@ 82.50 Buffalo 
Cincinnati: Demand good; trend strong 
ippiy tight; $90 ton, sacked, f.o0.b Cin 
net 
Indianapolis: 
unchanged 


firm; sup 


steady 


trend steady 
plentiful 


Demand light 
supply none too 

Demand dull supply ade 
fine $4.50. granulated $5, f.o.b 


Demand good; trend steady 


domestic $82 
: Demand good 
limited; imported $68 
Francisco: Demand good 
$75 


trend steady 


supply 


BREWERS’ DRIED GRAINS 


Milwaukee: Demand good; supply scarce 
$46, 24% $47, 26% $48 
Louisville: Demand slow 
upply normal; $51.50 ton 
St. Louis: Demand and 
8.50, bulk 
Boston: 


trend stronger 


supply good 


Demand fair supply ample 

1 

Buffalo: Demand steady trend steady; 

ipply adequate; 244% 50@53, 26% $504 
both Boston 

Philadelphia: slow 

$55 . 


Demand supply fair 


Cincinnati: Demand fair ond sharply 
gher; supply adequate; $51 2 
Ft. Werth: Demand fair; supply limited 
$55.45 July-August delivered Ft 
Wort 
New Orleans: Demand fair 
! adequate; $56@58.50 


trend steady 
San I supply ade 


Demand fair supply light 


ton, sacked 
BREWERS DRIED YEAST 


Chicago: Demand better supply ace 
quate S%¢ Ib. in carlots; 9%@10¢ Le.) 
Milwaukee: Demand heavy; supply scarce 
Ib., carlots 
Louis: Demand very good 
lb. in cariots, St. Louis 
Louisville: Demand slow trend easy 
supply normal; $165 ton 
Cincinnati: 84 ¢ Ib. in carlots 
New York: 8%¢ Ib. in carlots 
New Orleans: 84 ¢ Ib. In carfote 
Pittsburgh: 8\4¢ Ib. in carlots 
Boston: 84%¢ Ib. in carlots 
San Francisco: Demand fair 
juate T%é Ib 
BUTTERMILK-CONDENSED 
Demand better supply 
25@4.50 cwt in carlots 
San Francisco: Demand fair; supply good 
5.35 cwt 
Los Angeles: Demand steady 
supply ample; $5.45 ewt. in barrel« 
100-lb. kegs 


supply fair 


supply 


plent 


trend firm 
$5.95 











Minneapolis: Market steady 
supply ample; $5 cw 

Ind lis: Demand normal 
changed; supply sufficient 
$5.65, im barrels $4.90. 
9s * Demand slow; supply fair 


demand fair 


trend un 
100-1tb bax 


Baffalo: Demand good; trend 
supply sufficient; 6¢@6%¢. 
c en: Supply average; 


steady 
$5.50, 100-ib 
drum. 
Louisville: 
supply ample 


Demand fair; trend stead) 


$5.75 


CALCITE CRYSTALS AND FLOUR 


Limecrest, NJ: $8.50, 
flour $5.75 
New York: Demand 
als $11.84, flour $9.09 
Demand steady; supply 
49, four $9.74 
Demand steady; 
erystals $13.92, flour $11.17 
Bost Demand steady 
flour $10.12 


Crystals carlots 


steady supply an 


ample 


supply ample 


supply ample 


crystals $12 87, 
CALCIUM CARBONATE 


Les Angeles: 
supply ample 
12 


Demand good 


trend firm 
meal $9.73, grits ; 


$10.73@ 


mneapolis: Prices depend on potency of 
mix; KI .6 and 25-Ib, Mn8O, 100-Ib. lots 
$15, plain calcium §9 ton; .6 KI $12.60 
‘ertiand: Demand good; supply ample 
trend unchanged; $14 
Seatt Demand steady supply good 
$12 ton, ex-warehouse, truck lots. 
New Orleans: Demand good; supply ar 
ple; trend steady; $9@9.25, Louisiana origi 


CHARCOAL 


Chicago: Demand fair 
poultry charcoal $80 ton 
ortiand: Demand good 
supply limited; $100 
ton: Demand and supply 
Kansas City: Demand and 
$50@60, f.0.b. plant, sacked 
grade and bag size 
Les Angeles: Demand fair 
supply ample; $60 
New Orleans: Demand fair; trend stead 
supply limited; 40-Ilb. oak charcoal $1.8 
50-Ib. bags poultry charcoal $2 
San Francisco: Demand steady 
ample $59.50 


COCONUT MEAL 


Seattle: Demand strong: supply tight 
$62, Tacoma, carlots, October shipment 
no offerings for August-September 

dad: Demand good; trend 
supply limited $6 ex-dock West 
none available at Portland-Seattle 

San Francisco: Demand good; supply fal: 


supply scarce 


trend stead 

light; $81 
supply good 
depending ' 


trend steady 


supp 


higher 
Coast 


Les Angeles: Demand good; trend fair 
steady supply $70@71 
Bayonne, NJ. protein 
tracted meal § bulk basis 
$i ton buyer's $6.50 ton 
reconditioned bags 


COD LIVER OIL (FORTIFIED) 


ample 


solvent ex 
sacked 


seller's 


Demand good supply 
A Silé ib 300 BD, 2.2 
A 27%¢ 
300 ICU, 1,500 
A 29% @30%¢ 

600 ICU, 1,500 
32@33¢; 600 


0 


COLLOIDAL PHOSPHATE 
Chicago: $22, cariots. 
Kansas City: $21, carlote 
St. Louis: $20.50, cariots 
Des Moines: $22, carlote 
Philadelphia: $21, carlots 
CONDENSED FISH SOLUBLES 
Boston: 
tank cars 4%¢ Ib 
CORN GERM MEAL 
New Orleans: Demand light; trend stead 
iple 2.20 
ilie: Demand slow 
normal; $56 ton 
Louis: Demand 
fair; $48 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $7 less) 
Minneapolis: Feed $60.15, meal $86.1 
Feed $66.54, meal $92.54 
Feed $64.99. meal 
6 meal 


good be 


drums 5%¢ 


Demand suppl 


very supply 


5 meal 
Feed $61.28 
Denver: Feed $63.03, meal 
Ft. Worth: Feed $61.69, meal $87.69 
Indianapolis: Feed $59.02, meal $85.0 
Kansas City: Feed $55, meal $81 
Louisville: Feed $60.46. meal $86.4¢ 
New Orleans: Feed $63.05, meal $89.0 
. ‘ Feed $64.06, meal $90.06 
7 : Feed $63.45, meal $89.45 
Philadelphia: Feed $65.65, meal $89.6 
Pittsburgh: Feed $61.69, meal $87.69 
St. Lowis: Feed $55, meal $81 
COTTONSEED OIL MEAL 
Seattle: Demand fair; supply very 
$90.50 ton, delivered rail, domestic x 
no new crop offering® 
Demand fair; supply light; tor 
$84.25, 
Louisville: 
supply ample; 
New 0 
trend steady 
Wichita: Demand slow; supply 
41% $88. 
San Francisco: 
$76.60. 
Ogden: Supply normal; 41% $38@93 
Demand good trend steady 
new crop September 143% 
California 
Demand light 


Demand slow trend easy 
$82 ton 

Demand light; supply ar 
41% $91.75@92.50 
sufficient 


Demand good; supply fair 


supply adequate 
Baf Demand fair trend steady 
supply sufficient; 41% $87@89, basis Boston 
Philadelphia: Demand slow: supply good 
$85 





8O8 KIVETT 











ROBERT N. KIVETT & CO. 
EXPERIENCED BROKERS OF FEED INGREDIENTS 


Phone —Baltimore 3175 
—_—Dwight Building Kansas City, eis sl 


LARRY SCHWENK 
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Cincinnati: Demand poor; trend steady Atlante: Demand slow; trend steady Minneapolis: Market steady; demand fair slightly; supply limited; white or yellew 
supply adequate; $82@83 supply limited; $67.50, f.0.b. Florida ports supt ample $6@6.25 cwt $698@70 
Atlanta: Demand r steady Leos Angeles: Demand strong; trend firm : Demand fair; trend stronge: 
supply limited; 41% ’ ‘ Georgia | supply limited; $56.10, packed in paper FISH MEAL $63.50 ton 
milis, $71.50, f.0.b. Mississippi mill $60.10 in burlap Milwaukee: Demand fair; supply ample Heston: Demand good; supply irregular 
I is: Demand and supply fair Bosto Withdrawn because of scarcity ‘ 5 6 
trend firmer; 41% $87 of supply Demand slow; supply tight; «pot : Demand fair; trend higher; sup 
Ft. Wort Demand slow supply San Francisco: Demand good supply ring meal $2.40 a unit; no new crop searce; yellow $68@70, white $67@69.60 
ample; carlots, 41@% %s§72@ f.o.b. ¢ I fair; $53.15 °o ring ri cke Boston 
seed mills, north and central Texas, pro Demand slow; supply fair; 60% Cincinnati: Demand fatr trend steady 
$68@66, October-November-December ) DRIED BUTTERMILK rot 125 ton, sacked, f.0.b. New Eng supply adequate; $64 @ 64.50 
ment Milwaukee: Demand good; supply scarce ein nominally $120 ton, f.0.t Indianapolis: Demand fair; trend higher 
Memphis: Demand poor end r $12 cwt pat ast herring meal 73% protein to steady; supply ample; $70 ton, delivered 
plentiful; prime protel 7 Louisville: Demand fatr trend steady protein, f.0.b. Seattle Indianapolis, including state tage and used 
Kansas City: Dems fair to “ f supply ample; $250 
ferings improving the : . Ft. Worth: Demand poor; supply mited 
crop now being o r Pp Meal and nearby production $1 f.o.t 
ment at $65 @66, f« é oin 3 Ft. Worth 
phis steady at $73.50 — Indianapolis: Demand fairly good 
ae ee en cy ede steady; supply average; $12.25 cwt 
supp dec e 7 
: ; . . - Baftale: i and supply geod; tren u am ple 6% meal $2.15@2.25 a unit a $70. f rnia 
A AND D FEEDING OIL steady 11% ie ‘ prote West Coast; 60% meal $2 a | Demat good; $7 
Milwaukee: Demand fair; supply fair on Minneapolis: Market steady to strong unit, East Coast @72.50 
feed oil, ample on concentrates; 100 D $2 supply limited; demand fair $10.75@ Ogden Supply average $2.20 a unit Baffale: lemand ret eady; sup 
concentrated vitamin oil, 300 D A 33%¢ ewt f ast; 65% $163@166. ply adequate 7 t * Buffal 
1.500 A 35%¢; 300 D, 2,2 Be t Demand and supply fair 1lk&@ Portland Demand good trend steady bul ‘ 3@é stor 
Demand and supply fai 600 ¢ st ted; Alaska herring $2.35 a unit Philadelphia: | nd v supply fair 
Ib. 300 50 A 291 Ogden: Supply average; $6.50, 100-Ib. bag f Vancouver California sardine $2.5 $73 
Los Angeles: Demand fair; trend steady unit ». California Minneapolis: Price ed $4.50 in the 
supply very limited; $11 cwt Boston Demand good supply fairly past week as offerings were restricted by 
New Orleans: Demand fair; trend steady igt $ p ize plant shutdowns Juotation 6% $66.60 
supply limited; 11@i2¢ Ib Buffalo Demand good trend steady Prompt, bulk, Minneapolis + $1 higher 
Wichita: Demand slow supply ample su ample $i2 0@125. Boston 
$10.50 ewt Atlanta: Demand slow; trend stronger 7 : Demand impr supply Ught 
Chicago: remand ¢ ! supply ample t ‘ e: 60 siz f.o.b. south 4% protein $66.25 ton, sacked: 34% $66.2 
$11.25@11.50 ecwt., in cariots tlant port Milwaukee Demand and supply fair 
D ACTIVATED ANIMAL STEROL, av . : Demand fair trend wun 14% S$65@66, 36% s04@6 
POWDERED DRIED CITRUS PULP Ang ample: 65% $170 Seattle: Demand fair: supply good; $84.60 
New York: Demand good trend wun +: Demand slow trend teady Demand fair; supply scarce for ‘ delivered all August shipment 
changed; supply sufficient 600 ICU p adequate; $53@59, basie New York r ’ i Y , African origin $125 Louisville: Demand fair; trend easy; sup 
gm 11@12.6¢ ib f.o.t > points pur f.o.b ous first w August ply ample $63 tor 
house; 3,000 ICU a2 : Demand fair supply ample pment i scrap $120, fob, Pt rt. Worth Demand 
Kansas City: Deman moderate tr trend strong; pulp $45, meal $3 f.o.t thur 
steady; 12.6¢ tb Fiorida milis Angeles Demand good trend very 
New Orleans: Demand good; trend steady ir pply searece; $2.26 a unit of protein 
DEFLUORINATED PHOSPHATE supply limited $44@45, fot shipping and mark-up, equivalent to $2.3 
Wales, Tenn.: $62.76 points : 1 of protein 
" cisco: Deman< nd supply fair 
— Fran I nd and I HAY 
Demand strong; trend firr Louisville: Demand slow; trend steady 
supply ad orange pulp $4 bulk 1 mple; timothy hay, No. 1 $30, No. 2 
preducers’ plants Ss; mixed hay, timothy and clover, No. 1 
DISTILLERS’ DRIED GRAINS . N $30; local alfalfa, $26 and $24 
New York: Demand frn trend steady DRIED SKIM MILK estern No. 1 alfalfa $45; straw $§19@20 
supply limited; solubles $78, sacked: light Portiand: Demand good; trend steady New Orleans: Demand slow; trend steady Kansas Ci Omaha .- Dalia 
grains $64 supply limited; $12.70 sup arc No. 1 timothy and clover 
Milwaukee: Demand good: svp ! t Seattle: Demand fair; supply good; $1 7) od alfalfa $48@650, prairie $30 
swt., @x-warehouse, lL.c.l 
Hiwaukee: Demand good; supply scarce , nd good supply scarce 


50 cwt yrairie o alfalfa $34@36 

Louisville: Demand fair trend stea ' $3 ALFALFA PRODUCTS 
supply ample; $245 ton Maden: Supply average; excellent second 

New Orleans: Demand good; trend ste« ' being harvested In many areas; $1.25 FRED | Al 1x 


bo 
Philadelphia: Demand »« pply very supply limited; $12@12.15 ale; $20@24 ton, baled, in barn 
light; $66 San Francisco: Demand good; supp! Reston: Demand light; supply fair; No, 2 
Cincinnati: Demand falr trend steady . imothy $ p40 . 
supply somew? lir < sé t Market easier; demand fair; : Demand steady; supply improved 
@ 63 fair 1.50 ecwt baled Ife $3 lelivered truck lots 
Chicago: Demand light; supply s ‘ v rn ngton common points for U.S Cc 
$12@12.50 wt., in carlots N ” green ALFALFA OMPANY 
Boston Demand good supply fai Buffalo Demand fair; steady 
eu good; $22@23, basis Erie County 204 S. 17th St. Omaha, Neb. 
ATlantic 7171 


. n of 
ton Louisville: Demand fair; trend stronger bags: ground corn §79 
b ample; $140 ton Memphis Demand fair trend lower 
New Orleans: Demand fair; trend steady supply ample; white $60, yellow $66.30 
6 Py ; 


j amy > $120.60@130 ‘sf i 
San Francisco Demand fair supply LINSEED MEAL 


‘ a unit of protein Leen ] rod trend higher 
eapolis: Market steady: demand fair } tern sacked; 36% 








12%¢ Ib 
Portland: Demand fa trer unchange Boffalo: Demand and trend stea points 
supply ample; solubles 1 ply vod; 12@12%¢ Philadelphia: Demand dull: supply very 
Louisville: Demand strong ' Philadelphia: Demand du! suppl t g? timothy and clover $29@34 
trend strong; all at ce cht ton $12.50 Worth: Demand good; supply scarce 
dark $61 ton, solubles ) Los Angeles: Demand good; sup; N alfalfa, plentiful for No 
New Orleans: Demand yw; trer steac $12 cwet mited f prairie; carlots, baled No 


supply light; $66@67 DRIED WHEY { ‘8, No. 2 Oklahoma-Texas w ” 
San Francisco: Deman i pply ' Ogden: Supply average; $7.50, 1 > bag i@4 ts, nominal, prairie N : $2 Mister Alfalfa 

ple; solubles $82 Portland: Demand coo tr 1 ote grass No. 2 $30@34, delivered 
> supply ample $e TCI ‘ me | 

DRIED BEET PULP Boston: [Demand 1 sup { Los Angeles: Demand good; trend steady That ‘ My No e 
Milwaukee: Demand good PP r ‘ ample baled alfalfa, U.8 
85 1 $ $s; U.S. No, 2 leafy $35.50@37 
Ss. N green $33.60@34.50; U.8. No, 2 











6ue lb upT 
Baffalo: Demand firm; trend stea > 
Demand steady ‘ ly tight ply ample; 6% @6 %¢ 
ex-warehouse, truck nor Demand steady 
supplies not a able 7.6 ex- warehouse HOMINY FEED 
New Orleans: Demand fair: tre eady : Demand ¢ 1 ppl Chicago Demand good; supply light 
supply scarce $60@¢ sea racth cient $6.50 ecwt. in ca t sé tor ec 
over, few quotations :t Demand slow; sup; f Seattle er d fair; supply ample; bur 
Ogden: Supply norma $4 é $6.5 ap bag ry ‘ bags 868, both de 
Portland: Demand good; t i ac t. Demand gx supply " ered Seattle 
ts, $6.50 « acked New Orleans: nand fair; trend down 
' ered Ft. Worth or any T point 
ton lots out of wareh< Ww 


K. City: Demand fair rep steady 
McGEHEE Co. supply amples 8050 cwt.. tectined, Let ati Dehrydrated ALFALFA MEAL "ie. 


sad Equipmes! cwt higher 
fer over 30 Feed Products Lee Angeles: Demand qesé; trend Grm From the Fertile Red River Valley of Minnesota 


supply ample; $6.75 cwt " 
Louisville: Demand fair; trend steady Write - Phone ~- Wire 


“ow Gcienue! Demand slow; tread ot RED RIVER ALFALFA CO. 


New Orleans: i stead 


supply ample; $6.50@6.75 Ph 61 Cc 5 ston, Minn. 








none available quate carl 














San Francisco: Demand steady supp 
good; $7 cwt 


FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


From &very Grain. Producing Area in United States 


ONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 


New York St. Louis Nashville Fort Worth Galveston Vancouver, B.C. Kansas City Omaha Portland 
Chicago Omaha Enid Buffalo Portland Winnipeg * St. Louis Toledo Galveston 


Kansas City Columbus Minneapolis Peoria San Francisco Los Angeles Chicago Columbus Enid 
Fort Worth Minneapolis 





KANSAS CITY, MO 

















ne ee ee 
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etent; 36% $75.33. July-August; $76.83, Sep 
tember-December, delivered Ft. Worth 
New Orleans: trend stead 
supply ample; 36% 
Wichita: 
34% $78. 
San Francisco: Demand good 
78 


Demand good 
$75 @75.25 


Demand fair supply ample 
supply fa 


Cincinnati: Demand fair; trend 
supply adequate 14% old € 3 
Indianapolis: Demand 
supply ample; 36% $72 
Kansas City: Demand 
fair; market stronger 4 
Minneapolis, 36% $54 bulk, Minneap 
Los Angeles: Demand good, trend 
supply ample; $71@72 


MALT SPROUTS 

Boston: Demand poor 
nominal . 

© hicago: Demand t 
$39.560@40.50 ton, sacked 

St. Louis: lDemar 
$45, sacked 

New Orleans: Demar 
supply light; $41@43 





LIVER & FEEDING OLS 
poveu 


Warehouse Stocks Available for Immediate 


Delivery 
MINNEAPOLIS, MINN. 
CONTACT: 
THOMPSON - HAYWARD CHEMICAL CO. 
909 Second St., South 
Phone: MAin 5394 Minneapolis, 
MADISON, WISCONSIN 
contact: HM. I. “DUSTY” RODE 
Rode Feed Service 
522 Grain Exch. Bidg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 
AKRON, OHIO DAYTON, OHIO 
contact: C. C. WELCH 
435 Brevoort Road Columbus, Ohie 
Phone: Ladlow 1077 
DES MOINES, IOWA 
CONTACT 
THOMPSON - HAYWARD CHEMICAL CO. 
Des Moines, Iowa Phone: 3815" 
PHILADELPHIA, P 
contact: SEA BOARD SUPPLY co. 
35th & Grays Ferry Ave. 
Philadelphia, Pa. 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 9, MASS. 


Minn. 











ple 
Seattle ver slow 
5 a t 


mostly in small lots for nearby shipment. 
Quotations July 26: bran $49@49.75, shorts 
$60@60.75, sacked, Kansas City. 
Ft. Worth: Demand fair; supply suffi 
clent carlotsa, prompt, wheat bran $60 
gray shorts $71, delivered TCP; $4@5 lower 
mn bran and $3 off on shorts compared 
with a week previous. 
Chicago: Milifeeds slumped badly in the 
hicago area this week as southwestern 
sate; meat and bone, 50% $95@105 sacked lls regained almost a normal production 
~b. or delivered Ft. Worth schedule and transportation facilities also 
hansus City: Most packers out of the returned to a normal Status. Prices slipped 
1+ Kansas City, or supplying fron $4@5.60 ton, with demand slowing some 
yint 5¢ 1 and bone scrap vhat for all millifeeds. Quotations July 25 
City an $55.25@56, standard midds. $64@65, 
mproved; supply am ir mid $67@68, red dog $69@70 
st. L Demand good on bulk, fair 
supply very tight n sacked; supply ample; bran $53.50@54, 
Lel rts $64.50@65, spot delivered St. Louis 
bot witching limits 
ouisville: Demand and supply fair; trend 
bran $60.50, mixed feed $66, shorts 


MEAT SCRAPS 


Buffalo: Demand and trend steady; su; 
ply am 99@101, bulk, Buffalo 
Louisville: Demand slow trend easy 
supply ample $100@103. 
New Orleans: Demand fair 
supply limited 46% $91.50 
san Wwe isco: Demand 
arce a unit of protein 
Ft. Worth: Demand fair; supply ade 


trend firm 


good suppl 


7 wear snd Demand 


producer's plant 
Seattle, carlots, 

a es extremely short 
“Chicago: Demand fair supply eénques e r ger 
1 $100@105 ton, bulk 56% $11 


n unit 


supply better; 
standard midds 
red dog $71 


Demand good 
bran $59@61, 
flour midds. $70@72 


Buffalo: 
remand fair 7 r tandard 
55 $95 @98.5 t 70 


MILLET New York: Demand slow; trend lower 
I bran $64@66.25, standard 

Demand light supply ver $73.50@74.50 
ations on hog, country ru Orleans: Demand good; 
ne settle supply adequate; bran $60 

Demand siow; trend firm $¢ ), wheat midds. $69.55 

5.40 on Early Fortune Seattle: Demand very heavy; supply ex 
62.50, August; middlings $5 a ton 
prices only; no supplies 


trend un- 
Early Fortu shorts 
New Orleans 
UPI scarce 

MILLFEED nominal 
ined shar; 

Supply average to Utah and 
ealers red bran and mili run 
white $66, middlings $71; to Den 

‘ red bran and mill run $73, middlings 
unus sually le > 7 te California: red bran and mill run 
middlings $78.50, f.0.b. San Fran- 
and Le Angeles 
San Francisco: Demand good 
$71, red bran $71 


ee MINERAL FEED 
rice apolis: Demand steady 
mineral 


andard 
supply fatr; 
pe red dog 
Kansas City 
supply am 


of. feed bu trend unchanged feed with 











Selected Quality Rich in Carbohydrates 


MOLASSES 


NATIONAL MOLASSES CO. 


EXECUTIVE OFFICES: ORELAND, PA. + OGONTZ 8337 


SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
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177 Milk Street 





GORTON'S VITAMIN OILS 


Products of American Industry 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 


Distributed Exclusively by 


BOSTON 9, MASS. 








COTTONSEED 


MEAL « SCREENINGS 
PELLETS « CRACKED CAKE 


SOYBEAN 


MEAL e PELLETS 


Since 1898 


prompt, dependable service 


Tae 


OMPANY 


MANUFACTURERS e¢ DISTRIBUTORS 


2246 PARK AVE., MEMPHIS, TENN. 
PHONE: 48-2683 TELETYPE: ME 72 


CLEARING MEMBERS ¢ MEMPHIS MERCHANTS EXCHANGE 
FUTURES BROKER IN COTTONSEED MEAL * SOYBEAN MEAL 





jodine $51, 6-ton lots $49, 10-tom lots $48 
f.o.b. Indianapolis. 

Wichita: Demand slow; 
all-purpose with iodine, 
100-lb. bags $85, f.0.b. plant 

San Francisco: Demand steady; 
good; all-purpose with iodine §70 

Kansas City: All-purpose with iodine $85, 
sacked, Kansas City; 50-Ib. blocks packed in 
individual cartons $990 

Minneapolis: Minimum phosphorus, 7% 
$95. vitamin mineral for hogs $990. 

Angeles: Demand good; trend steady 

supply ample; $70, all-purpose with fodine 


MOLASSES 


Boston: Demand steady; 
37¢ gal. in tank cars. 

Minneapolis: Demand remains slow, with 
limited quantities of West Coast molasses 
sufficient to fill mixers’ needs. Offerings 
from the West at $46 ton, f.0.b. West 
Coast, are well below current Gulf quota 
tions of 32@32%¢ gal., f.0.b. New Orleans 

New Orleans: Demand slow; trend easy 
supply adequate; 32¢ gal. in tank cars, 
f.o.b. New Orleans. 
San Francisco: Demand good 
$46 ton, f.0.b. cars, Richmond, C 
Ft. Worth: Demand fair 
quate; blackstrap, prompt 34¢ gal., f.o.b 
Houston; $66.59 ton, delivered Ft. Worth 
$62.48 ton, delivered from El Paso (Mexi 
can origin), also delivered from West Coast 
New York: I vand fair; trend steady 
supply adequate; 36@37¢ 

Memphis: Demand fair; trend lower; sup 
ply ample; blackstrap 32¢ gal., tank car 
f.o.b. New Orleans 

Kansas City: Demand only fair: 
freer with market slightly easier 
offerings 32¢ gal New Orleans. 


NIACIN 
New York: $9 kilo 
OAT PRODUCTS 


Chicago: Demand light 
reground feed 22 «ton, 
ground pondiien rolled oatmeal 
feeding rolled oats $976 

Portland: Demand 
supply limited 
cleaned white $78 

Minneapolis: Orders have slowed down 
in some cases, but plants have good back 
logs and are running full schedules. Quota 
tions: feeding rolled oats $93@95, standard 
pulverized $566.50, feeding oatmeal $84, re- 
ground oat feed $25 

St. Leuis: Demand fair; supply ample; 
pulverized white oats $59, choice $60; re- 
ground oat feed $25, no offerings of 6% 
protein 

Buffalo: Demand fair; trend 
supply ample reground $26@27. Buffalo 
pulverized white oats $59@60.25, Buffalo. 
$64@66, Boston; pulverized mixed feed oats 
$58@59, Boston; mixer’s pulverized white 
oats $64@65 

Memphis: 
supply ample; 
feed $°8.50 


supply adequate 
50-1b. blocks $90, 


supply 


supply fair 


supply fair; 
1. 


supply ade 


offerings 
most 


supply ample 
sacked fine 


$87@89; 


trend steady 
ground $76, 


steady; 


trend lower; 
reground oat 


5 
Demand fair; 
3%% protein, 


OYSTER SHELL 

Portland: Demand good; trend 
supply ample western shell 
grits $25, crystal grits 
flour $18, eastern shell flo $29 

Boston: Demand and supply 
$20.31, cloth $21.81 

Los Angeles: Demand +] 
supply ample eastern $23.24 
paper; local $12@16 

New Orleans: Demand good; trend steady 
supply ample; $8, Louisiana origin 

San Francisco: Demand fair; supply am 
ple: local $13, eastern $24 


PEANUT ODL MEAL 

Atlanta: Demand slow; trend steady 
supply adequate 46% old process $70 
Georgia mills; solvent $67, Alabama mills 

Milwaukee: Demand good; supply fair 
26 $58, 41% 7 

New Orleans: Demand fhir; trend easy 
supply ample $73, f.o.b. southern mills 
on 45% 


steady 
granite 
western shell 
good; paper 
trend steady 
packed in 


PEAT MOSS 


Seattle: Demand slow 
$2.80 bale, ex-warehouse 
tural or litter 

cago: Demand slow; 
$3.15 for 100-Ib. bale 

New York: Demand very good; trend 
strong; supply sufficient Canadian %$3@ 

2.70@2.90 

Demand fair; trend steady 
$4.20@4.50 for 150-Ib. bales 


ample; 
horticul- 


supply 
either 


supply plentiful; 


German moss. 
: Demand steady; supply adequate 
2.75 bale; Led. $2.85@2.90 
Demand fair; trend steady 
supply ample; Canadian $3.20 bale 
POTASSIUM IODIDE, U. 8. P. 
New York: Demand normal; trend un- 
changed; supply ample; 200-Ib 
100-Ib. lots $2.17, 25-Ib. lots 
sium iodide. chalk mixture. 
$2.06, 100-16. lots $2.08, 25-Ib. lots $2.11 
St. Leuis: Demand and supply good; 
100% pure potassium iodide U.S.P., 100-Ib 
lots $2.17 in fiber drums, 25-Ib. lots $2.20 
in fiber drums, 6-Ib. lots $2.27 in bottles, 
f.o.b. St. Louls; 90% potassium todide cal- 
cium stearate mixture, 225-lb. lots $2.06 
in leverpak drums, 100-Ib. lots $2.08 In 
ffher drums, 25-Ib. drums $2.11, 5-Ib. bottles 
$2.18, f.0.b. St. Louis 


RIBOFLAVIN 


Demand good; 
12%¢ gm 


trend steady; 


New York: 
equivalent, 


supply suffictent; 
freight allowed 

Terre Haute: Demand and supply good; 
12%¢ a gram of contained riboflavin, with 
freight allowed, for 8,000 and 16,000 po- 
tency dried fermentation solubles 


RICE BY-PRODUCTS 

Atlanta: Demand slow; trend weaker 
supply tight, for nearby bran, new crop 
$37, f.o.b. Louisiana mills.¢ 

New Orleans: Demand slow; trend steady: 
supply scarce; bran $49@51 Louisiana origin 

Ft ‘orth Demand limited; supply 
scarce: rice bran $47@48, prompt; hulls 
$¢.50@7, f.0.b. south Texas rice mills, im- 
mediate or prompt shipment 

Memphis: Bran $42.50, sacked, f.o.b. Ar- 
kansas points (new crop for September-Octo 
ber-November shipment). 


SCREENINGS 
New Orleans: Demand light; trend steady; 
supply ample; $30@37, heavy grains. 
: Demand better; supply ample; 
ground grain screenings $27@28 ton, sacked; 
Canadian $18.25 ton, bulk. 
Minneapolis: Prices are about unchanged, 
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with demand slow. Limited quantities have egg gency funds made available by Con- 
been sold for deferred delivery. Quotations 7TeSS = > 
dust $398, lights $9@18. mediums $18@25, Hon gress FARMERS, FEED MEN SEEK 
27 SD ; . _— : 
SDA said disaster loans would be FLOOD-DAMAGED GRAIN 


heavies $25@35; flax screenings $27; Ca 


nadian $14.50, bulk, Duluth; Canadian s r — . len . 
ground screenings $26.50, sacked, Duluth + made in Kansas, Illinois, Missouri, KANSAS CITY—Inte t is high 
Baffale: Demand slow; trend steady; sup or in Iowa and Oklahoma. Applications for ANSAS nteres 


1 le; , « 2 « 26 @27.50, ‘ q » 
ply ample; Canadian reground $26@27.5 assistance may be filed with County umong farmers and the feed trade 


sacked, New York or Philadelphia basis. ~ ~ " . . r. be 
Farmers Home Administration of- | 0Ve® how they can purchase flood 


SESAME MEAL ers . 
Les eles: Demand good; trend steady Areas Announced fices serving the designated areas. (An | 4@maged grain for livestock feeding 
supply ample: $941@95 ; : earlier story on credit measures in | PUrposes. To cover the details of this 

unique marketing situation at Kansas 


y KANSAS CITY—An emergency al- | flooded areas of Kansas appears on 
mae ts PN — ppears OM | city, Phil Evans, commentator on 


New Orleans: Demand fair; trend steady; | lotment of $1 million for the feeding | Page 54.) . 
2. ’ : : : 7 the Staley Milling Co. farm broad- 

supply sufficient; $2.52, Kansas City ——_ 
Ft. Worth: of livestock in flood-stricken areas casts over KMBO, had his guest 


Demand dull; supply suffi- 
cient; carlots, bulk, No. 2 yellow $2.50@ was announced here last week by on the July 25 show Wayne A. For- 


2.55, delivered TCP. 
Kanms City: Little change in market | Raymond M. Foley, federal housing Con ress Moves cade, vice president of the Mid-Con- 
with demand good and offerings light and home finance administrator. . tinemt Graia Co., Kansas City. As a 
result of the program, the Mid-Con- 


$2.55@2.57 cwt., Kansas City, for No. 2 . 
milo. : The money is the first commitment 
Decay OIMEAN OW MEAL. | of the $25 million flood relict fund | FQOWAPG Approval | sires: company reported it nad more 
: a good; ' 
Ge Gediets OFL.60 ton bus cae 000. that was made available by congres- than 35 calls within a few hours after 
Portland: 


supply ample; July $6808 bulk. Decater, | “onel action last week. } So Rpcadiass 
ie; y 6 pulk, ecatu : — » 
August-September $68, bulk. Decatur. The funds will be made. available | Q nitro I ———————————— 
Buffalo: Demand good; trend steady to for areas where feed was destroyed 
higher; supply of nearby offerings con ‘ ‘ WAS , , . . . . 
tinues tight; 41% §70@71, 44% $69@7) by flood waters, Mr. Foley said. VASHINGTON—Congress moved | farm commodity prices could be rolled 
both bulk, Deceter.. ee After surveys are completed, disas- | this week toward final approval of a | back to 90% of the level of last May 
for annual ‘edie -aietage  Waaeee ter loans will be made through reg- | bill extending price and wage con- | 19 or to parity, whichever was high- 
comowhet scarce; goment was moderate ular agencies of the U.S. Depart- | tro! legislation through next June er. The importance of this is mini- 
iY ; Q _ 
fro, came baste: ‘Ocioter December guste. | ment of Agriculture and the Com- A conference committee represent- | mized by the fact that few commodi- 
tions are $56 and $57 ton. modity Credit Corp., Mr. Foley ex- | ing the House and Senate was work- | ties would be affected. 
New Orleans: Demand slow; trend _ un . . alia E > 1 . : . . 
settled; supply ample; 44% $93.25@94.2 plained. | ing out provisions of a bill which The committee tentatively ap- 
San Francisco: Demand fair; supply am USDA officials explained that in | would reconcile differences between | proved rollbacks on nonfarm com- 
Pi Guioee: Many producers were shut down the early stages of the emergency the two versions approved earlier. | modities to pre-Korean levels except 
for repairs and vacations in preparation | feed program, before it can be de- {| It was expected that the legisla- | that certain cost increases since then 
RR. A ne em termined whether individual farm- | tion would keep the first beef price | would be allowed 
in prices. Quotations July 25: 41% pro- | ers can pay for needed feed, supplies | rollback but would prohibit addition- | It was proposed that the livestock 
ee Bh pe eRe vaetadl atiide are being distributed as flood relief | al cutbacks. Members of the com- | slaughter quota requirement be re- 
supply limited in southeast; 41% $76, f.0.b donations financed with the emer-! mittee had agreed tentatively that ‘ained 
Mississippi mills; 44% $77, f.0.b. Tennesse< 
milis; 46% $79, f.ab. North Carolina mili« 
iemphis: Demand fair; trend steady 
supply limited; prime 41% protein, old 
sacked, f.o.b. Memphis 
: Demand fair to good; offer 
ings only market has been strong 
44% for either western shipment or uf 
restricted $70 bulk, Decatur; 41@ for un 
restricted $71.50 and western $71 bulk 
Decatur 








SUNFLOWER SEED 

St. Louls: Demand fair; supply limited 
hybrid variety (small seeded) none avail 
able; local grown poultry grade $15 cwt 
sacked, f.o.b. St. Louls; small black $13.50 
ewt., sacked, f.o.b. St. Louis, no carilots 
available; parrot sunflower seed, large 
black, large gray, both $20 cwt., St. Louis 

TANKAGE 

Chicage: Demand fair; supply adequate 
60% protein $100@1M ton, bulk 

Buffalo: Demand fair; trend steady; sup 
ply good; 62% dehydrated $122, nominal 

Ft. Worth: Demand poor; supply suffi 
cient; 60% digester $100@105 ton, f.o.b. Ft 
Worth. 

City: Demand good offerings 

light; $115 sacked, Kansas City, for 604 
digester tankage 

New Orleans: Demand slow; trend firm 
supply adequate; 60% $120@126 

Wichita: Demand siow; supply adequate 
60% $110, f.0.b. plant 

WHEAT GERM 

Chicage: Market stronger; demand fair 
supplies limited; $83 

New Orleans: Demand siow; trend steady 
supply ample; $84@85 


J. D. ARMSTRONG MOVES MADE TO MEET DEMAND SuperSot favors rapid development of 


TO NEW NUTRENA POST Every good livestock feeder has wanted ‘men bacteria—actually creates a big- 
MINNEAPOLIS—J. D. Armstrong, a feed supplement that is easily fed and & @ppetite. 


Nutrena sales supervisor at the Kan- which provides a concentration of the 
sas City, each weary is being trans- critical values of the feed —a product THE SUPERIOR SUPPLEMENT 
ferred to Minneapolis to be adminis- that gives the ration a “lift”. This is SuperSot is a natural product. It is 
trative assistant to J. C. North, ex- SuPERSOL! almost 100% soluble in water, and all its 
ecutive president of Nutrena Mills, vital aubrionte are readily utilized. It is 
woe Ay age a a UNLIMITED MARKET the richest natural source of B vitamins, 
y aah eer ati Aone 0s SuPERSOL is equally effective as a supple- essential to growth, health and reproduc- 
cg ot Kansas City has been named ment in the ration for all livestock. A tion. In addition, it includes a high level 
Mr. Armstrong has been with Nu- little SuperSo., added to an ordinary of protein and guaranteed amounts of 
trena in the Kansas City area about grain feed, makes an unexcelled dairy vitamins A and D. SuperSov is the key 
25 years. He was elected vice presi- calf starter. A little SupeRSoL, added to to a superior ration. 
dent of the Midwest Feed Manufac- an ordinary hog feed, makes an ideal If you are not now handling SupeRSot, 
turers Assn. in 1949. sow and litter feed. A little SupeRSo, ask us for all the facts about this na- 
added to the cattle ration, provides a tionally advertised, proven-by-results 
concentrated taste appeal. In addition, feed supplement. 
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TRY US On Your 
Next Purchase of: 


ALFALFA MEAL 
LINSEED MEAL 
COTTONSEED MEAL 
PULVERIZED OATS 
ROLLED OATS 
REGROUND OAT FEED 
BRAN 

SHORTS 

MOLASSES 

SOYBEAN MEAL 

FISH MEAL 
DISTILLERS’ GRAINS 
DISTILLERS’ SOLUBLES 
BREWERS’ GRAINS 
CRIMPED OATS 
CRIMPED BARLEY 
HOMINY FEED 
SCREENINGS 


NOt 


Vi 459) TWX-KC20 
Kansas City 6, Mo. 





Paul Landau 


JOINS HAPPY FEED MILLS—Pau! 
Landau, former vice president and 
general manager of J. T. Gibbons, 
Inc.,.New Orleans, has been appoint- 
ed southeastern manager of the Hap- 
py Feed Mills division of the Arrow 
Feed & Oil Co., St. Louis. The an- 
nouncement was made by Wiley 
Akins, vice president of the Arrow 
firm, and Gradon (Duke) Swanson, 
general manager of the division. Mr. 
Landau joined the Gibbons company 
in 1937 and was named general man- 
ager in February, 1949. 





BALLOTING ON SATURDAY 
CLOSING ISSUE POSTPONED 


CHICAGO—Directors of the Chi- 
cago Board of Trade voted July 24 
to change a scheduled membership 
vote on the Saturday closing issue 
until Sept. 5. A voting date of Aug. 8 
had been scheduled. 

In postponing the date, exchange 
officials said the move would give al! 
concerned more time to consider the 
matter. 

By the move, however, directors in- 
sured that the Saturday shutdowns 
would continue through Sept. 1. If a 
vote decides to reopen Saturday trad- 
ing on the scheduled balloting date 
the exchange probably would be open 
Saturday, Sept. 8. 


PROTEIN MEAL FUTURES 
TRADING ACTIVITY SLOWS 


MEMPHIS—Activity in the cotton- 
seed and soybean oif meal futures mar- 
kets slowed down considerably this 
week. Sales in the pits of the Mem- 
phis Merchants Exchange amounted 
to only 32,700 tons, compared with 
42,100 tons for the previous week. 


Traders dealt heavier in cottonseed | 


oil meal futures than in the past 
several weeks, and 12,600 tons were 
traded. That compared with 7,700 
last week. 

All soybean oil meal deliveries, 
with the exception of nearby October 





declined 10@ 30¢ ton during the week, 
Nearby October showed an advance 
of 55¢ ton. 

Cottonseed oil meal deliveries were 
up across the board, from 50¢ ton 
for March to $1.25 ton for October. 

Memphis Merchants Exchange of- 
ficials reported at the trading dead- 
line of old crop July that 500 tons of 


cottonseed oi! meal futures remained | 


unsettled. All contracts on the soy- 
bean oil meal side of the market were 
settled before trading ended July 20. 

Open interest continued to decline. 
At the close of business on July 23, 
the grand total was 135,900 tons, with 
84,900 tons on the soybean oil meal 
side of the board. Last week the total 
was 150,500. 


oe 


No Kansas Ruling 
on Loss Caused 
by Flooded Grain 


TOPEKA, KANSAS—tThe state of 
Kansas will not make any ruling 
regarding who suffers the losses re- 
sulting from grain damaged by the 
recent floods, Harold Fatzer, state 
attorney general, announced this 
week. The flood is expected to raise 
some knotty legal questions in the 
case of grain damaged in public 
warehouses. 

Although the state regulates pub- 
lic warehouse operation, Mr. Fatzer 
pointed out that it is not a party to 
any storage contract, and the sub- 
ject of loss is a matter to be de- 
cided between the warehouseman and 
the various owners of the grain or by 
the courts. 

The state does not regulate the 
disposition of the damaged grain, the 
attorney general said. Normally, a 
public warehouse can dispose of 
grain held for storage only on the 
surrender of warehouse receipts. But 
where the warehouseman gives no- 
tice that the grain is out of condi- 
tion, or becoming so, a different pro- 
cedure is required. 

In a letter to Alfred P. Emrie, 
state grain inspector at Kansas City, 
Mr. Fatzer detailed this procedure: 

Public warehouses which have grain 
damaged by the flood should report 
this fact to the state grain inspector, 
who will provide written authority 
to the warehouseman to remove and 
sell such grain at either public or 
private sale as he deems necessary 
to obtain the best price. 

The state inspector will require 
the warehouseman to furnish him 
with complete information concern- 
ing the oldest warehouse receipts 
outstanding, covering the quantity of 
out-of-condition grain sold, which 
can be made public as a protective 





| measure. 


State law stipulates that money re- 
ceived from sales of damaged grain 
in public warehouses must be placed 
in a separate trust account. From 
that point on, sett!oment is outside the 
hands of the state agencies, the at- 


| torney general stated. 


Roy H. Fishman 


ROY H. FISHMAN IN NEW 
STANDARD BRANDS POST 


NEW YORK—Ray Green, sales 
manager, agricultural department, 
Standard Brands, Inc., has announced 
the appointment of Roy H. Fishman 
as sales service manager. 

Mr. Fishman has been associated 
with Standard Brands for five years 
as technical assistant of the agricul- 
tural department. He is a graduate of 
the Long Island Agricultural and 
Technical Institute and of the Uni- 
versity of Wisconsin. 








Markets 


(Continued from page 2) 


somewhat quicker than expected. 

Nevertheless, the industry is ex- 
periencing an extremely active feed 
market for this late in the summer 
season. This comes on top of a heavy 
first six months sales in 1951. Most 
mills found business in the January- 
June period to have been far better 
than a year previous, in some in- 
stances ranging up to 150%. 

A primary outlet of feed in the 
past two weeks has been the phe- 
nomenal truck business from docks 
Railroads have carried as much of 
the load as possible but are still op- 
erating under handicaps in the flood 
region and surrounding areas. Shar- 
ing in the heavy sales recently have 
been the turkey and broiler indus- 
tries. 

A very good demand was coming 
from hog raisers, but there has been 
some light let-up in hog feed de- 
mand, probably due to the beginning 
of the new crop cottonseed oil meal 
movement out of Texas and the large 
supplies of salvage grain now avail- 
able. Some pasturing of hogs also is 
expected at this time of the year 
Poultry feed demand was good. 

Carbohydrate ingredient prices 
were somewhat lower this week, while 





| protein costs advanced. Thus heavier 


concentrate supplements advanced in 





Exemption of Industry from Rail 
Rate Absorption Requirement Seen 


WASHINGTON—Favorable action 
on the grain, milling and feed indus- 


| try protest over the freight rate in- 


crease absorption requirement on de- 
livered prices is expected to be taken 
by the Office of Price Stabilization 
according to reliable information re- 


| ceived here. 


The formal protest was handed to 
OPS by an industry committee head- 


| ed by Walter C. Berger, president of 


the American Feed Manufacturers 
Assn. It probably will take another 


| 10 days before an OPS order exempt- 


ing these industries from the freight 
absorption requirement can be is- 
sued. 

The delay in acting on this protest 
is ascribed to a failure of the protest 
to reach an official price policy com- 
mittee of the price agency. How- 
ever, some observers believe that it 
again represents the old “drag-the- 
feet” 
in unpleasant situations. 

The alibi offered by OPS is that 
while relief has been granted to other 
industries on a pass-through of ex- 


attitude of government officials 


| act increased freight charges, this re- 


lief did not take into consideration 
the problem involved in marketing of 
grain commodities. In such market- 


| ing, according to OPS, the principle 
| of deducting 


exact freight rate 
charges cannot be used Since grain 
moves on a transit billing base that 
cannot be exactly translated into 
precise freight cost terms for the end 
product. 

This is expected to be the excuse 
for the delay when OPS gets around 
to bowing to the protest of the indus- 
try committee headed by Mr. Berger. 


‘ 





price as much as $1.50 ton on for- 
mula feed price lists, but lighter mix- 
es were down 50¢@$1 ton. Some feed 
product prices remained unchanged. 

Mills operated at capacity, and in 
some instances needed a sixth and 
seventh day this week to meet ship- 
ping instructions. Additional operat- 
ing time was needed by many mills 
to replace storage items lost in the 
flood or to restock dealers who suf- 
fered losses of inventory. 


Nertheast 


Northeast area production of for- 
mula feeds ran in high gear again 
the past week, with a large produc- 
tion of poultry feed and an increas- 
ing amount of dairy feed turned out. 
Reports from the various mills as a 
whole indicate they have all increased 
their. production of dairy feed from 
the past several weeks’ outturn. 

Poultry flocks continue to be heavy 
users of formula feeds and there has 
been a ngticeable pick-up in the call 
for turkey feed, which up to the 
present time has not made itself 
felt in the industry. This demand has 
been slow in developing, mills report, 
but is apparently on the way up 
from now on. Retail outlets report 
good inquiries from raisers. 

Ingredient prices have been hold- 
ing steady, although oi] meal prices, 
especially soybean oil meal, have 
been fluctuating sharply. 

Millfeed prices have been holding 
a steady course during the week, with 
better outturn by fiour mills. Price- 
wise they showed little change this 
week. 

Pasture lots are beginning to show 
the heavy drain put upon them but 
are still considered in pretty fair 
condition, due to timely and fre- 
quent precipitation and no sustained 
hot spells. 

A shortage of freight cars, while 
a moderate factor, is not considered 
a very serious impediment to making 
shipments, as cars that would ordi- 
narily not be considered suitable for 
feed loading are made serviceable by 
the shippers themselves. 


Ohio Valley 


Demands for formula feeds in the 
Ohio River Valley continued gener- 
ally good this week, although some 
spottiness developed with respect to 
certain items. But the purchasing of 
hog and broiler feeds and egg mashes 
continued at high levels, and with 
the populations of hogs and poultry 
being maintained throughout the 
valley, it is to be assumed the pur- 
chasing of required feeds likewise 
will continue’ good. 

Purchases by poultry raisers and 
farmers hereabouts of baby chicks 
are reported to be larger than at any 
time in recent years as producers 
seek to meet the continued huge de- 
mands for broilers and eggs. 

Prices remained steady throughout 
the list this week, with some items 
off a few cents ton and others up 
proportionately. Mills generally are 
being operated at 80% of capacities 
or better. 


Paeifie Northwest 


The feed business continued brisk 
this week, and formula feed prices 
advanced again about $1 ton, based 
on higher millfeed and barley prices. 

Continued dry weather has forced 
dairymen to feed more heavily than 
they have at this season for many 
years, and it began to look as if 
western Washington pastures were 
pretty well ruined for the summer. 

Poultrymen, of course, were satis- 
fied with weather conditions, and 
hatcheries report that they will prob- 
ably be running for another 30 days, 
making one of our longest seasons on 


ingredient picture looked 
strong, with fish meal in very short 
supply, soybean oil meal firm, and 
milifeed virtually off of the market. 
Buyers were only picking up nearby 
supplies, although limited amounts of 
new crop rye and barley have been 
traded 
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INDEX OF ADVERT 





A BC Rendering Service 

Abilene Alfalfa Sales Co 

Alaska Fish Oil Extractors, Inc 
Albers Milling Co. . 
Albumina Supply Co. 

Allied Mills, Inc 

Allis-Chalmers Mfg. Co. 

Amburge Co. .. 

American Dry Milk ‘Institute Inc 
American Elevator & Grain Division 
American Mill Service ©o., In« 
American Scientific Laboratories, In« 
Anchor Grain Co 

Anderson Box Co. 

Anderson, V. D., Co.. 

Anglo American Mill Sales Co., Inc 
Aready Farms Milling Co 

Archer- Daniels- Midland Co 
Arid-Aire Mfg. Co 

Arkell & Smiths . 

Ark Valley Alfalfa Mills, Inc 
Armour & Co . 

Astrol Products, Inc 

Aubrey Feed Mills 


Bader, Inc 

Baker, H. J.. & Bro 

Bartlett, C. O., & Snow Co 
Bates Grain Co 
Battaglia-Frey, Inc 

Baver Bros. Co. . 
Baughman Manufacturing Co., Inc 
Baxter, A. E., Engineering Co 
Bayou Molasses Co 

Bemis Bro. Bag Co 

Berg Bag Co. . 

Berg, Paul, P. E 

Bert & Wetta Sales, Inc 
Black, Sivalls & Bryson, In« 
Blatchford Calf Mea! Co 
Blomfield-Swanson Brokerage 
Bonewitz Chemicals, Inc 
Borden Company 

Bosworth Commission Co 
Bowman, Charlies, & Co 
Bremco Alfalfa Mills, Inc 
Brewers Yeast Council, Inc 
Brode Corp., The 

Brower Manufacturing Co 
Brown-Forman Distillers . 
Brown Oil & Chemica) Corp 
Bruco Peat Moss Corp.... 
Bryant Engineering Co. 
Burns, Loren V., & Associates 
Burrows Equipment Co 
Butler Manufacturing Co 


Caicium Carbonate Co 
Calcium Products Co . 
California Pellet Mill Co. 
Canadian Peat Producers Assn 
Caple, A. B., Co..... 

Cargill, Inc. 

CarO-Green, Inc. 

Centra! Mills, Inc 

Chantiand Mfg. Co. 

Chase Bag Co. 

Checkerboard Filevator Co 
Clark Company 

Clark, H. E., Co.... 

Clofine, Herbert K. . 

Cochran, Wright W. 

Cold Spring Granite Co 
Columbia Phosphate Co 
Columbia Quarry Co. 
Columbian Steel Tank Co 
Combs & Co, 

Commercial Solvents Corporation 
Consolidated Alfalfa Co. 
Consolidated Packagirg Machinery Corp 
Consumers Soybean Mills, In« 
Continental Grain Co 

Cook, Leo, Co. 

Coon Hollow, Inc. ..... 

Cern Products Refining Co 
Crete Millis 


D. C. A. Ine 

Dannen Millis, Inc. ... 

Davis, H. C., Sons’ Mill Mach 
Dawe’s Manufacturing Co 
Dehydrating Process Co 

Des Moines Bag Co. 

Des Moines Oat Products” Co 
Devold, Peder, Oil Co.. 
Diamond Crystal Salt .... 
Diamond V Milis, Inc. 
Distillation Products Industries 
Distillers Feed Research Council, Inc 
Dixie Feed Mills 

Dixie Mills Oo. ...... 

Doty Technical Laboratories 
Doughboy Industries, Inc 
Dow Chemical Co. ; 

Doyle, R. M., Co......... 
Drew, B. F., & Co., Inc 
Dreyer Commission Co 
Dunwoody, Bzl., Co. 

Duplex Mill & Mfg. Co 

Du Pont de Nemours & Co. 


Early & Daniel Co 

El Dorado Oil Works. 

Bik Valley Alfalfa Mills, Inc.. 
Eschenheimer, Rudy, Co. 
Ewing, Ray, Co. . 
Exact Weight Scale Co. 
Excelsior Milling Co. 


Parmers Friend Mineral Co.... 
Farmworthy Mfg. 


Fishel Products Co. 

Fiambeau Milling Co. . ° 
Food Research Laboratories, Inc. 
Forster Mfg. Co. ..... 


Fulton Bag & Cotton Mills 


General American Trapsportation Corp 


Gerstenberg & Co 

Glidden Company 

Godshalk Sheet Metal Fabricators 
Gorton. Pew Fishepies 

Great Lakes Steel Corporation 


Hales & Hunter Co 

Half Moon Mfg. & Trading Co., In 
Hall Sales Co. 

Hallenbeck Inspection & Testing Lab 
Hallet & Carey Ce 
Hammermilla, Inc 
Hammond Bag & Paper Co 
Hand, Peter, Foundation 
Hardy, H. BE 

Hart-Carter Co 

Herring Sales Co 

Hess, Dr, & Clark, Inc 
Hiawatha Grain Co 
Highway Equipment Ce 
Hilltop Farm Feed Co 

H p Laboratories 
Hogan, Earl A., Co 
Honeggers' & Co 

Howes, &., Co., Inc 
Mubbard Milling Co 
Hubbell, Charlies H 
Humphreys-Godwin Co 


T. EB., Co 
Hana Grain Machinery Corp 

industrial Molasses Corp 
Innis, Speiden & Co 
international Minerals & Chem. Corp 
international Paper Oo Bagpak Div 
International Balt Co 
lowa Limestone Co 


J »bson Machine Work 
Jensen Sales Co. 
Jersee Co. 


Joseph, 1. &., Co., 


Kalo Company 
Kansas City Grain Clearing Co 
Kansas Grain Company 
Kasco Mills, Inc 
Kellogg Co., The 
Kellogg, Spencer, & Sons, Inc 
Kenser, Charies H 
Kent, Percy, Bag Co., Inc 
nee a Ltd 

ett obert N.,.& Co 
Steet t Bag Corp. 
Kraft Foods Co 


L. & M. Yeast Sales Division 
Laboratory Construction Co. 

La Budde Feed & Grain Co 
Lacto-Vee Products Co. 

Landby Dehydrating Co. 

Leader Bag Co.. 

Lederle Laboratories Div. 

LeGear, Dr., Medicine Co 
Limestone Products Corp. of Ameri« 
Loncala Phosphate Co. 


McClelland, M, A 

McGehee Conipany 
McMilien Feed Mills, In 
Magnuson, V. A., Sales ‘ 
Mallinckrodt Chemical Works 
Maney Bros. Mill & Blev. Co 
Marden-Wiild Corp 

Markley Laboratories 
Martenis, C. J., Grain C 
Martin, Theo W., & Son 
Mayo Shell Corp 

Mello Producta, Ine. 
Menhaden Fish Meal Co 
Mente & Co., Inc 

Merchants Creamery Co. 
Merck & Co., Inc.. 
Merrithew, Bill 
Mid-Continent Grain Co. 
Midland Warehouse Corp 
Midwest Burlap & Bag Co 
Midwest Co., Inc . 
Midwest Dried Milk Co. 
Mid-West Laboratories Co., In 
Miller Manufacturing Co 
Milwaukee Feed & Grain Co 
Minnesota Linseed Oil Co 
Mitchell, EB. P., Co.. 
Morris-McAdams Co. 

Morton Salt Co, 

Mullin & Dillon Co 

Murphy Products Co 
Myers-Sherman Co 


Nagel, Herman, Co. 

Nat'l Alfalfa Dehydrating & Mig. Cx 
National Cotton Council of America 
National Distillers Products Corp 
National Food Oo. ..... 

National Molasses Co. eee 

Nelifs Feed Co. 

Neumond Co. 

New Amsterdam Import Co 

N Century Co.,, The 

New England By-Products Corp 
Newsome Commission Co 

New York Quinine & Chem. Wke«., In« 
Nootbaar, H. V., & Co... 

Nopeo Chemical Co. .... 

No. American Trading & Import Co., Inc 
North East Feed Mill Co. 

North Iowa Milling Co. 

Norwood Manufacturing Co 
Nutrena Mills, Inc. . , 
Nutritional Research Associates Inc 


O & M Seed Co... 
Oyster Shell Products Cerp 


Pacific Molasses Co., Lid 
Paper-Calmenson & Co 
Park, Philip R.. in 


Parks, J. P.. Co 

Parrish, N. K 

Parrish & Heimbecker 
Pay-U Laboratories, Inc 
Pay Way Feed Mills, Inc 
Perfection Foods Co 
Pfizer, Chas., & Co., In 
Pillebury Feed Mille 
Pioneer Bag Co 

Platte Valley Sales Service 
Prater Pulverizer Go. 
Pratt Food Co 

Pratt, W. C., Co 
Premier Peat Mosse Corp 
Provico Feeds 

Publicker Industries, In: 


Quaker Oats Co 


R-C-8 Corporation 
Ralston Purina Co 
Randolph, 0. W., Co 
RapMs Machinery Co 
Red River Alfalfa Oo. 
Reedville Oll & Guano Co 
Reliance Feed Co. 
Richardson, James, & Sopa, Lid 
Richardsen Scale Co 
Richmond Mfg. Co. 

Riley Feed Oo 

Rode Feed Service 

Ryde & Co 


St. Joseph Testing Laboratori« 
Salsbury’s, Dr., Laboratories 
Sargent & Co. 

Savage, Inc 

Scanian, Ivan, & Co 

Schenley Distillers, In 
Schulta, Baujan & (x 

Schutte Pulverizer Co 
Scroggins Grain Co 

Sea Board Sales Co 

Sea Board Supply Co 
Seagram, Joseph E., & Sons, In 
Security Millis, Inc 

Beedburo Equipment 

Selders, Bugene L., Co 

Seley, James H., & Co 
Shellbuilder Co 

Sievert, C. W., and Associates 
Silmoe Chemical Go 

Simmonds & Simmonds, in 
Small, The W. J.. Company, In« 
Smith, Béward B.. & Co 
Southern Oyster Shell Mig Corp 
Southwell Grain Corporation 
Southwest Mill Supply Co 
Specifide, Incorporated 
Sprout-Waldren & Co Inc 
Staley, A. E.. Mig. Co 
Staley Milling Co 

Standard Brands, Inc 
Standard Molasses Co 

Stivers, Theo. 

Stone Mountain Grit Co 
Strong-BScott Mfg. Co 

Sunset Feed & Grain Co., Inc 
Superior Feed Co 

Superior Packing Co 

Superior Phosphate Co 
Swanson, Carroll, Sales Oo 
Syntha Laboratories 


£ 


e2ec 85 


oseis 8 


Sete 


Tabor Grain & Feed Oo 

Tamms Industries .. . 

Tennessee Kastman Co. (Division of 
Eastman Kodak Co.) 

Textile Bag Manufacturers Asen 

Thompsen-Hayward Chemical Co 

Thompson, The Tommy, Co 

Thomsen Soya Mill 

Three Minute Egg Washer, Inx 

Tobaceo By-Products & Chem. Corp 

Topeka Mill & Bilevator Co 

Transit Grain Co 


biko Milling Co 

himann Grain Co 

Jitra-Life Laboratories, Inc 
Jnion Bag & Paper Corp 
United Distributing Co 

Jnited Mineral Products Co 
8. Industrial Chemicals, Inx 
Jniversal Grain Corporation 
niversal Mills, Inc 

Jsines Vermylen 


Val-A Company 

Van Brush Mfg. Co 

Van Camp Laboratories 
Van Dusen Harrington Co 
Van Waters & Rogers, Inc 
Vitality Mills 

Vitamina, Inc. 

Vy Lactos Laboratories, inc 


W-W Grinde? Corporation 
Wallace Menhaden Products, Inx 
Wallace & Tiernan Co., inc 
Walsh Grain Oo. 

Ward Feed Co. . 

Warren. Douglas Chemica! Co 
Waterloo Mills Co. 

Wene Poultry Laboratories 
Wenger Mixer Co 

Western Buriap Bag Co 
Western Condensing ©o 
White, Bob, & Co.. 

White Laboratories, Inx 
Whitmeyer Laboratories 
Wilbur-Eliis Co. 

Wilson & Co. 

Wilson, R. B., Co. 

Wisconsin Alumni Research Foundation 
Woodbach Brokers 

Woods, John J., & Sons 
Woodward & Dickerson, In« 
Wyandotte Chemicals Corp 


Zellers Laboratories 




















vONe 
JANUARY 


June or January... sharp contrasts in temperature and 
season...contrasts between the warm and the bleak, zero 


cold. 


The quality of Cent-O-Green Dehydrated Alfalfa Meal 
alone is constant, uniform and unchanging because for- 
mulated blending and scientific laboratory control guar- 
antee uniform quality at all times in all seasons. 


Write, wire or phone your needs today. 


Satisfied Cent-O-Green Dehydrated Al- 
falfa Meal users everywhere... can give 
you proof positive of its uniform high 
quality. 








